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SOCAR  has been Golden Spon-
sor of this event for many years, and
Zarapxana is the General Sponsor of
the event and creator of the grand
prize for investors – the “Meridian
of Success”. All winning companies
in all categories were awarded unique
golden and silver lion and cross badg-
es decorated with diamonds made for
the event by Zarapxana’s professional
jewellers.

 This awards ceremony has been
held since 1995, following an initia-
tive taken by Malkhaz Gulashvili,

President of The Georgian Times
Media Holding, during a tough peri-
od of Georgia’s history.  A number of
well’known businessmen have held
its grand prize, including Mamuka
Khazaradze, Temur Chkonia, Gogi
Topadze and Levan Gachechiladze.
Many of these attend and compete
year on year. Gogi Topadze, Osman
Turan,  Ivane Chkhartishvili,  Avtandil
Tsereteli, Irakli Gilauri,    Mahir
Mammedov,  david Zubitashvili,
Soso Pkhakadze  and others have also
been features of the event in recent

years, alongside newer entrepreneurs
and their enterprises.

The Georgian Times and GORBI
National Business Awards have be-
come an integral part of Georgian busi-
ness history, reflecting its develop-
ment from the toughest times until
the present. It is businessmen who
build the foundation for Georgia’s
success by creating new jobs, paying
taxes to the state budget and promot-
ing Georgia overseas, and the event
has achieved its original goal of show-
casing to the public the representa-
tives of our country’s business sec-
tor. Malkhaz Gulashvili has made it a
great party for businessmen, at which
they celebrate each other’s success.

The awards ceremony opened
with a performance by the Pantomime
Theatre. Following the welcome
speech by Editor-in-Chief of The
Georgian Times Media Holding Nana
Gagua, Pantomime Theatre actors
brought the heroes of Shota Rustave-
li’s immortal poem “The Knight in
the Panther’s Skin” alive on the Gar-
den Hall stage. The ceremony itself
was refined, glamorous and exciting,
once again held at the highest level.
The event was hosted by journalist
Sandro Vepkhvadze, and young busi-
nessman Guri Salukvadze and was
attended by business and media rep-
resentatives and members of the gov-
ernment, including Dimitri Kumsish-
vili, the First Vice-Prime-Minister
and Minister of Economy and Sus-
tainable Development, Mamuka Ba-
khtadze, the Minister of Finance, and
Sozar Subari, the Minister of Inter-

nally Displaced Persons from the
Occupied Territories, Accommoda-
tion and Refugees.

According to Malkhaz  Gulash-
vili, President of The Georgian
Times, the project’s goal has been
achieved. “The goal of this project is
to determine the most successful sec-
tors of national business and support
a dialogue between business, govern-
ment and society. This year, as is tra-
ditional, all the companies which con-
tribute to the development of busi-
ness and the national economy are
here with us. I am particularly happy
with today’s event, which is the  prod-
uct of two months of round-the-clock
toil by our great team, and I would
like to express my gratitude to them.
I also want to express my gratitude
to Merab Pachulia, President of
GORBI, and my spouse Nana Gagua,
whose stage management has met all
expectations. Every detail is impor-
tant when organizing such an event.

It worth mentioning that people
and businessmen who frequently
avoid attending such ceremonies are
here with us today. Representatives
of the Georgian government are also
attending. We have managed to pro-
mote business in the business sector
itself and in the media, and also pre-
sented Georgia’s economic strength
to the diplomatic corps, which is of
paramount importance. We have also
showcased the government in a posi-
tive way, because we need to realise
that the government is not always
spoiling things. On the contrary, the
government now supports business,
the media and the diplomatic corps
and is fostering the development of
Georgian business.

As for the rules of the awards -  as
always, a jury of independent ex-
perts, heads of economic agencies,
business journalists, consultancy
companies, NGOs, foundations and
public research services identified the

Georgian Industrial Group and Anaklia Development
Consortium wins at the 18th Georgian Times

Georgian National Business Awards
On December 14 the Tbilisi Garden Hall hosted the joint Georgian Times Media Holding and Georgian

Opinion Research Business International (GORBI) Georgian National Business Awards.  During the ceremony a
secret ballot was held of the leaders of the country’s 30 most successful companies to identify the best of the best. As
a result, Georgian Industrial Group took home the grand prize and Anaklia Development Consortium won the
investment award.
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best companies and businessmen. We
give prizes in 14 different categories:
protection of entrepreneurs’ inter-
ests, public image, charity/philan-
thropy, effectiveness of advertising,
creation of new jobs, stability of ac-
tivities, corporate social responsibil-
ity, company growth/success, inter-
national recognition, public relations,
effective marketing, financial trans-
parency, attraction of investment,
conducting innovative projects, pro-
fessionalism of team, support for
small and medium-sized businesses,
continuous progress and adoption of
new technology and quality guaran-
tees.

Last year we established a new
tradition, i.e. an award for new in-
vestment projects, in which the win-
ner is again identified by a jury. We
also give awards to partner compa-
nies, which are those which do not
have one billion in turnover but want
their activities to be recognised. I be-
lieve this event plays a significant role
in the development of Georgian busi-
ness, which began in the last century
and will continue in this one”.

Nana  Gagua, Editor-in-Chief
of  The  Georgian Times  also spoke
about the importance of the event:

“This is a very important event.
The country’s best companies are
identified on the basis of strict crite-
ria. I congratulate Georgian Industri-
al Group and Anaklia Development
Consortium on their great and de-
served success. I believe the awards
bestowed upon them will give them
a greater sense of responsibility, be-
cause it is great recognition to be
named the best companies. In gener-
al, success in business belongs to the
people and I am confident that these
companies will be further encouraged
to serve the people.”

Members of the Georgian gov-

ernment concurred once again
that the joint Georgian Times
Media Holding and GORBI project
is a great stimulus for Georgian
businessmen.

Dimitri Kumsishvili, First Vice
Prime-Minister of Georgia and
Minister of Economy and Sustain-
able Development said: “First of all
I would like to thank the organizers
of this event, and particularly Mr.
Malkhaz Gulashvili, who manages to
preserve this good tradition year on
year. This event is a very important
for the encouragement of the private
sector, which creates jobs and fos-
ters the progress and success of the

country. Our economic growth de-
pends on the activities of these peo-
ple, and appreciation of their work
is of paramount importance. It is wel-
come when members of the private
sector appreciate each others’ suc-
cess. I thank everyone for their hard
work and dedication.”

Mamuka Bakhtadze, Minister
of Finance, said: “I am happy to be
here because this particular tradition
has lasted for over two decades. Busi-

ness circles are expanding in Geor-
gia, and every year we see new faces.
The Georgian economy is created by
Georgian businessmen, and these
companies make a great contribution
to the country’s economic growth.
That is why it is important to appre-
ciate their efforts and achievements.
Organizing an event where the activ-
ities of the businessmen are show-
cased and appreciated is of para-
mount importance. I am greatly hon-
ored to be a participant of such an
important event and give special
thanks to the organisers. I wish ev-
eryone success.”

Sozar  Subari, Minister of
Minister of Internally Displaced
Persons from the Occupied Terri-
tories, Accommodation and Refu-
gees, said: “I remember the very first
of these awards ceremonies quite
well. It was held 18 years ago, and
let me tell you that this event has
been a witness to the modern history
of Georgia, showing how different a
country we had 18 years ago to the
one we have now. This is the merit of
those who have participated in this
event through the years, the compa-
nies who have created Georgia’s econ-
omy and jobs, paid taxes into the
budget and laid the foundation for the
future of Georgia. My special thanks
go to all of them – Malkhaz Gulash-
vili, GORBI, Nana Gagua, and ev-

eryone who has laid the basis for such
a great tradition of appreciating and
rewarding businessmen.”

 Zurab Gelenidze, General Di-
rector of Grand Prize-winning
company Georgian Industrial
Group, said: “We were absolutely
stunned to be awarded the Grand
Prize. It is a matter of great happi-
ness for us, and a stimulus to do even
more - to boost employment growth,
ensure economic prosperity and cer-
tainly develop our business. It is al-
ways pleasant when your work is
recognised by the public, but at the
same time this bestows a responsi-
bility to become even better. Hence,
we will do our utmost to be surprised
by similar unexpected events and
make people happier.”

Merab Adeishvili, Director of
Investment Award winner Anaklia
Development Consortium, said:
“Our victory indicates that the pub-
lic trusts us, and that Anaklia project
is their challenge as well as ours. Con-
struction of Anaklia Port will begin
on December 24, and the very first
ship will arrive 3 years from now,
when Georgia will have an absolute-
ly different economic picture. Due
to this project, the country will move
to a completely different stage of its
development. Special thanks go to the
event organisers. Thank you for the
award.”

Mamuka Bakhtadze, Minister of Finance, Dimitri Kumsishvili, First Deputy Prime Minister, Ministrer of Economy
and Sozas Subari, Minister for IDPs, Accommodation and Refugees

Sozar Subari, Minister for IDPs, Accommodation and Refugees,  Founder and President of The Georgian Times
Media Holding, Malkhaz Gulashvili and George Chogovadze, Head of Georgian  National Tourism Administration

Guri Salukvadze, David Zubitashvili, Mahir Mammedov, Gogi Topadze, Avtandil Tsereteli, Osman Turan, Sandro Vepkhvadze
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The awards ceremony was
streamed by over 35 media sources,
which were awarded special diplomas
for their contribution to the promo-
tion of Georgian Business. The jour-
nalists also bestow their own award,
which this year went to Schuch-

Georgian Industrial Group and Anaklia Development
Consortium wins at the 18th Georgian Times

Georgian National Business Awards

mann Wines Georgia, whose Gen-
eral Director Nutsa Abramishvili
told us: “It is an honor and responsi-
bility to be named the journalists’ fa-
vorite, because they are profession-
als who report real stories. This was
unexpected, and I do appreciate the

award. We have been participating in
this event for five years, so this award
is important for us. We will do our
best to end each year with great suc-
cess and continue to be worthy of
nominations.”

A number of celebrities, including
successful actors, singers, journalists
and politicians, also attended the
event. Many of these have been loyal
attendees for many years.

Irakli Batiashvili: “Today’s
event has a long history, and I am
very proud of the fact that my friend
Malkhaz Gulashvili, and The Geor-
gian Times founded by him, laid a
basis for such a nice, great initiative,
which is very important and benefi-
cial for both business and the coun-

try. Business needs stimulation in
Georgia, so these kinds of events are
of the utmost importance. These cre-
ate a psychological atmosphere which
is very important for the stimulation
of business in our country.”

Lali Moroshkina,  Le Garage
Group: “The number of such events
in Georgia has increased, which is
undoubtedly exciting and welcome,
but The Georgian Times and GORBI
Awards will always be number one.
When nobody else believed that busi-
ness people could talk to each other
without mentioning politics, The
Georgian Times Media Holding made
it happen. This is why I am happy
that The Georgian Times has kept this
tradition going up to the present, and

I hope it continues.”
Maka Razmadze, Journalist: “I

have been attending these awards
since before I even remember, and
would like to say that this amazing
day is a definite stimulus, not only
for businessmen but journalists too.
I love it, and am always here. I hope
it continues forever, and I hope this
exemplary couple, Nana and Malk-
haz, who I love very much, will have
the ability and opportunity to organ-
ise this celebration many more times.”

   Jamlet Khukhashvili, sports
commentator, Co-Chairman of the
World Congress of Georgian Jews:
“I think we should appreciate those
who deserve it. Organizations like
The Georgian Times Media Holding
present to the public the work done
by companies operating in Georgia.
Perhaps there are people who do not
want to speak about their own suc-
cess or charitable works due to mod-
esty, but believe me we need to talk
about them, because good deeds are
followed by others, and such events
increase the number of good people
doing good deeds. This is a stimulus
and motivation for others, especially
when these events have such excel-
lent organizers as Malkhaz Gulash-
vili and his spouse Nana Gagua.

 “My spouse, Eva Babalashvili,
head of the World Congress of Geor-
gian Jews, and I attend the event ev-
ery year. We are granted the opportu-
nity to present awards to the win-
ners, and are happy to be able to par-
ticipate in such great events.”

Bondo Mdzinarashvili, journal-
ist: “Appreciating people’s work and
activities is very important for the
development of Georgia and its busi-
ness sector and community. The Geor-
gian Times Media Holding and GOR-
BI are doing a great job by conduct-
ing an annual survey of experts and
specialists and bestowing awards on
the businessmen who contribute to
the country’s development. I am al-
ways happy to join in this event,
where I see the happy faces of peo-
ple whose work has been appreciat-
ed. I would like to express my grati-
tude to the presidents of The Geor-

Mahir Mammedov, David Zubitashvili, SOCAR

Nutsa Abramishvili

David Zubitashvili, Merab Adeishvili, Avtandil Tsereteli Ambassador of the People’s Republic of China to Georgia Ji Yanchi
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gian Times and GORBI, who have
made this great tradition of the busi-
ness awards an important event for
businessmen and Georgian society at
large.”

The Top 30 companies in Geor-
gia were revealed as Aversi, Basis-
Bank, GAA Holding, Gulf, GeoPlant/
Gurieli, GeoProducts, Giuaani, Dug-
ladze Wine Company, NCC, Carriage
Building Holding, Wendy’s, Zarapx-

ana, Caucasus Auto Import, Kula,
MG, Mtkvari Energy, NeoGas, Ni-
kora, New Time, Omega Group, Orbi
Batumi, PSP, Saqnakhshiri, GIEC,
Georgian Industrial Group, SOCAR
Georgia Petroleum, SOCAR Georgia
Gas, Georgian Beer Company Zeda-
zeni, Schuchmann Wines Georgia,
Hyundai Auto Georgia. The best in-
vestors were named as Anaklia De-
velopment Consortium, Dreamland

Oasis, Lisi Development, GeoSteel
and Geopars. N Qiron+, Black Sea
University, Archangel St. Michael
Multiprofile Clinical Hospital and Le
Garage Group were named as part-
ner companies. Each were awarded
special prizes.

The Event’s supporters were:
Tbilisi City Hall, the Ministry of
Economy and Sustainable Develop-
ment, Ministry of Agriculture, Min-

istry of Finance, Ministry of  Re-
gional Development and Infrastruc-
ture, Georgian Chamber of Com-
merce and Industry, International
Chamber of Commerce Georgia and
the Partnership Fund. Media part-
ners included: GPB, Imedi TV, Ibe-
ria, TV Pirveli, Palitra News, Saper-
avi TV, Rugby TV, Obiektivi, Starvi-
zia, Music Box, Fortuna, Avtoradio,
Tbiliselebi, the Georgian Times,
Georgia Today, Caucasus Business
Week, Resonance, PrimeTime,
Kartuli Sitkva, Svobodnaya Gruzia,
Business Media, Forbes, Veria,
Kartuli Azri, Geotimes.ge ,
Award.com.ge,  Kvira.ge,
Georgianpress.ge, For.ge ,
Liderinfo.ge,  NewsDay.ge,
Reportiori.ge,  Economic.ge,
Metronome.ge, Timer.ge and
Fact2.ge. Nana Gagua, Editor-In-
Chief of The Georgian Times Media
Holding, personally thanked her me-
dia colleagues for making eventful
reports of the ceremony.

 The organizers bid farewell to the
participants for another year with the
hope of showcasing the accomplish-
ments of Georgian companies again
next year and once again identifying
the best of the best.

Sozar Subari, Malkhaz Gulashvili, Zurab Gelenidze, Nana Gagua, Levan Kalandadze, Merab Adeishvili
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Georgian Industrial Gro-
up has won the Grand Prize
in the 2017 Georgian Times
and GORBI Georgian Na-
tional Business Awards, the
Bolnisi Cross. It was named
as the best of the best by busi-
nessmen themselves during
the award ceremony.

Its General Director, Zurab
Gelenidze, says that the secret
of its success is the round-the-
clock toil of the 4,000 em-
ployed by the company.

Zurab Gelenidze, of
Georgian Industrial Group:

This Grand Prize is very
important for our group, but
doubly so as we have been rec-
ognised by businessmen them-
selves, who know from their
daily work who is doing well.
It is very important for a busi-
ness to be recognised as a trust-
worthy and reliable partner; as
for the secret of our success, I
believe, it is the round-the-
clock-toil of our professional
team of 4,000 staff members,
who have the motivation and
will to succeed.

Social responsibility
and charity are integral

parts of our business
Georgian Industrial Group

has a pretty diverse profile. I
often say that we bring warmth
and light to every Georgian
family. We are responsible for
about 15-20% of Georgia’s
electricity generation annually.
Consequently, we are very
important to the national econ-

Georgian Industrial Group
Takes the Grand Prize

omy and facilitate Georgia’s
development and sustainabili-
ty.

It is also very important that
the business is expanding ev-
ery day into new directions.
Everything began with electric-
ity generation, but then trading

was developed and we started
selling electricity and natural
gas in the region. We have a net-
work of retail gas stations and
we are the only coal mining en-
tity in the country, and thus the
biggest employer and most im-
portant social contributor in the

region of Tkibuli. We conduct
corporate social responsibility
programmes nationwide. We
support numerous social and
cultural events.

We finance and develop other
directions as well; we have en-
tered the financial markets in the

recent past and founded an in-
surance company. All this makes
us a large and important player
in the Georgian economy.

2017 in review
2017 was a year of strength-

ening and streamlining. Inter-

nal procedures and organisa-
tion structure have been im-
proved. As I have already men-
tioned we entered the insur-
ance market via the Global
Benefits Group, which was
established on the basis of our
capital. New strategic projects
have also been designed which
will significantly contribute to
the country’s energy indepen-
dence and security.

Saknakhshiri, a GIG
group member, was also
amongst the Business Award
winners in the large employer
and attraction of investment
categories. This continues to
be a social project for the
group, despite the tens of mil-
lions of dollars investment
made in the technological re-
tooling of coal mining.

Coal mining is now a pure-
ly social project for us. Our
main target is satisfaction of
existing market demands till
2020. When a coal-fired fired
plant is put into operation coal
mining activities will double.
We invest 5-6 billion GEL year
on year in Saknakhshiri to de-
velop production.

Currently, the extracted coal
is being sold only on the local
market. Heidelberg Cement is
our main customer, accounting
for 95% of sales. At the same
time, we are trying to develop
alternative markets and begin
supplying ferroalloy manufac-
turing companies. We have al-
ready taken the first steps in
semi-coke manufacturing for
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this purpose. The doubling of
coal mining activity in Tkibuli
will contribute considerably to
the development of that re-
gion.

Coal fired power plant
The coal-fired power plant

is being built at a cost of 250
million through GIG’s daugh-
ter company Georgian Inter-
national Energy Corpora-
tion. This company also won
awards at the 2017 business
rating, in the large taxpayer,
high tech operation and dy-
namic development categories.
It is the largest multifunction-
al energy company in the coun-
try and owns and operates
coal and natural gas fired
plants. Its generation facilities
have an overall capacity of 350
megawatts, to which 300 mega-
watts of coal-generated capac-
ity will be added by 2020.

We are implementing this
project with one of the Chi-
na’s largest corporations,
Dongfang, which is one of the
largest EPC solutions provid-
er for power generation facili-
ties in the world. The plant is
being built in Gardabani mu-
nicipality and will be opera-
tional by the fourth quarter of
2020. The plant will only con-
sume coal extracted in Geor-
gia. Pre-construction prepara-
tion works have been complet-
ed.

There may be questions
about why we are building a
coal-fired plant when the en-
tire world is talking about re-
newable energy sources. Field
experts are very well aware of
the importance and high po-
tential of non-renewable power
plants. Coal is the only non-
renewable energy source in
Georgia, and can produce ba-
sis electricity regardless of cli-
mate conditions. Electricity
generated from coal (gas is not
sourced in Georgia) will en-
sure the energy independence
and sustainability of the coun-
try.

We have already signed a
power purchase agreement
with government of  Georgia,
which regulates the price pol-
icy of the electricity generat-

ed from the coal-fired power
plant. This electricity will be
partially purchased by the
state, with the rest sold on the
free market in accordance with
market conditions.

Mtkvari Energy is anoth-
er company we own. It oper-
ates the Gardabani thermal
power plant, which account-
ed for 9% of Georgia’s energy
generation in 2016. This is a
gas fired power plant which
operated in full compliance
with contemporary ecological
requirements. Mtkvari Ener-
gy also won prizes at the Geor-
gian Times and GORBI busi-
ness awards, in the high eco-
logical standard, stability of
activities and introduction of
new technology in the energy
sector categories.

Renewable energy
is also a GIG focus

However we are also rep-
resented in the renewable en-
ergy sector. We own and op-
erate 8 small-sized power
plants. Works are underway
on several hydro power sta-
tion projects which will be
added to our capacity in the
near term. We are the first com-
pany to have installed wind
power spec. measurers in Kare-
li. We are ready and waiting
for the time when the imple-
mentation of these projects is
economically effective.

As a progressive company,

we are trying to work in all
directions regarding the plan-
ning and launching of new
projects. We are operating in
the business sector, and there-
fore we are always investigat-
ing the business cases for em-
bracing new ideas: we will not
hesitate to bring them to frui-
tion whenever we have the
chance.

Caring for the
environment through eco-

friendly fuel
CNG is another active di-

rection of our business. Our
NeoGas network of gas sta-
tions is yet another of our af-
filiates to be honoured at this
years’ business awards, for
business reputation, effective
management and customer
choice. Ecology is a topical is-
sue across the world. Neogas
offers customers ecologically
clean and economic fuel –
compressed natural gas, which
is less harmful to the environ-
ment than alternative fuels. We
have also installed electric ve-
hicle charging equipment at the
renovated Neogas gas stations
in Zestafoni and Argveta,
where the owners of electric
vehicles can charge them for
free.

Neogas offers maximum
convenience for its customers,
as can be proved by the auto-
mated car wash services avail-
able at its gas stations, tyre

repair services and Porthos
fast food facility, where cus-
tomers may spend time and
taste delicious dishes 24/7.
Customers can also take ad-
vantage of the NeoCard, accu-
mulate free kilometres and get
a significant part of their spend
back.

Neogas stations are
equipped with the latest tech-
nologies and new mechanisms
have been established in line
with European standards and
safety rules. We have also es-
tablished green recreational ar-
eas at our plants. Neogas
deems it a social responsibili-
ty to care for the environment,
and calls upon customers to
choose this brand and its prod-
ucts to contribute to the pro-
tection of the Mother Nature.

Government and business
The economic policy of the

country has a big impact on
the activities of our company
and will continue to do so. The
introduction of the Estonian
tax model and profit taxation
has uniquely impacted the
business, and I believe allowed
us to mobilize additional funds
to facilitate reinvestment pro-
cesses and raise the return on
equity. The government sup-
ports the liberalization of en-
ergy market, and I think it will
take even more effective steps
for market liberalization, such
as improving energy regula-

tions.
We very much like the

“small government” policy
which has been introduced.
Less administrative pressure
on business will yield posi-
tive results. We assess the on-
going changes as generally
positive, and believe that the
common economic policy
which is being developed fo-
cuses on business.

David Bezhuashvili
Educational Fund

One of the most important
social projects within the
group is the Davit Bezhuash-
vili Educational Fund, named
after our founder, which sup-
ports numerous initiatives. A
new Book Museum has been
built in the city, which is the
largest in the Caucasus in
terms of scale and content. We
have implemented this very
significant project in associa-
tion with the National Library.
We are also involved in pre-
serving the country’s national
and cultural heritage. We car-
ry out exciting projects in part-
nership with the House of
Arts, and this year more than
half a million GEL has been
spent on this direction. We
cooperate with San Diego and
Ilia Chavchavadze Universities
in sponsoring engineering and
the revival of fading profes-
sions. We do what is impor-
tant for the development and

better future of the country.
This is our vision and strate-
gy, though we generally do not
see the necessity of publiciz-
ing it.

On to 2018
In 2018 the business will

grow further. It is difficult to
talk about all the developments
right away because there is al-
ways an aspect of confidenti-
ality and commercial secrets
in business; nevertheless, I as-
sure you that we are having
talks about concrete steps of
organic and inorganic develop-
ment.

What I can tell you is that
the Georgian Industrial Group
will be involved in the infra-
structural projects announced
by the authorities. We are im-
pressed by the attitude of the
state concerning infrastructure
and will do our best to partic-
ipate in these projects. A con-
struction company in our
group will cooperate with Ita-
ly’s CMC, with which we
have already signed a memo-
randum of understanding and
reinstated our firm interest in
and desire for cooperation.
The parties have agreed to es-
tablish a joint venture in Geor-
gia which will participate in
large-scale infrastructure and
energy projects, in particular,
the construction of a high-
speed motorway, railway in-
frastructure and major hydro
power plants. CMC is enter-
ing the Georgian market for
strategic partnership, which
implies long-term cooperation.

The Group is also going to
open an office in Uzbekistan
and start trading with electric
and natural resources. This of-
fice will do what we are doing
in our immediate neighbor-
hood on a small regional scale.
This is a direction we are real-
ly good at. We cooperate with
all neighbors and largest cor-
porations in the region, and
now want to shift the same
model to the Middle East. This
will provide a platform for the
development of trading in all
directions, and Uzbekistan,
Turkmenistan and Kazakh-
stan are included in the plan.
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This is the project of the
century, and will create the larg-
est transportation, logistics and
financial hub in the region and
shorten the route linking Asia
to Europe. Anaklia port will
receive its first cargo in 2020.

Awards - Anaklia Devel-
opment Consortium and Levan
Akhvlediani  - Strategic invest-
ment project,  Creation of new
jobs, Professional team

Here Merab Adeishvili,
Adviser at Anaklia Develop-
ment Consortium, and Pub-
lisher of Anaklia Magazine,
talks about the importance of
the project.

Due to its geographical lo-
cation Georgia, or to be more
precise, the South Caucasus
corridor, could become one of
the key transit corridors in the
region. Not only is it a link to
Central Asia, but it can also be
used for shipments from Eu-
rope to Iran and back. But al-
though Georgia provides a
shortcut to a number of cities,
using this route which is quite
frequently expensive, and this
is why Georgia's transit poten-
tial has shrunk over the years,
with cargo being sent along
competing corridors.

It should be noted that the
competitiveness of the Geor-
gian transit corridor does not
depend solely on Georgia, as
Azerbaijan's cargo capacity af-
fects it to a considerable ex-
tent. A new port has been con-
structed in Azerbaijan, and in
order to be able to service ship-
ments from China,  both coun-
tries' ferry and rail transporta-
tion potential is being en-
hanced. A new Azerbaijan-Iran
railway route came into oper-
ation in 2016, as did TRACE-

Anaklia Development Consortium -
Building a New Future for Georgia

CA, the rail link between the
Gulf and Black Sea Basin coun-
tries.

But a seaport alone is not
enough as far as Georgia, the
key location of the corridor, is
concerned. Motorways and rail-
ways will have to be upgraded
to make the route more attrac-
tive. The Government is work-
ing on our rail lines which are
being modernised. Whilst up-
grading most of the motorways
will take another 4 years, the
upgraded railways and motor-
ways and new deep-water port
will make Georgia more com-
petitive in terms of shipments.

An increase in container
traffic is directly linked to mac-
roeconomic figures. These in-
dicate that a 1% growth in
GDP generate a 3-4.5% in-
crease in container shipments,
because it is mainly consumer
goods, which are dependent on
purchasing power, which are
shipped in containers. Accord-
ing to the IMF, the economic
forecast for this region and the
medium- and long-term pros-
pects of the three South Cau-
casus states are all positive.
The forecast is fairly promis-
ing: in 2021, the potential of
the existing seaports will have
been fulfilled, which demon-
strates the necessity of build-
ing a new port, which will un-
doubtedly increase domestic
competition in terms of con-
tainer traffic.

However, significant part
of the shipments imported via
secondary routes will remain
in Poti Seaport, since due to
the specifics of the cargo, some
of the owners will only send it
to Poti. Therefore over time,
with increasing container turn-

over, Poti will reach its capac-
ity limits once again. The situ-
ation is different in Batumi,
which will find it hard to pre-
serve its market share as its
prospects are connected with
liquid cargo.

The ports will have to be
classified based on the goods
they handle: Batumi will handle
liquid shipments; Poti, dry and
liquid shipments; Anaklia, con-
tainer and dry bulk; Kulevi, liq-
uid shipments. However the ca-
pacity of the oil terminals in Ba-
tumi, Poti and Kulevi has only
been around 40% exploited.

Comparative analysis of
containers shipped per capita
in South Caucasus, and in oth-
er regions with a similar econ-
omy, should be of interest.
When set against the econom-
ic index of the South Cauca-
sus, the number of containers
handled per capita is small, due
to inefficient infrastructure and
high shipment and freight ser-
vice costs. Therefore, the new
infrastructure will have a pos-

itive effect on container turn-
over, which once again demon-
strates the necessity of this
project.

When developing a policy
for attracting more cargo to
Georgia, we suggest that the
government looks at three main
regions: the South Caucasus, as
discussed above, the Central
Asian market, including Afghan-
istan and China, and the Gulf
States and India. Central Asian

container traffic to Georgian
ports takes up only 3-4% of their
actual capacity, and traffic from
China a mere 0.001%. Appeal-
ing to Chinese and Central Asian
container markets remains a stra-
tegic goal of Georgia.

The construction of a sec-
ond large seaport in Kuryk,
Kazakhstan, which will be com-
pleted in 2019, is also of great
importance since after 2020
transit shipments from Kaza-
khstan will increase from 16 to
30 million tonnes. Construction
of a mainline railway from Turk-
menistan to Afghanistan is also
nearing completion, and this
will benefit Georgian transit to
and from Afghanistan.

As for the third segment,
after the Azerbaijan-Iran rail-
way has opened a brand new
market will be connected with

Construction works of Anaklia Deep Sea Port started in
December, 2017. Anaklia Port is a multimillion investment
project being developed by Anaklia Development Consortium
which is a Georgian-American joint venture.  Recently the
Georgian-American cooperation (TBC Holding, Conti Inter-
national, SSA Marine) was joined by a large Chinese corpora-
tion ZPMC as one of the partners and investors.

Georgia's seaports. Even before
then, though, the new transit
corridor will begin operations.
Cargo trains will embark from
Constan?a (Romania), and
then their contents will arrive
in Georgia by sea and be
shipped by rail into Azerbaijan.
From the Iranian border, it will
be taken by trucks to its final
destination.

This South-West corridor
runs from the Gulf/India to

Iran, Azerbaijan, Georgia, the
Black Sea and Europe route,
with this journey taking a mere
15 days as opposed to 30-40
days by sea.

Forecasts of the key
trends of the global economy
make it clear that in the 21st
century, the main financial,
commercial and information
flows will intersect at the US-
Europe-Asia triangle. Today
Asia-Europe turnover totals
over 2 trillion USD, 200 bil-
lion of which is accounted for
by transportation costs.

As an example, we cite
trade trends between Asia-
USA and 28 EU countries. In
2015, EU foreign trade (ex-
port-import) with major Asian
countries looked like this: with
China, 503.24 billion euros;
India, 78.2  billion euros; South

Korea, 91.08 billion euros;
Malaysia, 33.12 billion euros;
Iraq, 16 billion euros; Kazakh-
stan, 23 billion euros; Uzbeki-
stan, , 1,7 billion euros and
Turkmenistan, 1.8 billion eu-
ros. US-China turnover
amounted to 600 billion USD
in 2015, and that with Indone-
sia was 61 billion USD. These
figures are 2-3 times higher
than those of 2005, and nearly
7-8 times higher than those of
1995, which makes it clear that
the aforesaid commercial trian-
gle is a fact of life and that the
TRACECA states are located
along the Europe-Asia route.

The Anaklia project is also
politically significant. The pri-
vatisation of the Batumi and
Poti seaports in 2008 deprived
Georgia of its most strategic
port infrastructure. The Gov-
ernment no longer has any le-
gal leverage with which to in-
fluence the development of
Poti port. Needless to say, the
state needs to be able to get
involved in the development of
at least one seaport as all the
other Black Sea Basin states
own at least one seaport or
have construction rights there.

Georgia is also the only
Black Sea country which does
not have a deep water port.
This is why the prospective
port in Anaklia is being trans-
ferred to an investor with the
right of construction, and then
returned to the state on the
expiration of the contract. This
is in contrast to the situation
in other ports, which are sur-
rounded by cities, thus limit-
ing their development poten-
tial. The location of Anaklia
makes it possible to develop a
port which has the possibility
of further expansion.

Anaklia's proximity to
Abkhazia is likely to have a
positive impact on relations
with the people of Abkhazia.
Furthermore, Anaklia Port is
likely to be extremely benefi-
cial in terms of economic
growth, for both Georgia and
the entire region. Phase 1 in-
volves a 540 million USD in-
vestment, which will eventual-
ly grow to 2.5 billion USD. The
project promises thousands of
new jobs and the creation and
operation of about 1000 ha
Special Economic Zone behind
the port, also likely to provide
jobs and attract investments.

One is not exaggerating
when one says that the Anak-
lia project, and modernisation
of the Georgian railway, are no
less an infrastructural challenge
than others which the states
along our transit corridor are
facing. But it is evident that
global changes influence the
distribution of shipments along
transportation routes, so a safe
and state-of-the art transit in-
frastructure is necessary.
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SOCAR Georgia Gas - A Strategic
Investment Which Is Paying off

SOCAR Georgia Gas is a
significant driver of Georgia's
economic development, which
is increasingly positive. Geor-
gia has now approached many
European standards, and even
surpassed many European
countries in terms of absence
of bureaucratic barriers, says
Azer Mammadov, Director of
SOCAR Georgia Gas.

SOCAR Georgia Gas has
won four awards at this year's
Georgian Times and GORBI
Business Awards ceremony -
for being large employer with
high ecological standards, cus-
tomer-centred management and
a professional team. Azer
Mammadov tells about the
company's achievements and
the experience of working in
Georgia.

What kind of motivation
does the investment climate
of Georgia present?

We are working in all of the
regions of Georgia, and we have
met any obstacles at any level.
We have good relations with lo-
cal government bodies, they al-
ways listen to us and we con-
duct activities better together.
There has been impressive
growth in the number of gas-
ified customers as well as our
investment profile, and we
have exceeded the commit-
ments outlined in our contract
- investment of $250 million.
The database of users has in-
creased sevenfold, along with
the sales of Azerbaijani gas.

Last year, 1 millionth cus-
tomer joined Georgian gas net-
work (coincidentally, being
customer of SOCAR Georgia
Gas). Increasing number of gas
users will provide numerous
benefits to urban as well as
rural population, where wood
use for heating purposes will
substantially decrease.

Technological advance-
ment is inevitable, and as qual-
ity is enhanced we keep pace
with it. According to the for-
mula for estimating percentag-
es of gas users widely used glo-
bally, Georgia is ahead of many
European countries. The cur-
rent rate of gasification is al-
most 80% out of the total pop-
ulation, and this will increase
in the coming years.

How do you address the
competition from renewable
energy products?

The expensive solar and
wind projects will not be able
to compete with gas within the

SOCAR Georgia Petroleum
- Georgia Runs On It

SOCAR Georgia Petro-
leum is one of the country's
major strategic investors. Its
activities are not limited to its
own ventures, it serves the
country whenever and wher-
ever needed.

High social responsibility
is the foundation of SOCAR
Georgia Petroleum's activities.
This is why it is the business
partner of The Georgian Times
and a perennial winner at the
Business Awards. This year it
once again won the best em-
ployer prize, and added three
other awards: fast-track growth
and development, being a good
business partner and of course
social responsibility.

The Director of SOCAR
Georgia Petroleum, Levan
Giorgadze, positively assess-
es the company's 12 years of
operations.

Here Levan Giorgadze tells
us about SOCAR Georgia Pe-
troleum's plans and vision of
the country's development.

What do you think Geor-
gian business needs?

Stability. We feel we have
this now, and appreciate it. As
a result we have been able to
implement numerous interest-
ing projects, and have further
plans for the country, not just
our business.

We are proud to see all the
buildings we have constructed
in various cities of Georgia, in-
cluding the infrastructure of
the SOCAR petrol station in
Batumi, a unique building
leased to McDonald's. This
has received numerous archi-
tectural awards, and been in-
cluded in a list of the world's
top 10 buildings. Both local
and international travellers
have been impressed by it. We
have also restored a unique
building in Old Tbilisi, making
the city even more attractive.

The concept of SOCAR
facilities is not just functional
purpose but architectural so-
phistication. We do not build
them just for a day or a year.
They are part of the country's
development, and a statement
about it. The scope of the busi-
ness is even larger than the busi-
ness itself, as we care for the
environment in which we con-
duct our activities and for the
people we work with.

SOCAR's projects are
not widely known, why do
you not publicise them
more?

We do our business. We
care for poor people. We help
Catarzisi and aid almost all re-
ligious confessions. We finance
our products. Charity is part
of our business. We do talk
about it, but we prefer to do
more and talk less.

The same is true of our
business plans. Everything
will appear in its own time.
We plan to make innovations
in the network and in our ser-
vices. We will focus on mo-

dernity and expand the func-
tionality of our petrol sta-
tions.

Though business needs
stability rather than taxes,
revenue tax has been in-
creased. What challenges do
you face?

Revenue stamps have
raised the prices on products,
and this has affected demand,
but our prices are realistic and
therefore consumption stabil-
ity will be maintained.

The Estonian model is a
positive one, and has encour-
aged reinvestment and rapid
development. A free business
environment is the main foun-
dation of it. Restriction of free
trade in any sector is the big-
gest mistake a country can
make. I am not talking about
getting rid of all regulations: ef-
fective regulation is needed
where the market fails to op-
erate correctly. But excessive
intervention is not justified -
if the market is left alone, it
will resolve all its own prob-
lems.

How would you assess
the last 12 years?

We have seen uneven but
clear progress. Georgia has
emerged as the largest invest-
ment hub in the region. Lots of
opportunities have emerged in

is a healthy mode of relation-
ship as well as a realistic one.

The new tariff policy gives
the correct signals required for
the development of the mar-
ket. The flexible mechanism of
the market enables businesses
to make proper calculations. It
supports the creation of opti-
mal business strategy. All this
will be reflected in the budget
next year.

How does a company with
more than 2,500 employees
and 600,000 subscribers deal
with such a large team? How
important are business
awards for the management?

A friendly atmosphere is
very important. We conduct a
wide range of activities and 2-3
day field workshops, which are
both pleasant and productive.
The business part of these lasts
2-3 hours, then we conduct ac-
tivities unrelated to our work.
Traditionally we gather twice a
year in Georgia, in Bakuriani,
Kvareli, Borjomi and other plac-
es. Each such place is suitable
for our gatherings. Internal
communication is equally im-
portant in the company.

Do you meet people out-
side the company?

We meet one another at
The Georgian Times Business
Awards once a year. Represen-
tatives of different fields share
experiences and introduce in-
novations. We see new faces,
find out who the best compa-
nies are and are simulated to
do more. This is a tradition we
look forward to every year.

nearest 5-10 years. They are
far from completely substitut-
ing it. Let's see what we focus
on in future - our distribution
company is looking at alterna-
tive directions. Everything de-
pends on demand, but we will
focus on what users need.

The cost of alternative en-
ergy projects is decreasing, and
they are being encouraged in
many countries, which has
partly created this price drop.
Hydropower can be included
in this category, as 80% of en-
ergy is now generated safely
from an ecological point of
view. But we have big plans
for the future; we are going to
improve our organisational
structure as we achieve further
institutional growth. This is
the requirement of the head
office in Azerbaijan as well as
the local regulator.

How do you cooperate
with the regulators, and how
are new rules affecting you?
Are they advantageous, or
are there gaps?

The company's desires
match the obligations imposed
by the regulator. The adoption
of European rules will enhance
the management of our distri-
bution network. As in the ma-
jority of European countries,
natural gas distribution is li-
censed and our activities are co-
ordinated. We provide informa-
tion on a monthly and quarter-
ly basis. We have ongoing co-
operation with the commis-
sion, taking notice of its cor-
rections. We also argue, which

the private sector. We have much
more to look forward to, but there
is also still much to be done. Ev-
erything we want to see needs
time and tireless work.

How do you see the coun-
try's future? You are the
largest importer in Georgia,
but where do you see export
potential?

We are not the sort of coun-
try which can produce an abun-
dance of low-quality products,
so we are should focus on few-
er but high-quality products.
We should develop premium
segments like Switzerland has
- Swiss chocolate and watches
are expensive, but in highly de-
mand. We should use niche seg-
ments to create a kind of fence
around the country. The cheap
producer's niche is not ours.

What do you discuss with
other businessmen during
The Georgian Times and
GORBI Business Awards
ceremony?

The business awards cere-
mony is an event where peo-
ple can meet once a year and
share all their ideas, not only
about business but all matters
of concern. Malkhaz Gulash-
vili manages to bring us all to-
gether each time. It is a sort of
performance, where you can
relax.
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Jewelry is a kind of mirror of
the past, telling us the story of the
country's past prosperity. We would
never perceive the merit of kings and
ordinary mortals without jewelry.
Georgia has left its mark on the
world through the golden lion,
which dates from the III millenni-
um, and though technologies
change with time the responsibili-
ties of the jeweler only increase.

Zarapxana - Ancient Tradition For The Modern World

21st century jewelry should be
innovative as well as traditional.
Zarapxana has preserved the glori-
ous traditions diligently for a hun-
dred years. It is much more than just
a business - it is a national trademark
and an unconditional market leader.

As general sponsor of the Busi-
ness Awards, Zarapxana is the cre-
ator of the investment grand prize,
the Meridian of Success, and unique,

handmade and exclusive gold and sil-
ver lion and cross badges decorated
with diamonds designed for the cere-
mony.

Here the company's  CEO Kete-
van  Gognadze tells us about mod-
ern trends in jewelry.

You are the oldest extant com-
pany producing consistently fash-
ionable and valuable jewelry. How
have you preserved your competi-
tive advantage?

Ours is the only jewelry plant in
Georgia with a history spanning over
a hundred years. Our traditions, de-
sign professionalism and ideal balance
of modern technologies make
Zarapxana the leader in the jewelry
market. We try to preserve and
strengthen the confidence we have
gained in this respect.

What is the essence of Geor-
gian jewellery traditions? How do
you combine these with modern
design?

The company has produced sev-
eral important collections. We have
revived the precious jewelry of an-
cient times, but each piece has its
own history, whether it is a copy,
replica or modern concept. Each col-
lection retains its own relevance - one
does not replace another.

As a rule, new collections are of-
fered twice a year. Two more unique
collections are now being processed,
which will be a new word in the art
of jewelry with the artistic taste and
sophisticated style of Zarapxana.

Zarapxana is both trendy and
conservative, appealing to all gen-
erations. What do young people
choose, and what do you offer
them from the collections?

Each year 10,000 customers,
both Georgian and foreign, visit
Zarapxana shops. It is difficult to
categorise them, considering the di-
versity of our collections and servic-
es. However the majority of young
people prefer geometrically shaped

jewelry, such as that in our joint col-
lections with Avtandil Tskvitinidze
and Design Group Rooms. We also
have children's collections, which we
first introduced in 2008. Jewels are
desirable to all the younger genera-
tion.

How popular is the men's line
- what sort of jewelry do they go
for?

Men do not lag behind women in
terms of visiting our shops. Geor-
gian men have individual tastes and
requirements, hence we offer them
exclusive order services. They can
restore any jewel or souvenir with
the help of our designers.

How many customers do your
limited lines have?

Zarapxana's products are avail-

able only in our own shops or via
individual, exclusive and corporate
services. The latter are one of the
most important sales segments, as our
designers can create distinguished and
exclusive items for individual custom-
ers. We use our own raw materials or
those provided by the client them-
selves. Customers consult the highly
qualified, professional staff in our
shops, and our customer numbers
grow constantly.

What do The Georgian Times
and GORBI Business Awards and
public recognition mean to you?

Your evaluation is very impor-
tant and pleasant for us. It is a great
honor to be recognized as the best by
your country, partners and commu-
nity.
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In 2021   1,5  Billion USD
Petrochemical complex of
Euro 6 emission standards,  will
start operation  in Supsa.  The
conglomerate  will process 5
million tonnes raw materials
per annum, which will make
Georgia oil and petrochemical
exporting country at a global
scale. The archeological, geo-
logical, geotechnical and to-
pographic surveys have been
completed successfully. The
international companies  Ar-
gus  and Worley Parsons Group
- Advisian  are selected  to pro-
vide market analysis, compre-
hensive feasibility study and
environmental impact analysis
for the project.

GEOPARS has been
awarded for being a strategic
investor of the country.

Awards - GEORPARS and
Lasha Koridze -  Attracting big-
gest Foreign Direct Investment,
Eco-friendly Euro 6 emission
standard production, Effective
Management.

Here The Georgian Times
interviews Lasha Koridze,
CEO of GEOPARS.

How important is to win
a GT  Business Rating Aw-
ard?

Certainly, it is encouraging
to be selected for an award from
among numerous companies.
This rating is also trusted by
the government, media and dip-
lomatic corps, which makes our
success even more important.

Can you expand on the
company's future plans and
strategies?

Construction of a 1.5 bil-
lion USD oil-petrochemical
complex will start in Supsa in
2018. The Government of
Georgia has already allocated
200 hectares of the land to the
company under the terms of this
investment. The complex will
process 100,000 barrels of
crude oil per day, that is, 5 mln
tonnes per year. There was an
oil refinery in Georgia during
Soviet times, but we have never
had a petrochemical production
facility. This project will have a
huge effect on our country,
which is why the Government
of Georgia announced its full
support of it in 2016.  We be-
lieve that in the near future Geor-

1.5 Billion USD Investment in Supsa Petrochemical Conglomerate

gia may become an exporter of
oil and petrochemical products.
Several factors indicate that the
project will be a success, and
these include the geographical
location of the country and the
attractiveness of the Silk Road
project, which will offer the
shortest Eurasian energy sup-
ply route. Currently Georgia
under-utilises these opportuni-
ties, and we hope to make our
contribution to maximising their
benefits for our country.

Will the complex be able
to mobilise enough resourc-
es, and will it have a diversi-
fied supply?

Georgia consumes 1.2 mln
tonnes of oil products per year,
so the complex will meet 100%
of Georgia's needs, leaving the
rest of the production to be ex-
ported. For this reason we re-
main open to new investment
offers from other countries, and
are conducting negotiations
with several international funds
which have shown an interest
in this opportunity.

Naturally we are working
on building a diverse supplier
list. To this end we are working
with the ARGUS Company,
which will explore all available
sources of raw materials, make
corresponding economic calcu-
lations and offer substantiated
proposals.

We are negotiating with
Turkmenistan, which is one of
the major oil extraction coun-
tries and has 4mln tonnes of free
reserves, and a major oil field is
due to open in Kazakhstan,
from where additional resourc-
es can be obtained. This project
should also be attractive for
Azerbaijan. We are creating an
energy hub of regional impor-
tance.

What economic benefits
will Georgia gain from this
project?

Such projects bring finan-
cial stability and safety. We plan
to involve major international
companies, such as Trafigura,
PetroChina, Turkmen Petro-
leum, ENOC,  Exxon Mobile,
Gunvor and others at various
phases, and this will send a
message to investors about the
attractiveness of Georgia's in-
vestment environment. These
companies shape the global oil

GeoSteel  LLC - One of the
Largest Foreign Direct Industrial

Investments in Georgia

GeoSteel, the first UK
Cares and TSE accredited
company in the Caucasus,
has attracted one of the larg-
est foreign direct investments
in Georgian industry. It is a
joint venture of JSW Steel
Netherlands BV (which is
entirely owned by Invest Geor-
gia, India) and Georgian
Steel Group Holding Ltd
(GSGHL). It is equipped
with groundbreaking tech-
nologies and is one of the
largest manufacturers of ther-
modynamically processed
construction steel in the coun-
try.

GeoSteel's durable prod-
ucts are used in the construc-
tion of multi-storey buildings,
bridges and hydro power sta-
tions, not only in Georgia and
the Caucasus but numerous
countries worldwide. Its ful-
ly automated oxygen work-
shop, electric-arc furnace,
bucket furnace, modern labo-
ratory equipment and accu-
rate control rolling applianc-
es ensure perfect production
quality.

GeoSteel offers an uncon-
ditional guarantee of durabili-
ty. We build the Caucasus ---
the management of GeoSteel
says.

At the annual Georgian
Times business awards Geo-
Steel  and  Mr. Jaspal Singh
won Awards in the following
categories: largest foreign in-
vestment, high quality prod-
ucts, professional team and
sustainable partner.

Here its Director  - Mr.
Jaspal Singh tells us more
about the company.

How important is it for
your company to be named
one of the best in Georgia?

It is an honour for us to
be considered one of the best
companies in Georgia.

Geosteel LLC is the first
UK Cares and TSE accredited
company in the Caucasus Re-
gion. The Geosteel Integrated
Management System (GIMS)

incorporates the following
standards:  1. For QMS: - ISO
9001:2008 - implemented
since 2011. 2. For Environ-
ment: ISO 14001:2004 - im-
plementation in progress 3.
For Health & Safety: OHSAS
18001:2007 - implementation
in progress. Geosteel LLC re-
ceived ISO 9001:2008 accred-
itation in May 2011 from
LRQA Turkey.

Established in 2007, Geo-
Steel LLC is one of the largest
foreign direct industrial in-
vestments in Georgia. It has
been in business for over three
decades, and is a trusted glo-
bal corporation in the steel-
making business.

GeoSteel LLC is the big-
gest steel plant in Georgia. Its
production facility covers 13
hectares and has a capacity of
175,000 tonnes per year.

What is your view of the
investment environment in
Georgia? Are you satisfied
with current government

market, and twenty years ago
they would not have contem-
plated investing in Georgia's oil
sector.

 Will the company pro-
duce top quality oil products,
and if so, which?

The complex will manufac-
ture EURO 6  standard fuels.
We have examined the market,
and due to the growing demand
for petrochemicals we will be
concentrating on this area.
However, we will be able to
produce all types of oil prod-
uct, as this will be an oil-pro-
cessing complex.

We know that coming glo-
bal trends (such as the intro-
duction of electric cars) will re-
duce the consumption of oil
products. Consequently, our
main emphasis will be on pro-
ducing petrochemical products
(so called household products)
which will remain in demand.
Our complex will create raw
materials which are not manu-
factured locally and will give an
additional stimulus to other busi-
nesses.

When will the construc-
tion work begin, and what
stage is it currently at?

We plan to begin land prep-
aration works by the end of
summer 2018. We will have fin-
ished the first phase by 2021,
and the whole project by the
middle of 2022. At present we
have finished the geological, to-
pographical and archaeological
analysis of the territory and
have prepared the appropriate
reports.  The Worley Parsons
Group - Advisian, won the ten-
der to prepare a comprehensive
feasibility study. Argus will
conduct market research, and
then an environmental impact
report and a detailed project
analysis will be prepared. Due
to the scale and importance of
this project we will remain open
throughout for all investors and
interested parties.

Part of the highway runs
through the construction site,
and the Ministry for Regional
Development has provided all
the necessary communications.
We have had meetings with
Georgian Railway, and agreed
to lay 5.5 km of railroad from
Supsa Station to the complex,
enough to carry 5 mln tonnes of
raw materials.

 Is there any threat which
could hinder or prevent
project implementation?

I do not think so. The Gov-
ernment of Georgia is backing
the project. In regional terms,
this complex is economically
profitable and necessary. Geor-
gia has become an interesting
country for making investments
in, despite the geopolitical real-
ities surrounding it. It is the saf-
est country in the region, has
liberal legislation and is free of
corruption, and the attractive-
ness of its investment climate
has been proven by recent Ease
of Doing Business indicators.

Geopars Utilizes Silk
Road Opportunities

policy towards business?
The investment environ-

ment in Georgia is definitely
conducive for business, and
the Government has always
been extremely supportive of
all our new endeavours and
projects.

Which countries do you
export to?

GeoSteel LLC meets the
needs of the construction in-
dustry in Georgia, Azerbaijan
and Turkey primarily.

Geosteel LLC has devel-
oped the steel industry in
Georgia and undertaken some
very significant projects, such
as the Hilton in Batumi, the
Parliament Building in Kutai-
si, the Gori Highway and the
Batumi Business Centre.

What projects can we ex-
pect in the near future?

Our latest projects are: the
Tbilisi Gardens Residential
Building, the Hotel Biltmore
in Tbilisi, Hotel King Davit
in Tbilisi, etc.
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Dreamland Oasis Will
Develop Tourism in Chakvi

It takes only 20 minutes
from Batumi to reach the larg-
est holiday complex on the
Black Sea coast. Dreamland
Oasis, a multifunctional rec-
reational facility in Chakvi,
combines hotels and residen-
tial apartments with all-inclu-
sive services. Its distinctive style
and services, premium class
apartments, swimming pools,
movie theatre, bowling centre,
fitness centre, restaurants and
diverse and tasteful synthesis
of other entertainment facili-
ties creates unusually attrac-
tive conditions for life and re-
laxation.

In 2017 the complex was
nominated for three awards at
the most reputable real estate
competition - the Europe Prop-
erty Awards - and was named
the best international multi-
functional and recreational
complex. At the Georgian
Times business awards it re-
ceived prizes for large invest-
ment, best tourism infrastruc-
ture on the Black Sea and so-
phisticated style and services.

Here The Georgian Times
interviews Nikoloz Geguc-
hadze, the company's Man-
aging Partner.

What does being listed
amongst the best investors
in Georgia in the Georgian
Times awards mean for you?

Several years ago, we con-
vinced European investors that
a 100 room post-Soviet hotel
in the economically inactive
small town of Chakvi was a
sustainable environment long-
term investment. At that time,
the tourist industry was con-
centrating on gambling and
sunbathing, but we had differ-
ent ideas and set out to prove
the productivity and superior-
ity of our vision. Our self-con-
fidence helped us attract sev-
eral thousand in capital (smile).
That was the beginning - after
that, the sustainability of our
every step  was thoroughly
examined, and to date we have
attracted 105 million in invest-
ment. Through strategic coop-
eration we have extended the
areas in which our projects
have an advantage. We believe
we are managing our money in
the right way, and are happy
that your jury also appreciate
our activities.

Dreamland Oasis is the
first holiday complex in
Georgia which provides all-
inclusive services. Can you
expand on the basic idea and
superiority of your project?

Dreamland Oasis is a con-
cept around which we will de-
velop a cluster of tourism ac-
tivities. Even this small town
has many things to offer: a nat-
ural recreational environment,
sea, mountains, fantastic na-
ture. We have had to work to
make different parts of the
world hear our voice, but we
have shown that we have some-

thing special here. When peo-
ple travel a lot, moving from
one place to another, they of-
ten lose the opportunity to
relax. We want to give every-
one the opportunity to find a
dreamland of relaxation here.

Different customers have
different emotional needs, and
will gain different things from
Dreamland Oasis. Our main
competitive advantage - that
we provide all you need for life
and leisure in one place - is not
replicated either in Georgia or
anywhere on the Black Sea
coast. The complex is still un-
der construction, so its emo-
tional potential is not yet ful-
ly realised, but our guests see
something new and better here
year after year.

Customers visit the com-
plex as guests, who want high
standard holidays, as investors,
who want to purchase apart-
ments here, or business owners,
who want to purchase and man-
age real estate in a sort of mini
town, either renting or receiving
rental incomes, with our support
or independently. However each
customer has full access to all
our services - food, rest, the wide
variety of our entertainment in-
frastructure and 120,000 sq. m
of the best coastline on the Black
Sea, of which only 17% is occu-
pied. This entire area is green -
parks, recreational zones. I can
confidently say that the land-
scape here is unique - the com-
plex is bordered by the sea on
one side and a hundred years old
eucalyptus forest on the other.
Holidays here are affordable, but
owning an apartment and living
in the complex are luxuries, with
all the attributes you would ex-
pect.

How favourable is Ge-
orgia's investment enviro-
nment for the implementa-
tion of such large-scale de-
velopment projects?

This depends greatly on
how the country is positioned
in the international business
environment. We have a stable
but not impressive situation
here at present. I think the

majority of development busi-
nesses in Georgia are con-
structors who do not have
social responsibility. The in-
crease in negative attitudes
towards this sector reflects
this. Georgian real estate could
be more worthy, and of higher
value, than it is now - there is
quite a competitive climate
here, a good environment, cul-
tural layers and a good geopo-
litical background. It is no
longer enough to build a good
house and a beautifully ar-
ranged yard, it is time to inte-
grate creative components.

Dreamland Oasis LLC
owns land across the coun-
try. What other plans do you
have?

The Dreamland Oasis lif-
estyle is being created here.
We know what the lifestyle
inside the complex will look
like, and it will consist of full
comfort and mental and phys-
ical relaxation. We have been
consistent in our understand-
ing of comfort, and have add-
ed the necessary facilities year
on year to create the relevant
products and services. Our
goal was not to build comfort-
able houses and make good
cocktails, but to change the
value of lifestyles and respond
to the greatest desires of cus-
tomers - #DreamHome,
#DreamEvent, #DreamVoca-
tion, #DreamBody…

The complex will be fully
completed in three years.
When we talk about a tourism
cluster, we do not mean just
aparthotels and hotels. What
has been, and is, being done
here will create a much broad-
er hub of attractions in this
small town.

Our initial mission has
been accomplished, as tourist
flows and investor interest
have increased. But we plan
to expand Dreamland Oasis as
a brand, and its borders will
not be  restricted to Chakvi.
Now our partners believe in
us much more we are ready to
undertake more ambitious
projects in the near term.

Lisi Development - Green
Development to Internationally-

Recognized Standards

A safe and cozy environ-
ment in an ecologically clean
part of the city, modern infra-
structure and stunning views,
all these are awaiting you in
a new residential complex
built by Lisi Development,
Lisi Green Town.. It includes
a swimming pool, gyms and
children's' playgrounds, open
air cafes and restaurants,
schools, kindergartens, an
adventure park, jogging tracks
and bike paths, and all the
amenities you need for a cozy
and comfortable life.

This is an 80/20 project,
meaning that only 20% of the
land area is used for construc-
tion works and the remaining
80% is green spaces and recre-
ational areas. One of the main
features of Lisi Development
projects is their focus on free
space and ecologically clean
living conditions. At the 2017
Georgian Times and GORBI
Georgian National Business
Awards Lisi Development was
named the best developer. Here
The Georgian Times interviews
Nodar Adeishvili, its General
Director.

How important is it to be
named the best developer at
The Georgian Times and
GORBI awards?

Winning one of these
awards is a great honor and re-
sponsibility for us. Lisi Devel-
opment is a frequentative win-
ner of several International
Real Estate Awards. In partic-
ular, we have won 10 nomina-
tions by International Proper-
ty Awards starting from 2012
to 2017 in various categories.
We also have been awarded by
the East European Real Estate
Forum & Project Awards as
developers of the year and the
project- "Lisi Green Town"
gained two awards in catego-

We build in accordance
with modern standards, on eco-
logically safe and clean living
areas, using only modern and
high quality, energy efficient
construction materials. We are
the very first development
company in Georgia to focus
on caring for and protecting the
environment. For example, we
are gathering rainwater in the
Green City on Lisi in order to
avoid wasting water which can
be used for irrigation purpos-
es. Our customer's economy
on energy efficiency by 30%,
a practice we have established
as a construction standard.

Lisi Development is the
first company to carry out
such a wide-ranging project
in Tbilisi. Do you plan to
implement similar projects
in other parts of Georgia?

If we look at Lisi Green
Town, we can say that the suc-
cessful projects and outstand-
ing ethical approaches of Lisi
Development have already de-
stroyed the stereotypes in po-
tential customers who deemed
that their ideal residential hous-
es could only exist in the cen-
tral districts. This project show-
cases the fact that you can live
better here at the lake - close to
nature and European standards.
This rule will be observed in our
next project, which will be on
the Black Sea coast. This will
combine hotels, residential
apartments, restaurants, cafes
and different entertainment
zones. The project will be dis-
tinguished by modern architec-
ture, and we plan to invite the
world's leading architects to
take part in it. We are seeking
to introduce new standards on
the Black Sea coast.

Most importantly, we will
observe our main rule - pre-
serving and developing the
green cover.

ries: Residential Complex of
the Year and Residential Com-
munity of the Year.

What does your compa-
ny offer prospective custom-
ers?

Lisi Development offers
customers various types of
residential units: apartments in
5 stored blocks, duplex type
residential units with yards,
townhouses (private houses)
with yards and land plots for
villas. At the end of 2017 we
launched the project - "Lisi
Green Tower", which is a pre-
mium-class 11 stored residen-
tial building comprised of 32
apartments. Each apartment
has a terrace and a view over
Tbilisi. The project was devel-
oped by well-known Dutch
architectural company UN Stu-
dio, and is a further stage in
our company's advancement.

Lisi Development has
arrangements with TBC
Bank. Under which terms
can customers buy living
space from your company?

We cooperate with all com-
mercial banks, and offer the
terms tailored to customers. A
customer need pay only 10%
of the total amount if they
wish, with the remaining 90%
financed by the bank. Clients
are given loans without exami-
nation of their revenues, for a
period of 10-15 years.

What is the company's
strategy before commencing
construction work? What do
you look for, and what fac-
tors do you regard as most
important at that time?

Planning is an essential
part of all our projects. The
general plan developed in the
initial stages is not violated.
This is a sort of guarantee for
customers. They know exact-
ly how the project will look
like in the future.
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Omega Group - Local
Success and Global Vision

Omega Group is a multi-
faceted corporation in Georgia
distinguished by its high qual-
ity production and technologies
and world-class customer ser-
vice. It is no stranger to the Geor-
gian Times and GORBI Busi-
ness Awards, having been named
top investor last year.

This year Omega Group
won awards for stability of ac-
tivities, effective management,
creation of new jobs, and con-
ducting global projects. Here The
Georgian Times interviews the
company's founder, Zaza
Okuashvili, concerning its fu-
ture plans.

What is the secret of
Omega's success?

I no longer have day to day
managerial responsibilities with-
in Omega, but as its founder and
owner I believe there are three
principal reasons for our success:
the experience we have built up
over many years, the quality of
our products and the high stan-
dards we set, and our commit-
ment to providing the best for
our customers.

How do you manage your
competition?

You cannot "manage" the
competition. After all, your
competitors are trying to achieve
the same things you are. In the
end, it is customers who decide
what they prefer and what they
think is best.

How many people are em-
ployed by Omega?

When I founded it there were
just a handful of people. Now
there are over 1,000.

What is your investment
portfolio like?

Our approach to investment
is always to explore new possi-
bilities. For example, over the
last 12 months Omega has been
developing a new retail street
behind Omega Motors. Omega
Motors themselves have brought
Bentley and Maserati to Geor-
gia, and they will soon be joined
by General Motors vehicles.

Omega Group is the offi-
cial importer of BMW cars for
Georgia. Is the Georgian au-
tomobile market growing?

Georgian Carriage Building Holding
- A Great History and Great Future

The Georgian Carriage
Building Holding, which in-
corporates the Carriage
Building Company, Electric
Carriage Building Plant and
Rustavi Metallurgical Plant,
was established nine years
ago but has a much longer
pedigree. This year its oldest
component, the Electric Car-
riage Building Plant, is cel-
ebrating its 135th anniversa-
ry.

The holding manufactures
not only wagons but cast and
wrought iron parts which are
used for railway construction
and repair in a variety of coun-
tries. It has won many awards,
including several Georgian
Times and GORBI Georgian
National Business Awards.
This year it has won prizes in
the categories of charity and
philanthropy, growth and in-
novation, stability of activi-
ties and reliable partner. Here
The Georgian Times talks to
company shareholder Badri
Tsilosani.

After your century-old
history of success what does
winning four Georgian
Times and GORBI awards
this year mean for you?

Being named as one of the
best companies operating on
the Georgian market is cer-
tainly a matter of great pride
for the holding and its affili-
ates. It is a great stimulus for
us when we are actively en-
gaged in business and focus-
ing on continuous develop-
ment and innovations. It dem-
onstrates that the path we
have been following for years
is the right one.

We are really proud that
we have become a well-known
and successful company not
only in our country but the
whole region. We increase our

production volumes and staff
numbers continuously. The
growth we have achieved in
recent years, makes us believe
that our company has a real
future and great prospects for
development.

What lies behind your
success?

All our working process-
es are conducted using mod-
ern technologies and innova-
tive methods. Our company
has long been attractive for
foreign investors because our
operations are fully in line
with international standards
and modern requirements.
Both orders and sales are in-
creasing thanks to effective
management and well-
thought-out marketing. Our
staff have the competence and
skills to produce high quality
goods. These are the advan-
tages of the Georgian Carriage
Building Holding, and we are
extremely happy to have
been rewarded accordingly.

Do you plan to make
new investments, and what

Yes it is. Growth is obvious-
ly subject to economic fluctua-
tions, but the Georgian econo-
my will develop further. The con-
sumer base is growing, and with-
in the automobile sector the num-
ber of customers demanding
quality products is also growing.

 What challenges do you
currently face?

As always, the challenge lies
in looking for ways not just to
consolidate but to expand our
business, in collaboration with
new partners. Omega is looking
forward to bringing the large Brit-
ish company, Unipart, to Geor-
gia this year. More and more driv-
ers will benefit from having Un-
ipart parts in their cars.

Demand for hybrid cars in-
creases day by day. Is BMW
offering any innovations from
that point of view, and is Ome-
ga Group in general interest-
ed in hybrid cars?

This is a developing field, and
Omega naturally wishes to be in
a position to satisfy demand. We
have already sold a number of
BMW hybrid cars, specifically
the BMW 7.

Tobacco is another field in
which Omega Group operates.
It is known that multination-
al companies enjoy certain
privileges on this sector, and
local manufacturers often
complain about them dump-
ing their products on the local
market. Why do you think the
government has not adopted
an anti-dumping law?

I cannot speak for the gov-
ernment, but it is clear that dump-
ing damages business, and there-
fore the country. A multinational
company which offers artificially
low prices, in other words, those
which are below cost price, has
two strategic aims: to drive out
domestic competition and then
massively raise prices for the con-
sumer. Domestic manufacturers
are not asking for protection, be-
cause that also damages the econ-
omy over time. But they are ask-
ing for protection from dumping,
so that they can operate on a level
playing field of fair competition. I
encourage the government to im-
plement the relevant World Trade
Organisation rules and also the ob-
ligations the country has signed
up to under the EU/Georgia As-
sociation Agreement.

In 2017 Parliament ado-
pted a new tobacco law. Are
these regulations threatening
to kill national production?

Regulations relating to health
warnings are perfectly under-
standable. If they are implement-
ed fairly, applying equally to all,
that will not kill domestic pro-
duction. Unfair competition, such
as we see with dumping and oth-
er market-distorting practices, is
the real threat to domestic pro-
duction - and with that, consumer
choice and thousands of jobs.

Is the country's business
environment free?

Not just Georgia but any
country can have a free business
environment if it is free of mar-
ket-distorting practices. But in
order for our economy to be free
it has to allow for - and ensure -
fair competition.

What do the awards you
won at this year's event mean
to you, and are such awards a
stimulus for business?

The Georgian Times and
GORBI awards mean a great deal
to me. But more important is
what they mean to everyone
working at Omega - and, in turn,
to our customers. The awards re-
inforce the fact that we are what
we already strongly believed we
were: a successful domestic
group with a global outlook, op-
erating to the highest international
standards. So, yes, the awards
are a very valuable and serious
stimulus to us, and in turn to the
Georgian economy.

is your short-term focus?
The Georgian Carriage

Building Holding is in a con-
tinuous development mode.
At present we have licenses
to produce oil transport stock,
semi-wagons, wheat carriers,
flat wagons, containerised
wagons and closed-type wag-
ons, but we are now acquir-
ing a license to produce new
generation heavy tonnage ve-
hicles (with the capacity of
25 ton pressure on the axis).
This process will be finalised
in the near term. We also plan
to expand the range of cast
iron parts we are licensed to
produce, adding the four most
expensive types to our exist-
ing 27. We also intend to man-
ufacture narrow railing
wheels for railway for Eu-
rope, Turkey and Iran and
vertical parking areas for cars.

What are these expen-
sive products you are going
to acquire licenses for?

We are going to acquire an
international license for pro-
ducing large and medium-
sized cast parts for truck
wagons, which will be an un-
precedented achievement for
a company in a country like
Georgia. These products are
in short supply even in coun-
tries which make them, like
Russia and Ukraine, which
have to import additional ones
from China and India. By ac-
quiring this license we will be
able to reduce the costs of car-
riage building and repair
works, which will increase the
competitiveness of our com-
pany at international level.

Who are the company's
current clients, and what
steps should be taken to
help the company become
an active player in the re-
gion?

The Georgian Carriage
Building Holding is working
with Kazakh companies on
important joint projects. Our
company always has been, and
remains, very attractive for
post-Soviet countries; it is
important for us to maintain
our product quality to retain
interest from this region.
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Orbi Makes Real
Estate Even More Real

Orbi Group is a construc-
tion company responsible for the
first apart hotels in Georgia. It
has premium class complexes in
Batumi and Bakuriani.

Quality, short construction
times, the right strategy, effec-
tive management, highly qualified
personnel and meeting customer
demand to the fullest extent -
these are the distinguishing fea-
tures of Orbi Group, which have
generated its enviable record of
not having any dissatisfied cli-
ents.

Its founders say that Orbi
Group is the most reliable and
competitive company in its field
due to the worth of the people
who work in it. They know and
appreciate each staff member,
and in turn they constantly try
and improve the quality of both
their buildings and services.

At The Georgian Times and
GORBI Georgian National Busi-
ness Awards for 2017 Orbi won
awards for winning a real estate
Oscar, gaining worldwide recog-
nition, protecting entrepreneurs'
interests and attracting invest-
ment. Here its Director Irakli
Kverghelidze tells us how the
company has achieved such good
results and what it plans for the
future.

What projects are current-
ly in progress and how many
have you already completed?

We have completed dozens
of projects. The key location
where we have implemented
large-scale projects and begun
another is Batumi. However, we
have also carried out successful
projects in Bakuriani, and are now

beginning construction work in
Tbilisi. Quality is our top prior-
ity, and this means we can in-
clude many more innovations in
these projects which will make
them even more comfortable for
our customers.

The latest grand Orbi Group
project in Batumi is the Twin
Tower international standard
hotel complex, which combines
two 45 floor blocks offering
4,500 rooms. This is the sixth
largest hotel in the world in terms
of number of rooms, and has an
investment value of 120 million
USD.

Construction began a year
ago and will be completed by the
end of 2018. 150,000 people are
employed in the construction
process and 3,000 local residents
will be employed in the complex
after it opens.

This project won a Real Es-
tate Oscar for Orbi Group in 2016
in the World's Best Investment
Category.

What kind of special of-
fers have you made available
and how much interest have
these attracted?

Twin Tower will be a multi-
functional complex including res-
taurants, cafes, trade and enter-
tainment centres, open and closed
swimming pools, open and closed
terraces, fitness and wellness cen-
tres, medical facilites, a spa-sa-
loon, well-furnished grounds, a
children playground, conference
halls and parking lots. When pur-
chasing real estate, the two key
factors to consider are how sta-
ble an income you can obtain
from renting out the property
and how much its value will in-

crease after purchase. The annu-
al income from renting out one of
our standard apartments is
around 6 to 7,000 USD, and they
will have appreciated in value by
at least 100% by the time they
are completed. That is why in-
terest in this and our other
projects is already high and also
growing on a daily basis, not only
in Georgia but beyond its bor-
ders.

Why are immigrants and
emigrants interested in pur-
chasing real estate in Geor-
gia and what special offers do
you have for them?

Orbi Group has a very flex-
ible and simple property pur-
chase system. We offer custom-
ers a wide choice of apartments,
from 24 sq. metres to 78 sq. me-
tres. These are all equipped with
home appliances and furniture.
You can register these apart-
ments as private property with
full title and live there, spend
holidays there or lease them via
the Orbi Group Management
Company. As the price of these
expensive properties doubles af-
ter completion they also repre-
sent a good opportunity to cre-
ate and enjoy a pretty attractive
and stable source of income. Orbi
Group rents the apartments if
asked, and their owner monitors
the whole process online. The
owner can recoup the amount
paid for the apartment in rental
income within four years.

How would you assess
your activities in 2017, and
what are your expectations for
2018?

2017 was particularly suc-
cessful for us. The Twin Tower
is the most ambitious project
ever seen in the Caucasus region.
Our intensive work on this acts
as a stimulus for us to continue
developing next year.

What does it mean for you
to win Georgian Times and
GORBI business awards?

It is always a stimulus when
prestigious organisations such as
The Georgian Times Media
Holding and Georgian Opinion
Research Business International
acknowledge your achievements.
It is particularly pleasant when
you are recognised in your own
country, by the companies which
create the business climate in
Georgia and beyond its borders.

I hope the Business Awards
become even wider ranging and
attract higher interest. Business
really needs the encouragement
of similar projects!

New Time - Green
Construction in Batumi

Construction is one of the
growing sectors of the Georgian
economy, but people often feel
there is a lack of recreational
amenities and green areas in
Georgia's new buildings. New
Time is filling that gap by of-
fering high standard green con-
struction works in the recre-
ational areas of Batumi, from
which you can readily access
the beach and enjoy beautiful
views of the mountains.

New Time has clients all
over the world, a measure of its
success. It employs over 150
highly qualified staff, and this
number will only grow in the
future. Last year was busy, in-
teresting, productive and suc-
cessful, because wide-ranging
projects were initiated. The com-
pany expects 2018 to be even
busier and more innovative.

New Time has been opera-
tin since 2014, its first project
being an 11 floor block of flats.
Georgian customers are used to
delayed completions, but the
management of New Time has
not broken any promises and
takes pride in completing works
ahead of schedule. That is why
apartment owners have ex-
pressed their continuing grati-
tude to the company.

At the 2017 Georgian Times
and GORBI Business Awards
New Time won prizes for at-
traction of  investments, under-
taking innovative projects and
having a professional team. Here
Malkhaz Beridze, its Direc-
tor, tells us about the compa-
ny's success and future plans.

What projects is New
Time engaged in currently?

We are building our second
hotel-type residential complex.
This apart-hotel is situated in a
new boulevard, and offers stun-
ning seascapes and mountain
views. Another project we have
already begun, for which con-
struction works will begin in
May, is a five-storey apart-ho-
tel at the Goderdzi all year round
ski resort. Our company's goal
is to care for our customers and
provide them with the best liv-
ing conditions.

You basically operate in
Adjara, why there?

New Time is actively par-
ticipating in the reconstruction
of Adjara because the region has
great potential. It has the capac-
ity to attract numerous tourists
and make Georgia an advanced
country in the field of econo-

mys and tourism.
What kind of competition

do you have?
As Adjara has this great eco-

nomic potential in tourism and
construction it is attractive for
investors. New Time is not afraid
of competition, as we can offer
a track record of successful ex-
isting projects and a number of
ambitious future plans.

So what is New Time's
advantage over its competi-
tors?

Our main advantage is the
provision of customer-oriented
services. We have our own spec-
ificity and vision, which have
stood the test of time. We use
modern technologies and never
economise at the expense of
quality of infrastructure. We also
adapt our projects to geograph-
ical location and climate condi-
tions.

What level of sales and
customer interest do you
have?

New Time's first large-scale
project, the 11-storey block of
flats, is now 100% occupied.
The apart-hotel, which is even
larger and includes a swimming
pool, fitness centre, reception,
restaurant, shops, parking, green
yards and a children's play-
ground, has proved popular with
foreign tourists and 80% of the
apartments are already sold. We
also expect to expand to other
regions and achieve the same
success.

Why are so many emi-
grants and foreigners inter-

ested in property in Georgia,
and what kind of proposals
can you offer them?

Both locals and foreigners
are interested in real estate in
this region. Our market is very
attractive for them. Apartments
are affordable, and the banking
system is also simple. You can
register ownership of an apart-
ment in just a day at the Public
Service Hall. The country's de-
velopment progress and the
wider region's potential and re-
sources are encouraging foreign
tourists to invest here.

How would you describe
the business environment in
the region? What are the
challenges business and the
economy face?

There is a long way to go
before we achieve a successful
business environment in this
country, but we are gradually
developing one, with great sup-
port from the state. Strong in-
stitutions, a stable legal frame-
work and, perhaps most impor-
tantly, a firm culture and tradi-
tion of business operation are
of the utmost importance. The
development of Georgia's busi-
ness environment has been char-
acterised by passing trends, but
this is basically due to legisla-
tive reforms (taxes, customs,
licenses and permits etc.) need-
ing to be adopted as we go
along. It is worth mentioning
that the improvement/simplifi-
cation of the procedural parts
of business legislation and in-
creasing awareness of these are
also very important.

What does it mean for you
to win these awards?

New Time would like to
thank the Georgian Times and
GORBI experts and those who
nominated us. Our company's
priority and goal is to be distin-
guished by groundbreaking
projects, investment attraction
and a professional team, so these
awards confirm we are on the
right path.

How stimulating are such
awards for business?

We welcome and support all
such events, because we believe
they facilitate the promotion of
small and medium-sized busi-
nesses. They are a guarantee and
stimulus for businessmen, which
encourage them to conduct even
more successful projects.
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22. Omega Group - Zaza Okuashvili
Stability of activities
Effective management
Creation of new jobs
Global projects

23. Orbi Batumi - Irakli Kverghelidze
Achieving real estate Oscar
Worldwide recognition
Protection of entrepreneurs' interests
Attraction of investment

24. PSP - Gocha Gogilashvili
Oscar winning Georgian brand
Social responsibility
Customer choice
Effective marketing

25. Saqnakhshiri GIG - Jambul Jakeli
Large employer
Attraction of investment

26. Schuchmann Wines Georgia -
Nutsa Abramishvili
Best Georgian brand abroad
Development of traditional field
New export market leader
National trademark - quality mark

27. SOCAR Georgia Gas - Azer Mammadov
Large employer
High ecological standards
Customer-centred management
Professional team

28. SOCAR Georgia Petroleum
- levan Giorgadze
Fast-track growth and development
Social responsibility
Business partner
Best employer

29. Wendy's - Kote Karsilidi
Quality guarantee
National production
High ecological standards

30. Zarapxana - Ketevan Gognadze
Innovations and exclusive style
National trademark
Market leader
Reliable partner

INVESTORS

31. Anaklia Development Consortium
- Levan Akhvlediani
Strategic investment project
Creation of new jobs
Professional team

32. Dreamland Oasis Chakvi
- Nikoloz  Geguchadze
Large investment
Best tourist infrastructure at Black Sea
Sophisticated style and services

33. Geopars - Lasha Koridze
Attracting largest foreign direct investment
Eco-friendly Euro 6 emission standard production
Effective management

34. GeoSteel - Jaspal Sing
Large foreign direct investment
High quality products
Professional team
Sustainable partner

35. Lisi Development - Nodar Adeishvili
High ecological standards
Innovative concept
Customer choice
Comfort guarantee

PARTNERS

36. Archangel St. Michael Multiprofile
Clinical Hospital - Zurab Utiashvili
Full range of medical services
Largest taxpayer in its field
Best continuation of traditions
Ground-breaking technologies

37. Black Sea University - Ilyas Ciloglu
Innovative educational standards
Qualified staff
Student choice

38. Le Garage Group - Lali Moroshkina
From journalism to politics,
from politics to business
Regional lobbying for business

39. N Qiron + - Nana Bukhrashvili
Professional team
High technological standards
Operational management
Stability of activities

MAIN AWARD

1. Aversi - Paata Kurtanidze
Public image
Customer choice
Creation of new jobs
Effective marketing

2. BasisBank - David Tsaava
Large capital base
Dynamic growth and development
Professional team
Business reputation

3. Caucasus Auto Import - Giorgi Surguladze
Creating highly paid jobs
Market leader
Dynamic growth
Innovative products

4. Dugladze Wine Company - Zaal Dugladze
Large export markets
Quality Georgian product
Impressive reputation

5. GAA Holding - Gia Alikhanashvili
Public image
Effective management
Ongoing success

6. Georgian Carriage Building Holding -
Badri Tsilosani
Charity and philanthropy
Growth and innovation
Stability of activities
Reliable partner

7. Georgian Beer Company - Zedazeni
- Kakhaber Kotrikadze
Continuously updated technologies
Customer choice
Social responsibility
Introducing new products and ongoing innovation

8. Georgian Industrial Group - Zurab Gelenidze
Security and reliability
Protection of quality standards
Large taxpayer
Social responsibility

9. GIEC - Malkhaz Iaseshvili
Large taxpayer
High tech operation
Dynamic development

10. Georgian Products - David Bardavelidze
Creation of new jobs
Modern management
Attracting exports

XVIII

11. Geoplant - Mikheil Chkuaseli
Eco-friendly, innovative products
Customer choice
International recognition

12. Giuaani - Giorgi Surguladze
Best Georgian brand
Ecological standards
International recognition

13. Gulf - Giorgi Devadze
Symbol of success in the field
European quality
Stability of activities
Effective marketing

14. Hyundai Auto Georgia - David Giorgobiani
Highly demanded and saleable brand
Creative marketing
Effective marketing

15. Kula - Ivane Goglidze
Reaching new export markets
High ecological standards
Creation of new jobs

16. MG - Zurab Kiknadze
Professional team
Reliable partner
Quality guarantee

17. Mtkvari Energy - Malkhaz Iaseshvili
High ecological standard
Stability of activities
Introduction of new technology in energy sector

18. NCC - Gegi Kelbakiani
Caregiver of Tbilisi
New infrastructural projects
Innovative and complex architectural solutions

19. NeoGas - Zurab Gozalishvili
Business reputation
Effective management
Customer choice

20. New Time - Malkhaz Beridze
Attraction of  investments
Innovative projects
Professional team

21. Nikora Supermarket - David Urushadze
National production
Largest network in Georgia
Creation of new jobs
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Wendy's Brings the
American Dream to Georgia

Style, flavor, quality, and
ambiance - all you need to feel
like in an American restau-
rant and enjoy a taste of Ohio.
Wendy's has the ambition to
become and sustain the status
of the most popular restaurant
in Georgia for many years to
come.

Wendy's is also eco-con-
scious. Soon NO GMO signs
will appear in all of its restau-
rants. The company's policy
not to use GMO products has
won it many friends, and both
Georgian Times readers and the
majority of Georgian Times
and GORBI Business Awards
participants have recognized
this approach by awarding
Wendy's for its quality guar-
antee and high ecological stan-
dards.

Wendy's also promotes lo-
calized production, and for this
it won a third award at this
year's ceremony. Wendy's
CEO Kote Karsilidi talks
about being a part of an inter-
national company.

How did you start local-
ization process?

Being a franchise of an in-
ternational network combining
7,000 restaurants is a very sen-
sitive subject. Quality must be
the same everywhere. But the
idea to localize our production
was born the moment the
brand entered the market; we
worked on this issue for 4
years alongside with the Amer-
ican partners.

Through the patronage of
Marshe and Tolia, our local
producers successfully com-
pleted all the required stages
of certification. The production
line has also been equipped
with the appropriate technol-
ogies to bring it into coordina-
tion with the American li-

cense's multilateral conditions.
As a result we have created a
delicious, high quality mix.

How do you combine
Georgian made bread, Geor-
gian made meat and other
ingredients in your burg-
ers?

We started with locally-
produced chicken products in
2016 in partnership with
Marshe, which works with
several local producers. After
that Georgian made buns hit
the stores. We are at that stage
where bun production will
switch to automation process
as human force is not able to
handle the demand.

Wendy's uses only Geor-
gian made daily fresh meat in
its products.

What about deserts?
Tolia's ice-cream is made

according to Wendy's unique
recipe. The only frozen prod-
uct in our restaurant is ice-

cream. Wendy's refuses to use
all other kind of frozen prod-
ucts. This is the reason why
we are competitive at the mar-
ket, and what distinguishes us
from other QSR. Our food prep-
aration process requires time
as it is made to order, no prod-
uct is prepared beforehand.

The Georgian Wendy's is
included in the short list of 10
restaurants, out of all 7,000 in
Wendy's Corporation, for its
high quality standards. Major-
ity of the restaurants from the
list 10 are in United States and
2 are in Asia. We possess the
international DAVE'S WAY
certificate for food safety and
quality management. It is the
highest available award in the
system. We passed 240 evalu-
ation tasks and scored 90%.

How happy is your staff?
This would be reflected in the
service delivered to the custom-
er.

Since the opening day
Wendy's staff working sched-
ule has been 5 working days
and 40 working hours per
week, with a 1 hour break and
decent remuneration. We need
rested and satisfied staff, which
will create a pleasant atmo-
sphere for customers.

Do you plan to expand
your network?

Yes we do. We are going to
add three restaurants in Tbilisi
and in Kutaisi for spring. This
year two restaurants will be
opened on the motorway, as
part of the 3 million USD in-
vestments Wissol Group is
making at the Terjola multi-
functional area, where we will
be alongside Wissol Petrol Sta-
tion, Smart Supermarket and
Dunkin Donuts. We are proud
of being members of the same
team; we strengthen each oth-
er and create mutually benefi-
cial business climate.

Two mini towns will be
built, in partnership with SO-
CAR, on this stretch of mo-
torway. This creates further
opportunities for us.

Zedazeni is the brand
name used by the Georgian
Beer Company, which takes
pride in the fact that it was es-
tablished through Georgian
investment and uses unique lo-
cal water and the highest qual-
ity local raw materials. The
brand has been available since
2012 and remains the market
leader.

At the 2017 Georgian
Times and GORBI Georgian
National Business Awards the
Georgian Beer Company won
awards for continuously updat-
ed technologies, customer
choice, social responsibility and
introducing new products and
ongoing innovation. Here its
director Kakhaber Kot-
rikadze tells us about its for-
mula for success and future
plans.

What has made Zedaze-
ni successful in the face of
high competition in the bev-
erages market?

We believe quality and trust
is the basis of our success. Since
the day we were founded the
company has been committed
to creating high quality prod-
ucts. Our benchmark is Euro-
pean quality, and we place high
value on introducing European
standards to the production
process. This is less profitable
in the short term, but highly ad-
vantageous in terms of winning
customer trust and ensuring
loyal clients and a strong brand
image in the longer term. Per-
haps our trump card is having
such an awareness.

How many products are
included in your portfolio?

At the moment we manu-
facture beer, lemonade, cola,
cold tea, energy drinks and nat-
ural juices. We offer all kinds of
drinks except high calorie drinks
and water.

What are the current
challenges in this sector?
What positive effects might
the new regulations on
marking beverages have?

The marking of non-alco-
holic beverages has both pos-
itive and negative sides. The
positive is that beverage pro-
ducer companies now have to
act in a regulated way. Falsifi-
cation has been reduced. This
is what we really need in Geor-
gia. If "Made in Georgia" does
not mean high quality Geor-
gia has no future, because we
are a small country with low
production and a small mar-
ket. We do not have the luxu-
ry to indulge in poor quality
production. Steps taken by
the state to serve this end are
welcome. But the regulations
contain certain threats: gov-
ernment control of the sector
is a big discomfort, and may
generate marking costs which
will raise prices because they
will be passed on to the con-
sumers.

How can we address
these problems in this tran-
sitional stage?

If the costs of meeting the

regulations fall on the produc-
ers, this will definitely mean
increased production costs. As
a rule, these cause a slump in
sales. Consequently, the state
should cncentrate on adminis-
tration and provide a safe envi-
ronment for both producers and
citizens.

What does teamwork
mean for you?

490 people are employed
in the Zedazeni factory. Over
100 more are employed in sales
and distribution. As for man-
agement, the core idea is quali-
ty and vision. Zedazeni is a
quality guarantee for each em-
ployed person and the team as
a whole. By and large we are
doing a good job, working for
the country to create a Geor-
gian product which can com-
pete at a global scale. If the goal
is right it will bring people to-
gether and make it easy to en-
gage all segments.

How do you cope with cri-
sis?

Our main purpose is not to
resolve crisis, but to pursue our
goals and the ways we have set
for achieving them. If you are
in crisis it means you have mis-
calculated something or failed
to achieve your goal. This is
why I believe that setting the
right goals and determining the
functions of each segment is of
paramount importance. One
man cannot succeed alone, so
teamwork is very important.

What challenges did you
face in 2017, and what do you
plan for 2018?

2017 was a very interest-
ing year for the company, be-
cause we brought the first asep-
tic line on the Georgian market
into operation. This was an
ambitious project, because this
market is mostly occupied by
imported products produced in
this way and there were risks
in simply copying what bigger
producers were doing. But we
managed to retain our focus on
quality, and the Georgian pub-
lic responded positively to our
new brand, Chero. This year we
will be even more active in this
direction and will add new fla-
vours and children's drinks.

We also introduced Craft
Beer onto the market and would
like to support beer making in

Georgia in general. As the num-
ber of tourists has increased
foreigners have become more
interested in local products, and
we would like them to taste
Georgian beer. In lemonade and
cola we offered numerous nov-
elties to our customers; for in-
stance, we involved the com-
munity in composing a song for
Zedazeni. A video clip was also
shot. We also had a grand Cola
Lottery.

On the whole, 2017 was
positive; a number of new pro-
ducers emerged on the market,
so competition increased, but
we think this competition will
make us even stronger and more
motivated.

What can you tell us
about your investment port-
folio?

We invested 8 million euro
in the aseptic line. We have a
couple more new products
coming on stream this year. We
also plan to expand our export
geography. At present we ex-
port products to more than 20
countries, and seek to double
our export revenues.

You say on your website
that you wish to become the
number one beer and non-
alcohol beverage producer in
the Caucasus. How will you
achieve this when there is
such competition?

Our ambition is generated
by the quality of our products.
We believe we can produce the
best quality beer, lemonade and
juice in the Caucasus. We have
already strengthened our posi-
tions in Georgia and are also
strong in the region as a whole.
Therefore a focus on exports
will help us achieve this goal.

How would you assess
the current business climate
in Georgia?

We agree with the interna-
tional ratings such as Ease of
Doing Business. Georgia really
does have a favourable business
environment, and is focused on
creating the best business envi-
ronment it can. There are fewer
obstacles for business here, and
this gives us the motivation to
implement new projects and
not simply stay where we are.
This environment will allow the
country and every citizen to
benefit from it.

Zedazeni, Georgia's Beer
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NCC Construction Company -
A Quality-Oriented, Successful Company

The NCC Construction
Company has been in the Geor-
gian market for nine years and
has implemented many impor-
tant and challenging projects.
By utilizing the huge experi-
ence and advanced knowledge
of its employees the company has
been continually successful.

The company is not focused
on one particular area of work -
both infrastructure projects
(roads, bridges, tunnels, under-
ground communications facili-
ties, parks/recreation areas) and
all other types of buildings (res-
idential, hospitality, medical and
entertainment centres, etc.) are
within the company's sphere of
interest.

High-quality construction
work and a high sense of respon-
sibility to its clients are the top
priorities of NCC.

At the annual Georgian
Times and GORBI Business
Awards NCC  and  Gegi Kelba-
kiani won in the categories of
Caregiver of Tbilisi, new infra-
structural projects, innovative
style and complex architectural
solutions. This was not surpris-
ing, as it has been a consistent
winner over many years.

Here its founder and Gener-
al Director, Gegi Kelbakiani,
tells us about some of its
projects.

NCC has managed to im-
plement a number of serious
projects over the past nine
years. What has brought you
such success in such a short
time, and what is your compa-
ny's formula for success?

You are right, our company
has been responsible for some
rather important and challenging
projects within a pretty short
period of operation. We believe a

clue to our company's success is
our ability to find highly-quali-
fied engineers, and staff with
modern managerial skills and vi-
sions, and maintain a balance be-
tween them. This process is dy-
namic by nature, and the compa-
ny rotates its staff to maintain
this balance.

During a very short period
the company has completed
more than 50 projects of differ-
ent scope and complexity, in-
cluding a number of so-called
Tbilisi landmark projects. We are
building the Business House in
Tbilisi, the first green building in
the region to receive the LEED
Silver Certificate. This is a very
challenging project, but conduct-
ing such projects is the only way
to develop the company.

How would you assess
Georgia's business environ-
ment, and the emerging
trends and challenges the con-
struction sector is facing?

Construction rates are pret-
ty high in this country, both in
the public and private sectors.
Nevertheless, the business envi-
ronment is rather difficult for
construction companies. The
main challenge is price, which is
becoming the determinant when
clients select a construction com-
pany, and the absence of regula-
tions (they are practically non-
existent), which opens the door
to a lot of inexperienced compa-
nies and generates a high proba-
bility of inappropriate practices
being followed. These factors
create an extreme reduction of
profits, and in some cases even
losses.

  Construction companies no
longer have the resources to in-
troduce new technologies, iden-
tify and educate new engineers
and make investments. Without

all these, the engineering poten-
tial of the country will be put
under significant threat in the long
run.

Georgia is a developing coun-
try, and there is a great need for
the development of infrastruc-
ture.  As a rule, business is not a
supporter of stringent regula-
tions, but there is a need for some
regulations with a long-term per-
spective which will protect both
clients and companies.

The tendering process ought
to be about not only getting the
best price but achieving the long-
term growth of local construc-
tion companies and giving them
the opportunity to make invest-
ments in basic business elements
such as human resources and con-
struction equipment. If it is, we
will have a developed sector and
increased construction quality,
which will result in cost-effec-
tiveness for customers in the
medium and long term.

What is your company's
priority?

High quality continues to be
the unvarying value of our com-
pany. We believe that compro-
mises on quality are inadmissi-
ble. This is why it often becomes
necessary to make changes in our
projects and send them for fur-
ther elaboration. This places ad-
ditional expense on our compa-
ny and delays construction,
which creates extra problems for
the company and the population.
But we regard a quality as a bind-
ing principle which is worth in-
curring additional costs for (even
at the expense of one's own prof-
it). However this situation can-
not last forever, and governmen-
tal agencies and other customers
should take steps to decrease the
numbers of such occurrences.

This form of social respon-
sibility must be accepted by all
construction companies, but re-
grettably this does not happen,
and we see a very different pic-
ture in Georgia today.

NCC Construction Com-
pany is actively involved in
social projects. Can you tell
us about these?

Amongst the numerous char-
ity actions we offer as a part of
our social responsibility year on
year, high quality, comfort-ori-
ented and aesthetically pleasing
redevelopment and construction
projects remain the company's
top priority and most essential
component.

BasisBank - Our aim is to be the best
partner and financial services provider

to Georgian prospective businesses

BasisBank is a universal financial institu-
tion with the history spanning over 25 years. It
is now supported by the largest Chinese con-
glomerate and has huge plans.

The bank's flawless business reputation,
established by its professional team, has given it
a solid image on the banking market and enabled
it to conduct beneficial projects in all areas

The business platform of the bank is high
social responsibility and dynamic growth. The
company has become a loyal partner and favou-
rite of the Georgian Times and GORBI business
awards by adopting and delivering on this plat-
form. This year it won awards in four categories:
for having a large capital base, dynamic growth
and development, a professional team and a high
business reputation.

Here BasisBank's General Director David
Tsaava tells The Georgian Times how the com-
pany maintains its status.

How did the bank start, what has it
achieved and what is the secret of its sus-
tainable development?

BasisBank provides clients with a full range
of banking services. The largest Chinese con-
glomerate, the Hualing Group, became the hold-
er of  90% of the shares in BasisBank in 2012.

Share capital has now increased to around
188 million GEL. The Bank's network of service
centres is expanding both in the capital city and
countrywide. We render services to more than
150,000 customers and our deposit portfolio has
increased sixfold.

We have moved from 11th to 6th position
amongst Georgian banks in terms of assets, which
have also increased sixfold, and over 1,000 busi-
nesses have been developed with our support,
loan portfolio having increased eightfold. We have
made profits of 110 million GEL during the past
five years.

What about International partners and
awards you have received?

During the past years, based on the out-
standing performance, trustworthy and reliable
partnership and cooperation, BasisBank has
gained wide recognition among numerous inter-
national financial institutions. In addition, due to
the sustainable growth over the last couple of
years and financial transparency, the Fitch Rat-
ing has upgraded our Long-Term Issuer Default
Rating (IDR) to "B+" a short time ago.

We have also signed a number of agreements
with the world's largest players in this sector,
such as the China Development Bank, which
has allocated us another credit line for funding
small and medium-sized businesses. It is a mat-
ter of great pride that a Chinese financial institu-
tion has begun working with a local Georgian
bank in this way.

But though international recognition is of
the utmost importance, we are also very happy
and proud when BasisBank receives awards from
the local market. This is the third year Basisbank
has received National Business Awards.

What role does the Hualing Group play
in BasisBank?

When we talk about the success of Basis-
Bank we should always mention our main share-
holder, the Hualing Group, which has been back-
ing us for 6 years and whose successful activities
in Georgia deserve their own recognition.

We are very proud of being part of the team
of our country's largest investor. The Group has
already implemented numerous projects, and in-
tends to continue making beneficial investment in
Georgia. At the moment, Hualing Group's invest-
ment in Georgia exceeds 550 million US Dollars.

What were specific innovations and new
directions the Bank has introduced in the
past period?

Since the day of its establishment, Basis-
Bank has been distinguished by its attitude to-
wards its clients. Each one is unique for us, and
perhaps this has been one of the most significant
factors in developing our tradition of long-term
and stable relations with them.

The uniqueness of our clients has inspired
us to develop a new line - Unique Banking. We
have created an absolutely new brand which al-
lows us to offer our unique clients premium ser-
vices, along premium products and distance bank-
ing channels.

Our advancements in terms of distance bank-
ing channels provide great convenience for cus-
tomers, clients of BasisBank can now take a loan,
open Deposit accounts or conduct any bank
transaction via a mobilebank application and in-
ternet banking system. We offer personal dealer
services via distant channels.

Are corporate social responsibility activ-
ities still a high priority?

The Basisbank Education Support Fund has
been backing students and pupils for 10 years. It
has implemented over 100 projects, including
funding BasisBank scholarships and academic
conferences, giving grants for obtaining an edu-
cation in foreign universities, sponsoring the
Annual Hackaton, establishing BasisBank high
tech auditoriums in partner universities and Ba-
sisBank Libraries in schools and providing spe-
cial textbooks for students with disabilities.

What are your plans for 2018?
2018 is BasisBank's 25th anniversary! Be-

ing active for a quarter of a century is a serious
achievement. 2018 will be a particularly success-
ful year in terms of growth and progress. We will
improve our position in the largest banks list and
will modify internal procedures to become syn-
onymous with a swift, flexible and quality fi-
nancial institution.

You are expanding on the financial mar-
ket. What will you offer in other financial
sectors?

BasisBank invested in the financial sector in
Georgia a short time ago. BasisBank Holding has
been supplemented by two new affiliated com-
panies - Hualing Insurance and BHL Leasing. As
a multi-profile holding, we are able to offer cus-
tomers a full range of financial services.
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Caucasus Auto Import is
the largest player in its indus-
try, having more than 50,000
imported cars and satisfied
customers to its name. It is
amongst the most reliable
companies, whose priorities
include displaying high cor-
porate social responsibility to-
wards customers and staff. The
culture of the business is cre-
ated by the combined efforts
of more than 200 staff, whose
professionalism is appreciat-
ed by all.

At the 2017 Georgian
Times and GORBI Business
Awards Caucasus Auto Import
was honoured in the following
categories: creating highly paid
jobs, market leader, dynamic
growth and innovative prod-
ucts. Here Giorgi Surgu-
ladze, the founder of the com-
pany, tells us about its wide
range of products and its
unique synergies with the oth-
er member companies of the
Caucasus Business Group.

How flexible are your
products, and are they avail-
able for retail customers?

Caucasus Auto Import
works with another group
member company, Caucasus
Auto Service, to provide re-
pair-management of imported
cars in line with the highest
standards of production. Ad-
ditionally, we offer dealers
preferential financial resourc-
es, in effect working capital.
They pay in the event of sales.
We also offer different finan-
cial products for physical per-
sons in affordable conditions.
The 5 year lease is our exclu-
sive offer and unique in the re-
gion.

What effect does your
work have on the Georgian
economy?

Our effect is not limited to
export and import operations.

Caucasus Auto Import -
Big Player With Big Prospects

Colossal amounts of currency
enter the country. This market
operates at a high profit mar-
gin. Georgia is a kind of hub,
as it has the guarantees neces-
sary for operation and a pref-
erential environment for busi-
ness.

What obstacles do you
face, and how do you address
them?

The basic one is the eco-
nomic conditions created
through internal and external
challenges, including the slump
in oil product prices, the vola-
tility of currencies and other
factors which impact our ac-
tivities. However the region
has revived recently. Diversi-
fication is the only way to ad-
dress such problems, and this
is yielding outcomes for us. We
traditionally work with the
Azerbaijani and Armenian mar-
kets, and have now discovered
a new prospective destination
- Ukraine, where we are work-
ing on wide-ranging and long-
term projects. This is an ex-

tensive and promising market.
The North Caucasus is

also very interesting and the
scale of Russian market is also
favourable. However cars are
transported there through Ar-
menia, which means that our
customers there had to remain
in their country for six months
as per the local legislation.

Which cars are in great-
est demand? There is a hy-
brid car boom in our coun-
try, what about neighbour-
ing countries?

Many people in Georgia
are choosing hybrid vehicles,
with 20-25% of these being
imported by us. But there are
different customers with dif-
ferent tastes. All brands have
their clients - Toyota, Camry,
Hyundai, Volkswagen, BMW,
Mercedes… there is a wide
choice.

What is your competitive
advantage?

We conduct our affairs le-
gally and conscientiously,
making us a reliable partner.
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Schuchmann Wines Georgia -
10 Years of Growth

Founded on German in-
vestment, Schuchmann
Wines Georgia began as a
winemaking company but
has now expanded into wine
tourism, hotels, the agricul-
tural sector, gastronomy and
wellness.

At the 2017 Georgian
Times Media Holding and
GORBI Business Awards
Schuchmann Wines Georgia
was the winner in the follow-
ing categories: Best Georgian
brand abroad, Development
of a traditional field, New
export market leader and Na-
tional trademark - Quality
mark. Its General Director
Nutsa Abramishvili also won
a journalists' award for "Mrs.
Charm, visual image, busi-
ness and public reputation".

As Nutsa Abramishvili
says, the company has grown
significantly over the last 10
years.

"2017 was very exciting.
Many important events took
place in the sectors in which
Schuchmann Wines operates.
We began operations in the
gastronomy and tourism sec-
tors. The Georgian tradition-
al and modern cuisine which
can be tasted at our Karvasla
wine bar and restaurant in Old
Tbilisi, which use avant-garde
molecular forms, is very ex-
citing and innovative.

"We also succeeded in
wellness. Our wine spa,
staffed with high class wine
therapists, is an exclusive and
outstanding concept. The pro-
cedures of our wine spa, and
the indigenous raw materials
we use, make this a very inter-
esting product for our guests
in Kakheti. We are going to ex-
pand in this direction".

What important chang-
es have taken place in the
Georgian wine market re-
cently?

Georgian wine is estab-
lishing itself on export mar-
kets, but the most important
event of 2017 was the pre-
sentation of Georgian wine at
the Wine Civilization Muse-
um in Bordeaux, France,
where Georgian wine, agricul-
ture, history and culture were
given a prominent place. The
country was presented for a
very long time, meaning in-
ternational customers got ac-
quainted with Georgia and

the country now occupies a
distinguished position in the
global wine market.

Schuchmann Wines Geor-
gia was also successful in in-
ternational competitions. We
participated in numerous con-
tests last year and conducted
marketing campaigns for for-
eign markets with our foreign
partners. We promote Geor-
gian wine as a whole through
ourselves, as every step we
take helps the country's de-
velopment, attracting tourists,
investors and incomes. 2017
was very rich in terms of mar-
keting and awareness raising
for Georgia and Georgian wine,
and we broke the record in
wine sales.

What do you consider to
be the company's greatest
success?

It is worth mentioning that
we have achieved success in
market diversification. We have
completely substituted the Rus-
sian market with the Chinese
one, despite the political and fi-
nancial risks we had always
faced there. It is not reasonable
to be dependent on post-Soviet
countries, so the substitution of
Russia is one of our most im-
portant successes.

We export our products to
more than 35 countries, and
will continue developing this
portfolio. During 2017 we
achieved 1.5 million sales, of
which only 15% were made in
Georgia. Sales increase by at
least 10% annually. We most-
ly occupy the prestigious and
corporate segments of the
Georgian market, and are ex-
port-oriented because the lo-
cal market is small. Nonethe-

less, we have a distribution line
which supplies supermarkets
and wine stores in Tbilisi and
Batumi with our products.

Gaining an ISO:22 000 qual-
ity certificate was also one of
the most important events of
2017. Our company is orient-
ed on quality all the time. We
have our own vineyards, and
quality control is performed
both in the vineyards them-
selves and the winemaking pro-
cess. Most importantly,
Schuchmann is already a wide-
ly known brand on the foreign
market, and this is the merit
and accomplishment of each
person employed by the com-
pany.

What does quality mean
for you?

I believe that Georgian
wine, and the Georgian values
and traditions which we intro-
duce to every guest, will bring
additional success to our coun-
try and be a contribution to the
development of the tourism and
wine industry. This is why the
focus on quality is of para-
mount importance. It is simul-
taneously a highly responsible
and individual thing.

Schuchmann Wines
Georgia constantly pampers
its customers. What are go-
ing to offer your customers
this year?

Our chateau hosts impor-
tant meetings. 90% of our
guests are foreigners; when they
hear our German name they
have confidence in us, so we
introduce new services and fla-
vours on the strength of this.
We create something which
makes people happy, based on
flavours and feelings.

We are going to produce
balsamic vinegar this year. This
is a very good product, and will
be included in the list of Geor-
gian products we produce for
our guests.

How do you assess agricul-
tural policy in our country?

Positively. The existence of
state projects, implemented by
the Ministry of Economy and
Sustainable Development and
Ministry of Agriculture, are
very important for the devel-
opment of companies operat-
ing in the agro sector. These
projects include "Produce in
Georgia", and all those which
foster the development of agri-
culture and tourism. Oftentimes
business does not have the op-
portunity to obtain affordable
agro credit, and these projects
help the development of busi-
ness through the provision of
cheap financial resources. I
would underline the state's great
support to the agro sector, its
marketing activities and its
commitment to the indepen-
dence of the wine sector, in
particular, the removal of sub-
sidies, vineyard insurance etc.
Winemaking is a national activ-
ity, and following this route will
yield great results in the near
term.

Dugladze Wine Company -
A Prestigious Georgian Brand

Winemaking has become a
most prestigious business in re-
cent years, and Georgian wine
has gained numerous follow-
ers, but there are few native wine
companies which continued
nurturing their wines during
the hard times when Georgian
wine was blocked from inter-
national markets or adulterat-
ed. The Dugladze Wine Com-
pany is one of those which did,
and it plans to maintain its rep-
utation for many decades to
come. Its untouchable image
and pursuit of development cre-
ate the basis for further recog-
nition.

At the Georgian Times and
GORBI business awards Dug-
ladze Wine Company won
awards for largest export mar-
kets, quality Georgian product
and impressive reputation.

Here Zaal Dugladze tells
us about the company's plans.

Can you tell us about the
wine and brandy hall project
in Vartsikhe?

This hundred years-old en-
terprise, which has been in-
volved in wine making since
2015, will soon be transformed
into a tourist complex incorpo-
rating a wine museum, which
will offer tasting and rest areas
where tourists will be told
about the history of Georgian
wine, which spans over 8,000
years.

Georgian wine has many
foreign admirers. Do they
know that the very first wine-
maker was Georgian?

We are trying to tell them,
even the French. Our company
produces premium quality
wines. Our latest promotional
activities have been fruitful,
thanks to the involvement of
the government, but there is
still much to do, and we will
attempt to compete with other
well-respected wines in the
appropriate categories, espe-
cially French ones, which have
great support.

From which other coun-
tries, apart from France, are

you expecting guests at Vart-
sikhe?

From all over the world.
This is an amazing location
which cannot be avoided by
any tourist. It is only 20 km
from the resort of Sairme, 3 km
from Kutaisi Airport and 700
m from the main highway, half-
way between Tbilisi and Ba-
tumi. The wine itself has a cen-
turies-old history. The chateau
wine Tsolikauri was first made
in Georgia in the Vartsikhe fac-
tory, and Vakhtang Tsitsishvili
created a stunning Vartsikhe
brandy through the distillation
of local raw materials. His pre-
decessor brought Charentes
brandy distillation apparatus to
Georgia from France.

What equipment do you
have?

The enterprise is equipped
with the latest model technolo-
gies. 2 million in investment has
already been made, and we are
planning to invest another 3
million. The raw materials of
the brandy are the same as they
have always been, distilled from
the best Tsolikauri grapes in
West Georgia. We have vine-
yards in West and East Geor-
gia, including Gori and Kakhe-
ti, which cover over 180 hect-
ares.

Which is the most inter-
esting market for a wine ex-
porter?

I cannot specify. Consump-
tion is growing in the wider re-
gion (Kazakhstan, Turkmeni-
stan) and in markets where our
wine has just emerged, includ-
ing Japan and Korea. China has
progressed significantly in this
respect, and is not considered a
new wine market any longer,
due to the activation of a large
free economic zone.

How often do you talk
with counterparts regarding
global plans, and do our
awards increase your lever-
age with your competitors?

They provide a great plat-
form from which we can say
hello and formulate new plans.
These awards are both a moti-
vation and a huge responsibili-
ty.
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Hyundai Auto Georgia -
Innovation For The Many

Conducting business in-
volves challenges, and re-
sponding to those challenges
is a precondition for surviv-
ing and succeeding in busi-
ness. The age of a company,
its number of satisfied custom-
ers, its quality of service and
effectiveness of its manage-
ment are indices of success.

Hyundai Auto Georgia has
been offering customers the lat-
est model cars and high class
services for two decades. Its
success is ascribed to the di-
versity of Brand Hyundai it-
self, which traditionally is re-
garded as one of the most in-
novative car marques. Demand
for its products grows year on
year.

16 new models are dis-
played in the Hyundai Auto
Georgia showroom. Hybrid and
electric cars are available with
a 7 year guarantee whilst other
models have 5 year guarantees.

At the 2017 Georgian
Times and GORBI Georgian
National Business Awards
Hyundai Auto Georgia won
awards in the following cate-
gories: highly demanded and
saleable brand, creative market-
ing and effective marketing.
Here its Director David Gior-
gobiani assesses its 20 years
of activity in Georgia.

What is the current sit-
uation in the Georgian car
market?

The market for new cars
has stagnated. State procure-
ment has been reduced, and the
laricisation programme has in-
creased prices and bank inter-
est rates. Consequently, retail
sales have decreased, and com-
petition between brands in-
creased.

What challenges do the
country's business sector
and economy face?

The business environment
is largely created by govern-
ment policy in a country like
ours, but today we have a gov-
ernment which is doing every-
thing it can to support the cre-
ation of new companies and
employ as many Georgian cit-
izens as possible. A wide range
of tax benefits are available for

the business sector, and busi-
ness is not being pressurised.

The Georgian government
has also managed to regulate
relations with our neighbouring
countries, despite our difficult
geostrategic location and the
harsh lessons of recent history.
This fosters the further devel-
opment and advancement of
trade relations with those coun-
tries. The markets of European
and the other developed coun-
tries are also open for Georgian
entrepreneurs, and securities
offered by Georgian banks are
being sold on the London Stock
Exchange.

Today we live in an era of
technological advancement, and
business and economy are de-
pendent on technological
progress to a great extent. This
is occurring rapidly and univer-
sally in business, medicine, the
banking sector and various tech-
nological industries. Business
must either keep pace with
modern developments or dis-
appear.

How successful were you
in 2017, and what are your
expectations for 2018?

Sales reduced in 2017 com-
pared to 2015-2016, but we
have increased the quality of
technical services available for
existing customers and sales
support has been enhanced for
new customers.

We have higher expecta-
tions for 2018 in terms of sales
of new automobiles. We plan
to improve service quality and
will conduct new marketing
campaigns for Hyundai car
owners.

Demand for hybrid cars
is growing. What changes
might we expect from Hyun-
dai in this regard?

We have observed this in-
terest in Georgia, but basically
customers want second hand
cars. Today only financially
strong and progressive compa-
nies (TBC Bank, Procredit
Bank etc.) buy hybrid and elec-
tric cars. However, I think gen-
eral customers will move to
hybrid and electric cars in a very
short period of time (2-4 years).

Hyundai offers its custom-
ers sedan-type hybrid and elec-
tric cars. From the end of 2018,
two new hybrid and electric
models will be available.

What do you offer your
customers in terms of service
centres and other types of
services?

We conduct ongoing mar-
keting campaigns in our service
centres.

What do these Georgian
Times and GORBI awards
mean for you?

It is an honour for our com-
pany to win Georgian Times
awards as they demonstrate
that we are appreciated. Awards
ceremonies like this allow us to
meet other successful business-
men, present our company and
receive memorable prizes which
are proof of our success.

What is your formula for
success?

Being determined and con-
sistent, maintaining manage-
ment control, most important-
ly loving our business and re-
specting those who help us
achieve prosperity.

GAA Holding -  A
Portfolio of Success

GAA Holding is the only
Georgian company which
combines businesses of differ-
ent types who are each market
leaders in their segments. These
include McCann Tbilisi,
KEDI Studio, ADSS  Print,
Starvision Media Group, Sena
Motors, DG Mania.  Gaa Hold-
ing has been a major player in
the Georgian business world
for the last 25 years.

The group has such a huge
and significant scope that it was
a contender in every category
at the  Georgian National Busi-
ness Awards 2017. In the event
it took home three: for public
image, effective management
and ongoing success. Here The
Georgian Times interviews its
CEO and founder Gia Alikha-
nashvili.

How was your holding
founded, and how did it ex-
pand?

One step forwards was the
basis on which we conducted
our expansion and became suc-
cessful. Our story actually be-
gan in the 90s of the last centu-
ry, when there was no trans-
parency in the market and do-
ing legitimate business was al-
most impossible, but we stayed
the course. Our principled con-
duct ultimately benefited us at
all stages of our operations.

Which segment did you
enter first?

Kedi TV was the first ad-
vertising company in Georgia,
and this established our busi-
ness platform. It was a kind of
master class for us, which dem-
onstrated that our efforts are
always productive and there is
no reason to stop moving for-
wards. The main idea of GAA
Holding is to run an indepen-
dent business. A strong business
sector is a prerequisite for prop-
er national development.

What does Georgian
business need at this time
and which directions should
we be focusing on?

Innovative approaches are
another significant dimension of
GAA Holding. If you have your
finger on the button of world
news you know exactly what
is most important in any spe-
cific direction.

We have several strategic
directions, including marketing,
advertising and media commu-

nications, in which we are rep-
resented by international play-
ers such as McCann Tbilisi,
UM Georgia and Momentum
Georgia.

Can you tell us more
about your automobile and
media operations?

SENA AUTO GROUP, the
official distributor of various
international automobile manu-
facturers.

SENA AUTO GROUP,
which was founded in 2006,
provides individual and corpo-
rate customers with a full range
of cars services. Its passenger
and freight vehicles, electric cars,
all-terrain vehicles, snowmo-
biles, premium quality oils and
lubricants and original spare
parts are available at its own
service centres. The group
gained an ISO 9001: 2008 Qual-
ity Standard in the field of car
sales and service in 2016.

The innovative multimedia
platform STARVISION, which
combines STV, Radio STAR
FM and internet news portals,
work well together and they are
distributed through traditional
channels as well as internet.

Kedi Studio and ADSS Print
create advertising products us-
ing the latest high standard
equipment with the help of their
high professional teams and long
term experience in the produc-
tion sphere.

A multi-profile holding
does not require radically dif-
ferent governance. However, we
need much more knowledge, so

we both learn and teach.
How flexible are your of-

fers, and how customer-ori-
ented are you?

Looking at McCann Tbilisi
will tell you a lot about GAA
Holding. McCann is at work
agency with 20 years' experi-
ence in Georgia and 125 years
of global experience. Its activi-
ties include consulting, develop-
ing brand strategy, planning re-
sult-oriented integrated market-
ing communication campaigns,
design and art direction.

McCann Tbilisi is commit-
ted to improving the quality of
customer services through the
exchange of global network
knowledge and experience and
the introduction of new oppor-
tunities, technologies and prod-
ucts. Its ongoing clients include
MasterCard, Coca-Cola, Ferre-
ro, L'Oreal and Microsoft.
These names alone are a bench-
mark of the company's capabil-
ities and achievements.

The UM Georgia Media
Communications Agency con-
ducts strategic media planning
and digital marketing, using rel-
evant research and programming
to budget, implement, monitor
and evaluate these plans. Mo-
mentum Georgia is a brand ex-
perience agency specializing in
areas outside of traditional ad-
vertising, including events man-
agement, digital sales promo-
tions, web/app design and de-
velopment.

What will GAA Holding
look like in the future, when
the green economy will play
a more important role?

GAA Holding foresaw the
present ecological challenges
years ago and began to promote
electric cars due to its social re-
sponsibility towards business.
This is why Sena Auto Group
became an official distributor of
JAC Motors in 2015. This com-
pany is represented in more than
130 countries and has a history
of 50 years. Its comfortable and
innovative electric autos will
change the exploitation culture
generated by cars and make each
of us even more responsible.
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In Georgia tea is always as-
sociated with the name of Guri-
eli. The brand is only 8 years
old, but has managed to domi-
nate the domestic market and
enter several exports markets in
that time.

Georgian tea, with its soft
and gentle aroma, once had nu-
merous admirers and competed
with Indian and Ceylonese teas.
It was exported to Europe even
back in 1885. However its qual-
ity and demand gradually disap-
peared over the last 25 years, like
many other things.

It was thus really hard to
make the idea of Gurielli a reality
in 2010, when well-known for-
eign brands had entered the local
market. The company's founder
recalls that it took two years of
intensive work to get to the point
of making the first presentation.
But a new brand was created
which has become a turning
point for the Georgian tea indus-
try.

Geoplant has already won
numerous awards for the produc-
tion and promotion of high qual-
ity tea. At the 2017 Georgian
Times and GORBI business
awards Geoplant was a winner
in the categories of eco-friendly,
innovative products, customer
choice and international recogni-
tion. Here company director
Mikheil Chkuaseli tells us
about the company's achieve-
ments in 2017 and future plans.

What does it mean for
Geoplant" to be named
amongst the top 30 companies
in Georgia?

Being nominated in such rat-
ing five years consequently is a
matter of pride for every com-
pany, and more so when we win
an award. Quality, responsive-
ness to customers and caring for
the environment are our priori-
ties, and we do not plan to change
our direction.

What has driven the com-
pany's success, and what is the
prerequisite for such success?

To begin with, a profession-
al team has created the brand and
product. It is impossible to
achieve success if any one link of
the production chain is not work-
ing properly. Quality is impor-
tant everywhere, and is the most
important part of success, so
quality control is conducted at

every stage.
The process of introducing

innovations and offering new
products is very important. But
without a constant link with
your customers no one can talk
about success.

What did 2017 bring for
your company - what was your
main achievement and how
did you address its challeng-
es?

We managed to maintain dou-
ble-digit growth in 2017 and this
provides a very important basis
for further growth. We success-
fully launched one of our brands,
Georgian Bakhi, on the German
market and have even bigger plans
for 2018.

We launched another new
product, Prince Gurieli - Christ-
mas Tea for the New Year, which
has proven very successful.. In
2018 we plan to export this type
of tea abroad, and have created
special packaging for it for ho-
tels and restaurants, in both the
classic and fruit lines and the pre-
mium segment.

We have laid the foundations
for a number of important
projects, which will appear on
both local and export markets.

What are the company's
plans for 2018 - what will be
your focus, and do you plan to
expand your geographical
spread?

Quality, and responding to
customers to the fullest extent
(by maintaining ongoing contact
and taking their comments into
account) are our top priorities.
This responsiveness is not PR
or marketing, it is a fundamental
part of our business. As reflect-
ed in figures, our focus will once
again be the achievement of dou-
ble-digit growth on both local and
foreign markets.

We will be issuing two new
collections in 2018. We are creat-
ing a special product for the
Frankfurt Book Fair which will
introduce Georgia to the interna-
tional arena as a country in which
business and culture undertake
significant projects together.

We also plan to add a very
exciting premium line directly
linked to local industry. The in-
crease and expansion of existing
sales is our primary objective at
export markets. We certainly
want to expand our geographical

spread and are working on this.
But it is of the utmost impor-
tance for us to seek a stable part-
ner, not just a customer.

Do you plan to expand
your investment portfolio, and
in which segment should we
expect to see new products?

As I have already mentioned,
we are going to introduce some
limited editions and collections.
We also plan to add an extra line
to the Gurieli family, which we
have given the draft name From
the Tea Gardens of Gurieli. This
will be mono, not blended, tea. I
believe we will make tea lovers
happy. There are some other
plans we will announce later.

The government has re-
cently taken an interest in
Georgian tea. Are enough
measures being taken, and
what further steps could be
taken?

The local tea industry has
definitely revived. I believe the
implementation of the new state
programme has played a signifi-
cant role in this. It has stimulat-
ed a private sector revival. It is
impossible to achieve success in
the hothouses alone when up
against rival multinational brands,
but at the same time it would not
be right to rely solely on the state.
Many new brands have emerged,
packaging is being refined and
there is marketing support. But
though all this is good it is not
yet enough. Our formula for suc-
cess has been finding new export
markets, and the country needs
to become more active in this.

We have heard skeptical
views about the prospects of
Georgian tea. What would you
say to those who make such
assessments, and how do you
see this situation?

The Georgian tea industry
cannot now be at the level it
was during the Soviet period,
but this is not actually neces-
sary. Quantity is not our prior-
ity. But you will not be able to
keep pace with  modern trends
if you keep yourself isolated,
so development will depend on
openness and cooperation. The
third important factor is utilis-
ing our own advantages. These
include ecological cleanliness,
and especially the aroma and
balanced flavours of our green
tea and fruit varieties.

Geoplant - Producer of
Gurieli, the Georgian For Tea

Nikora - Georgia's Supermarket

Nikora Supermarket has
been around for 19 years.
From the day of its establish-
ment, the company's main
priorities have been innova-
tion, development and expan-
sion. The chain now has
more than 202 outlets, in-
cluding the Sunday network
in the West Georgia, Velles,
Libre Hypermarket and Nug-
eshi Supermarket Network.

Nikora Supermarket has
held ISO 9001: 2008; ISO
22000: 2005 HACCP certifi-
cates in quality management
and food safety for several
years. As well as local foodit
offers foreign products, hy-
giene products and daily
household items.

Nikora employs over
4,000 people, which is the
company's greatest achieve-
ment. The achievements of
Nikora JSC as a whole are even
more impressive. In 2016 Ni-
kora Trade became the first
company to issue 5 million
dollars bonds, with the sup-
port of Galt & Taggart. In the
summer of 2017, Nikora JSC
issued 10 million dollars
bonds. As its employees are
its most significant assets, Ni-
kora gifted its staff shares in
the company for New Year.
Nikora is ready to offer shares
to any interested person. The
sums earned from this share
issue will be spent on the de-
velopment of the store net-
work.

At the 2017 Georgian
Times and GORBI business
awards Nikora Supermarket

won awards for promoting na-
tional production, having the
largest network in Georgia and
creating new jobs. Here Davit
Urushadze, its Executive Di-
rector, tells us about the com-
pany's achievements and fu-
ture plans.

What has made you so
successful in the face of
huge competition in the re-
tail market?

Quality control is the most
important factor for us. This
is why our loyal customers
have trusted us for these 19
years. We are also trying to
come closer to everyone's
home and build good neigh-
bourly relations with the resi-
dents of all districts.

Periodically we renew our
branches and increase their
product ranges according to
demand. We have invented a
new card, Meti, which enables
customers to buy all types of
products but pay later. This
will be a significant privilege
for our loyal customers, and I
believe interest in this card will
increase considerably. Numer-
ous European brands have
newly appeared on our
shelves, and these are exclu-
sively imported and available
only in our network.

How is the brand repre-
sented in terms of shops and
employees?

In 2018 our development
and growth dynamics will in-
crease compared to previous
years. More than 100 new
shops will be added to the net-
work, in the capital city and
countrywide. This year we

will again offer our customers
high standard at affordable
prices. We how have more than
4,000 staff.

How would you assess
your activities in 2017, and
what are your expectations
for 2018?

2017 was a pretty success-
ful year for us, because we
fulfilled all our plans. We man-
aged to expand our network
dynamically, on the basis of
customer desire. We also of-
fered the significantly bigger
"Nikora XL" format in Adjara
and Tbilisi. This received great
interest and positive feedback,
therefore we are going to add
more XL shops in the capital.

The main event of the year
was the release and public sale
of the company's shares,
which set a precedent in this
sector. We were able to do this
due to our long history of reli-
ability, with the support of the
National Bank of Georgia.
Today any stakeholder can be-
come a shareholder of Nikora
Supermarket.

What does winning
Georgian Times awards
mean for you?

Every success is impor-
tant for us, and winning Geor-
gian Times awards is amongst
them. The awards we have re-
ceived are the product of
round-the-clock toil. The hard
work of all the chain is very
important.  We are trying to
make significant investments
in staff training and qualifica-
tion and have seen positive
results. Such awards are also a
stimulus for any business.
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‘Kula's products are available in USA,
Germany, Canada, Cuba, Ireland,

Spain, France, Belgium, the
Netherlands and all the CIS countries’

The Gori Feeding Can-
nery, which produces the
brand Kula, has been active
since 2009. The brand is asso-
ciated with healthy and reli-
able products, and offering
customers innovations and
novelties. It has introduced
sugar free jams and canned
fruit (compotes) and non-car-
bonated lemonade to Georgia.
By 2019, the company plans
to offer the first Georgian baby
food.

No water, sugar, preserva-
tives or concentrates are added
to Kula's juices. Their sweet
taste derives from natural fruit
juice. All its products are sub-
ject to strict quality control, the
chemical and microbiological
analyses which take place be-
fore and after sterilisation
which ensure product quality
and safety.

The management aim of
combining nature and technol-
ogies has been supplemented
by promotion of the country,
as a new detail -  the flag of
Georgia has appeared on the
packaging of its unique and
sugar free products since last
year. A new slogan has also
been created - "One Country,
One Juice". The company has
received numerous awards and
certificates, and was named
Georgian Product of the Year
at the 2017 TBC Bank and
GeoCell Business Awards.

At the longstanding Geor-
gian Times and GORBI Busi-
ness Awards Kula won awards
for reaching new export mar-
kets, high ecological standards
and the creation of new jobs.
Although 2017 was a difficult
year for Kula, the company
maintains in business that ev-
ery single day is a challenge and
tackling such challenges creates
success.

Here the company's direc-
tor, Ivane Goglidze, tells us
about its future plans.

Why was 2017 so diffi-
cult?

Giuaani - Wine From
the Heart of Georgia

Creating wine in a coun-
try with winemaking tradi-
tions spanning over 8,000
years is a matter of great pride
and even greater responsibili-
ty. Here, in the cradle of wine,
wine brands tell the history of
wine itself, and this also goes
for Giuaani wine, the history
of which begins in the heart
of the village of Manavi in
1894. 123 years later, this is
still home to the Giuaani wine
cellar, where traditions are
blended with modernity from
grape to bottle.

The company's main fo-
cus is on quality, which is why
a limited quantity of wine is
produced. The company pro-
duces only 400,000 bottles of
high quality wine, whose wide
range has gained recognition
worldwide. Giuaani wine has
won medals in many interna-
tional wine competitions, and
now it can add Georgian Tims
and GORBI business award
prizes to its list.

Giuaani and Giorgi Surgu-
ladze have won the 2016/17
awards for best Georgian brand,
ecological standards and inter-
national recognition.

Here the Georgian Times
interviews Giorgi Surguadze
about its success and future
plans.

This year the company
has been named among the
top 30 companies, and won
three important awards.
What does this recognition
mean for you?

Giuaani has received fur-
ther recognition from a repu-
table organization by being in-
cluded amongst the best com-
panies in Georgia. We would
like to thank the event organ-
isers once again. This is a very
important success for us. It
places on us a great responsi-
bility to maintain our high qual-
ity in the future. It encourages
us to increase our range and
actively export in the name of
Georgia.

What do you think has
made the company success-
ful?

Quality production has
been the first precondition for
our success. Teams of Geor-
gian professionals work along-

side European specialists from
France, Greece, and Italy. They
are engaged in all winemaking
process from beginning to end,
control product quality and
ensure compatibility with
Georgian and modern stan-
dards. The enterprise is
equipped with the latest mod-
el equipment and traditional
pitchers. We also use oak casks
for aging the wine.

Our success is also due to
our activity at international
contests. Giuaani has partici-
pated in many wine competi-
tions over the past year. Our
wine is greatly appreciated in
the international arena, and the
company has already gained 33
medals at contests in Italy,
Germany, the Republic of Ko-
rea, China, Hong Kong etc.

What was the main econ-
omic event of 2017 for you?

From the macroeconomic
standpoint, the volatility of
neighbouring currencies has
created an unstable background
for us, but we have managed
to overcome this so far. The
introduction of a stable busi-
ness environment in Georgia
has to be regarded as the main
event of the year, alongside the
support of the state, the im-
plementation of the Estonian
model tax system, further de-
velopment of the tourism po-
tential of Georgia and efforts
to promote the country. In ad-
dition, wine exports have
reached their highest recorded
levels.

 What were your main
challenges and achieve-
ments in 2017 - how did you
face these challenges?

2017, like 2016, brought
us great success. I have already
spoken about the internation-
al awards. We have also ac-
cessed new export markets,
with Giuaani wines being sold
in the United States of Amer-
ica, the Netherlands, Greece,
China and Japan. The open-
ing of the Giuaani wine room,
wine bar and shop at 39 Agh-
mashenebeli Avenue in Tbili-
si was the outstanding event
in 2017. Customers can buy
wine and taste delicious food
in the same place. They can
taste, assess and buy wines
of any variety.

We faced problems with
currency devaluation and the
spring frosts. In Shida Kartli,
the fruit completely froze and
prices were very high. None-
theless, we managed to main-
tain prices and quality.

What projects did you im-
plement in 2017, and how
successfully?

We built a new plant for
producing meat products. We
activated an export line which
yielded some currency. We also
began production of sugar free
tkemali, juices and jams and
compote.

How did customers re-
spond to your canned meat
products?

The Georgian market is ba-
sically imported meat prod-
ucts. We aim to increase Geor-
gian companies' interest in lo-
cal products, hoping they will
win large-scale tenders and
supply different organisations
with meat products.

What are your plans for
2018?

In 2018 we plan to produce
bio juices. We are making a 2
million USD investment for this
purpose, and have built a new
factory in Akhaltsikhe. Con-
struction works have been
completed and we intend to

open it by the end of July.
As you produce fruit and

vegetable juices, jams, tke-
mali sauces and compote, do
you plan to develop your own
farms?

We buy 95% of our raw
materials from farmers, but we
also grow berries such as rasp-
berries and blackberries… we
are thinking of planting tkemali
gardens at some point, but we
do not have a concrete plan right
now.

What varieties of product
do you offer and how many
people do you employ?

We offer customers more
than 220 varieties of products.
At the moment, over 300 peo-
ple are employed in the enter-
prise and we plan to add 50 new
staff in the Alkhatsikhe facto-
ry.

How many countries do
you export to?

We are represented in 25
countries. Our largest export-
ing markets include the USA
and Germany. Kula's products
are also available in Canada,
Cuba, Ireland, Spain, France,
Belgium, the Netherlands and
all the CIS countries. We also
plan to export some of our bio
products and expand our export
geography.

What are the company's
plans for 2018 - what will be
your focus?

Our plans, naturally, will
depend on growth. We will
focus on the creation of addi-
tional varieties. We plan to
begin production of Giuaani's
high quality chacha and bran-
dy in 2018. Our minimum and
maximum level plans are based
on development and aware-
ness-raising for additional new
products. Finding new export
markets is also the main task
of any company, and in 2018
Giuaani wine will be exported
to several more leading Euro-
pean countries. We are now
preparing orders for the Unit-
ed Kingdom, Ireland and Ger-
many, and are working with
many other countries.

The Giuaani winery is sit-
uated in the village of Manavi,
in the Kakheti region, which
is the nearest region to Tbilisi.
In 2018 customers will be able
to visit our factory, which is
equipped with modern tech-
nology, traditional pitchers,
oak casks and cisterns. Pro-
fessional sommeliers will help
customers taste wines made in
accordance with Georgian and
European traditions. They will
also be able to dip Churchkhe-
la, bake Georgian bread, par-
ticipate in aspects of the wine-
making and take a look at the
chacha-making process. We
have modern Italian chacha
distillation equipment as well
as Georgian peasant stills.
Customers can also taste Geor-
gian cuisine in the restaurant.
In 2018 Giuaani will also par-
ticipate in different wine tour-
ism events.

What are the company's
investment plans?

Certainly, we plan to in-
crease our investment profile.
I have already mentioned our
plans regarding new prod-
ucts. In 2018 our high quali-
ty production will be supple-
mented by new brandy and
chacha lines. We also intend
to construct a modern hotel
and increase our range fur-
ther. We are hopeful that our
new products will obtain pos-
itive feedback, approval and
love from both customers and
evaluators.
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PSP- Pharmaceuticals for All
PSP has been a symbol of

confidence, quality and success
for 24 years. The brand emerged
in 1994 as a network of drug
stores, and 4 years later it began
producing local medications.
Today the company is also ac-
tive in the hospital and insur-
ance sectors.

PSP Group takes pride in
the fact that more than 5,000
people are employed in the com-
pany, including 3,500 in the
pharmaceutical area, 500 in pro-
duction and 1,300 in hospitals.
Its professional team is the
company's most valuable asset.

PSP has won a long list of
awards, but perhaps the most
important of these is the Stevie
Award, known as the Business
Oscar. It is the only Georgian
company to have won a Stevie
Award.

At The Georgian Times and
GORBI Georgian National
Business Awards 2017 PSP won
awards for being an Oscar win-
ning Georgian brand, showing
social responsibility, providing
customer choice and conducting
effective marketing. Here its di-
rector Gocha Gigolashvili tells
us more about the company.

How has PSP been so suc-
cessful?

PSP is the undisputed suc-
cessful leader in all the sectors it
is active in, including pharmacy,
hospitals and insurance. The
PSP pharmaceutical network
supplies guaranteed quality
medications to more than 200
facilities in Georgia and baby
nutrition, hygiene, baby and
adult care and cosmetic prod-
ucts. Apart from its seasonal
discounts, PSP also offers low
prices on medications every
Tuesday, Wednesday and Fri-
day. Every holder of a PSP card
receives an additional 6% dis-
count on each item along with
all the other ongoing discounts.
All this has created a PSP "fam-
ily pharmacy" of 2 million cus-
tomers.

How have you managed to
achieve success in the hospi-
tal and insurance sectors, and
do you plan to expand New
Hospital?

New Hospital performs
operations which are unique in
the Caucasus. The majority of
its medical staff received their
education in the USA and Eu-
rope. This 150-bed clinic is

equipped with the latest model
equipment and appliances. At
the end of the year, a new build-
ing will be put into operation
and New Hospital will become
the biggest multi profile clinic in
the region, with 400 beds.

PSP health insurance has
been included in the top three
insurance companies for the last
two years. More than 100,000
employees from 100 companies
are insured through PSP Insur-
ance. They and their family
members enjoy comfortable
personal and corporate health
insurance, with flexible pay-
ments and a wide range of pro-
vider clinics and dentists.

What were the company's
greatest achievements in
2017, what kind of challeng-
es did you face and what was
your response to those chal-
lenges?

2017 was a special year for
us, as our success went beyond
local scope. PSP won a Stevie
Award for best rebranding/re-
newal on 21st October in Bar-
celona. Over 200 executive di-
rectors from more than 60 coun-
tries declared PSP's Rebranding
Project "More Than Just a Phar-
macy" to be the best in the
world, and a driver of further
development of the entire phar-
maceutical market.

Family is a main pillar of
our new business concept. An
updated PSP store is made up
of three zones: beauty, health
and family care. Each has a dif-
ferent, pleasurable, colourful
design and, most importantly,
customer-friendly zoning.

In how many countries
have you registered your med-
ications? Do you plan to ex-
pand your export geography,
and if so, to where?

At present GMP medica-
tions are exported to 11 coun-
tries: Armenia, Uzbekistan, Kir-
gyzstan, Tajikistan, Moldova,
Kazakhstan, Belorussia, Azer-
baijan, Ukraine, Libya and Turk-
menistan.

Our export volumes grow
year on year. According to 2016
data, 6,182,651 boxes of GMP
pharmaceuticals were sold in
Georgia and 4,306,201 boxes
exported. Our long term
projects include exporting to EU
and US markets.

What novelties should we
expect in the PSP insurance,
pharmacy and hospital lines?

PSP Insurance has been op-
erating in the corporate health
insurance segment since 2011,
and has offered customers nu-
merous interesting insurance
projects. This year, PSP Insur-
ance plans to significantly expand
its scope of activity, not only by
creating new retail health insur-
ance products but also car and
real estate insurance products.

PSP pharmacy plans to ex-
pand its store network and prod-
uct range considerably this year;
I believe the rebranding of the
largest part of PSP drug stores
will be completed by the end of
the year. We also have an excit-
ing plan to open one new drug
store per week; some of these
will be in the capital, but some
in the regions, including Telavi,
Kvareli and Akhmeta.

What does winning
awards mean for you?

PSP is the first Georgian
Business Oscar-winning compa-
ny. It is a matter of great pride
and stimulus for us but also a
great responsibility. Our com-
pany's social activities will be
steered towards social and health
projects; we also focus on envi-
ronmental activities - the PSP
network renders services for our
customers using biodegradable
and paper bags throughout the
whole Georgia in order to pro-
tect the environment from poly-
ethylene packs. We were one of
the first companies to get in-
volved in the Borjomi Forest
Restoration Project, and plant-
ed 500 trees at the first stage.
Our business and marketing ac-
tivity will be oriented towards
customer interests, offering
them interesting and useful
projects. PSP is a drug store
with more than 2 million cus-
tomers, and we need a lot of
positives to meet their expecta-
tions.

Aversi Clinic - Medicine For All
Aversi Clinic is the only

clinic on the market where ac-
curate medical examinations
are conducted which do not
need any further verification.
Customers feel absolutely safe
at this most reliable and caring
clinic.

The Aversi network uses
the latest model medical equip-
ment. It includes the Alfa Insur-
ance Company and the Kon-
stantine Eristavi National Cen-
tre of Surgery, where a full range
of in-patient and out-patient
services are provided. The Aca-
demician Vakhtang Bochorish-
vili Clinic is also part of Aversi,
and has been redeveloped thanks
to a 14 million GEL investment.
Its mechanical & technical base
have been completely updated.

The Aversi Group is known
for such grandiose projects. At
the 2017 Georgian Times and
GORBI Georgian National
Business Awards it won prizes
in the following categories: Pub-
lic Image, Customer Choice,
Creation of New Jobs and Ef-
fective Marketing. These awards
were expected, as the group was
nominated by every Georgian
business, and thus no one imag-
ined that it would not win a Pub-
lic Image award.

Here The Georgian Times
interviews Paata Kurtanidze,
the founder of Aversi.

 Aversi has won awards in
a number categories. How dif-
ficult is it to maintain your
position?

Naturally, a strong public
image and positive attitudes are
important for a successful com-
pany. Our company cares for
the Georgian people's health and
peace of mind, and these Awards
are a valid indicator of public
attitudes. It is a great honour for
us to receive these awards year
on year. All our staff try their
best to contribute to the ad-
vancement of the company and
to maintain Aversi's position.

“Aversi” is the oldest and
best-known health brand in
Georgia. How has it stood the
test of time and how did this
advantage help you?

Company “Aversi” ap-
peared on the pharmaceutical
market in 1994. The company
has always been oriented on
customer's needs, which is the
reason that it still maintains a
status of a strong and success-
ful leading brand - 2,000,000
loyal users visit "Aversi" every
month.

During our 24 year history
we have implemented numerous
important projects, inspired by
a high sense of social responsi-
bility and public interest. The
company's stability and devel-
opment are the outcomes of
around-the-clock toil and great
efforts, as you would expect.
Principled and timely decisions,
abiding by the appropriate reg-
ulations, team work and well-
thought-out management have
helped "Aversi" succeed in this
competitive sector.

“Aversi” also has a well-

known charity campaign for
large families, what changes
have been made in this activ-
ity through the years?

“Aversi” launched the
project of helping large families
in 2005 and it still continues to
succeed. Initially, the project
provided only material support,
but "Aversi" recently provides
families with care and hygienic
products, medications, medical
services and other kind of sup-
port. The company is a huge
supporter of the large families.

“Aversi” has won awards
in the G.T. Business Award in
a number categories, includ-
ing public image. How diffi-
cult is it to maintain your
position?

Naturally, a strong public
image and positive attitudes are
important for a successful com-
pany. Our company cares for
the people's health and peace of
mind, and these awards are a
valid indicator of public attitude.
It is a great honor for us to re-
ceive these awards year after
year. All our staff try their best
to contribute to the company's
success and to maintain this im-
portant position.

The pharmaceutical
market is rather sensitive to
currency fluctuations. What
kind of business risks do you
need to address and what is
your policy of balancing?

It is difficult to take into
count all the factors of the cur-
rent economic situation which
have a significant impact on our
business. However, currency
fluctuations present the great-
est risks, and we are always pre-
pared for such external factors.
It is important for us to reduce
the impact of currency fluctua-
tions on customers. We are try-
ing to preserve financial balance
through around-the-clock toil
and contemplation.

“Aversi's” activities
broadened beyond the phar-
maceutical field long ago.
What are the company's
achievements in the hospital
and insurance sectors, and
what does the market need
in terms of legislative guar-
antees?

The hospital sector is con-
stantly evolving and expanding,
we try to keep up with new
challenges and standards that are
changing almost every year in
this field - innovations are in-
troduced and equipment is up-
dated. It is vitally important to
retrain staff and introduce them
to the latest developments in the
field of medicine. As for insur-
ance, "Alfa" has managed to
maintain its market share de-
spite vigorous competition, and
offers customers a comprehen-
sive and innovative range of in-
surance products.

Does it need to stimulate,
even at a complex offer, what
is required to make your prod-
ucts sophisticated and cost-
efficient?

Ensuring the availability of
complex offers and creating nec-
essary and much demanded
products is a constant process.
These must be cost-effective and
meet market requirements. The
company constantly addresses
these issues.

You are a veteran partic-
ipant of the G.T. Business
Awards and are not considered
as a guest any longer. How do
you feel this particular plat-
form is beneficial for you?

Being a part of these awards
is always a great honor for our
company. We feel ourselves in a
friendly and welcoming environ-
ment, which is great pleasure for
us. "Aversi" wishes constant
development, stable progress
and huge success to The Geor-
gian Times.
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MG Keeps Georgia Running

MG is well aware of the
fact that it will never be suc-
cessful without a professional
team and reliable partners. It
has manifested this throughout
its 10 years of operations in the
fuel retail and wholesale mar-
kets. The company has long ex-
perience in the logistics, con-
struction and branding of
petrol stations and cooperates
with Rompetrol Georgia  to pro-
vide high quality fuel and ser-
vices.

At the 2017 Georgian
Times and GORBI business
awards MG won awards for
having a professional team and
being a reliable partner and qual-
ity guarantee. Here Zurab
Kiknadze tells us about the
company's future plans.

How has MG achieved its
success?

It is the product of cooper-
ation with brands like Lukoil
Georgia, Rompetrol Georgia
and all the other leading oil im-
porting companies.

What kind of services do
you offer?

The main services are retail
and wholesale oil sales and oth-
er services related to this. As
MG incorporates a number of
smaller companies, we also of-
fer construction and logistics
services.

Georgian Products -
Pet Furniture for Europe

Pet furniture manufac-
turer Georgian Products is
seeking to strengthen its po-
sition on the European mar-
ket and enter a new sector - it
is planning to start produc-
ing toys and food products.
The company's founder takes
a lot of pride in the fact that
Georgian Products has man-
aged to gain a niche in the
European pet furniture man-
ufacturer market. "There are
five competitive brands in
Europe in terms of price and
quality and we are one of
these, although we only be-
gan operations three years
ago. Now Georgians can
make European standard
products," Davit Bardav-
elidze told us.

At the 2017 Georgian
Times and GORBI Business
Awards Georgian Products

won awards for creation of
new jobs, modern manage-
ment and attracting export in-
come. Here he tells The Geor-
gian Times how the company
has developed in such a short
space of time.

 What does this award
mean for you?

Certainly, the award is
a great motivation for us.
Our company received a
Cert if icate  of  Grat i tude
from World Bank this year,
so we have much to  be
thankful for.

Georgian Products has
been in business for three
years. Can you tell our read-
ers what you have achieved
in that time?

We have expanded signif-
icantly since 2015. We began
with 40 employees, but now
have 450. Revenues have
rown in the same way. In 2016

What are MG's advantag-
es compared to its competi-
tors?

Our main advantage is the
quality of our services and fuel
products. As we cooperate
with European companies we
sell only European fuel. We are
customer oriented to the full-
est extent. Another important
factor is the convenient loca-
tions of our petrol stations.

What is your market
share?

Our retail market share is
not big because we only have
10 petrol stations at present,
but e have approximately 30-
40% of the wholesale market.

You have been in these
markets 10 years. Which has
been your most successful
period, and how do you deal
with crisis?

The period from 2012 to the
present can be considered our
most successful. We have also
had crises, like other companies,
and we meet to identify and dis-
cuss the causes of the problem
and find ways of resolving it.
This method ultimately yields
the desired results.

What has been your con-
tribution to the development
of the petrol station network
in Georgia? What do safety
and high quality mean for
you in this regard?

Despite the fact we are
operating under a brand, that
brand has customers of its own.
Our niche, if we may say so,
includes the attraction of cli-
ents, customer-oriented servic-
es and high-quality fuel. From
petrol station operators to man-
agement, we spend every sin-
gle day trying to create the most
comfortable environment we
can for our customers, and pro-
vide not only high quality prod-
ucts but high standard servic-
es.

What were your greatest
achievements and successes
in 2017, what challenges did
you face and how did you re-
spond to them?

2017 was quite a success-
ful year for MG. The company
grew by 130%, and we hope to
achieve the same sort of results
this year.

What are your plans for
2018?

We are planning to add 8
new petrol stations countywide
and import aviation fuel and
supply it on site.

What challenges do the
country's businesses and
economy face?

The Georgian business en-
vironment has changed radical-
ly since 2012. It has developed
in quite a good direction. One of
the main challenges remains at-
tracting funding to develop busi-
nesses. I would like to call upon
the banking sector to become
more sympathetic in terms of
interest rates and loans. Geor-
gia's business sector is quite
promising, and we need to sup-
port each other, not impede the
country's development. Re-
sources should be directed to-
wards tourism, small enterpris-
es and the agricultural sector.

What does it mean for
you to win three Georgian
Times business awards?

What the Oscar meant for
Leonardo DiCaprio in 2016.

Do you think such awards
stimulate business?

Yes, they are both neces-
sary and welcome.

our turnover increased by
1,000% compared to 2015,
and we saw a further 25%
growth in 2017.

Can you expand on
your future plans? What
kind of investments do you
plan, and what should cus-
tomers expect to see?

In 2018 we will expand
our product range, specifical-
ly by producing food prod-
ucts. We intend to make ap-
proximately $1.5 million in
investments. We also plan to
manufacture eco-friendly chil-
dren's toys for the European
market.

Which countries do
you export to, and do you
plan to expand this list?

At present, our products
are being exported to the fol-
lowing countries: Germany,
The Netherlands, the United
Kingdom, Belgium, France,
Poland and Turkey.

Which of your products
is most in demand?

Natural wood products.
What is your advice for

the government? What
sort of assistance does busi-
ness need, and how would
you assess the corporate
profit tax reform?

My advice would be to
continue and expand the
scope of the projects which
promote business, for in-
stance Enterprise Georgia,
and to help Georgian compa-
nies connect with European
companies which can become
their outlets in EU countries.
The corporate profit tax re-
form has had a positive im-
pact on business, as we can
now retain much greater re-
sources we can use to devel-
op production.
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N Qiron +:
A Leading Baby Clinic

The N Qiron+  Medical
University affiliated clinic is
a leading neonatology centre,
with a highly qualified team
of doctors, high tech equip-
ment, emergency service and
resuscitation brigade whose
newborn health care services
are accessible 24 hours a day.
It is actively involved in prac-
tical, scientific and training
activities. Its pediatric out-pa-
tient service provides neuropa-
thology, surgery, neurosurgery,
orthopedic and dermatology
care for children. Ultrasound
examination equipment and a
high tech diagnostic labora-
tory are also available, mean-
ing patients can be examined
on the spot.

At the 2016-17 Georgian
Times and GORBI Georgian
Business Awards N Qiron + got
awards for professional team,
high technological standards,
operational management and
stability of activities.

 Here Nana Bukhrashvili,
Director of N Qiron+, tells us
about its current activities and
future plans.

What does the Georgian
Times and GORBI business
awards mean for you?

Participation in the busi-
ness rating reflects the para-
mount success for our medical
clinic. I believe naming N
Qiron+ amongst the best com-
panies is recognition of the hard
work of each member of our
qualified staff, who work 24
hours a day.

Can you speak at length
about the activities of the
clinic - what specific services
do you offer your patients?

N Qiron+ was founded in
September 2014. We care for
newborns, premature babies
and infants with low weight
and extremely low weight. Four

Archangel St. Michael MultiProfile
Clinical Hospital - Serving Georgia

For Over a Century
The Archangel St.

Michael MultiProfile Clin-
ical Hospital (formerly well-
known as the "Mikhaelov"
hospital) provides a wide
range of medical services for
patients, utilising broad ex-
pertise and a history span-
ning over 150 years. Equ-
ipped with the latest model
medical equipment, the clin-
ic provides medical services
for various types of patient 24
hours a day. Its quality con-
trol service provides informa-
tion to the staff and monitors
and controls the fulfillment
of legislative requirements
and the quality of medical
services.

It is noteworthy that the
clinic carries out investments
regularly, and is one of the larg-
est contributors to the state
budget.

At the 2017 Georgian
Times and GORBI business
awards The Archangel St.
Michael MultiProfile Clinical
Hospital won prizes for of-
fering a full range of medical
services,  being the largest tax-
payer in its field, providing
the best continuation of tradi-
tions and using ground-break-
ing technologies. Here its Di-
rector Zurab Utiashvili ,
talks about its activities.

Archangel St. Michael
MultiProfile Clinical Hos-
pital has been recognised
by The Georgian Times and
GORBI as one of the most
successful medical institu-
tions. How important is
such recognition for you?

This award and recogni-
tion, especially from such
highly regarded organisations
as The Georgian Times and
Georgian Opinion Research
Business International, are of
great importance for us. How-
ever, we believe this award
was not bestowed by chance
or is groundless; it is the prod-
uct of our tireless work
throughout the year. The clin-
ic implemented a lot of inno-
vations in 2017, opening new
sections and employing many
people.

We now have an emergen-
cy service, a cardiac surgery
division and a new cardiology
division which conducts inter-
ventional surgery. A cardiac
operating room and cardiac
surgical reanimation centre,
with 6 bed spaces, have also
been opened.

Can you specify what
kind of medical services you
offer your patients?

We have a high level re-
ception unit, staffed with
highly qualified personnel
who have completed special
training. Any patient in need
of urgent help can visit us with
confidence. We can provide
medical services in any field.

In addition to the sections
mentioned we have a toxicol-
ogy division and neurology
and neurosurgical sections. We
also offer therapeutic servic-
es such as chemotherapy to
oncological patients. Compli-
cated oncologic surgeries are
also performed here.

We have highly qualified
doctors in this clinic, including
the well-known Georgian pro-
fessors Amiran Antadze, Te-
imuraz Sesitashvili and Akaki
Saeishvili. Our emergency di-
vision is headed by Professor
Zaza Lursmanashvili.

We plan to expand our
urology section in the near
future and enhance our laparo-
scopic surgery division. As
medical institutions need to be
improved year on year, we
have ongoing programmes of
regeneration in the clinic, cov-
ering all areas from equipment
to services.

What is the visiting card
of Archangel St. Michael
MultiProfile Clinical Hos-
pital, and why do patients
trust it?

We try to identify and
take into account every single
problem of every patient.
There have been cases where
patients have not been able to
cover all expenses, but we
have not forced them to take
loans from the bank in order
to pay within a short time-
frame. On the contrary, we
have offered them extension
of payment dates in co-fund-
ing situations. The main part
of all treatment is financed by
the state, and free of charge

years is a very short time in
which to have gained the confi-
dence which is so valuable in
the field of medicine, especial-
ly when you are dealing with
the lives of newborns. We have
managed to achieve our goals
by employing a professional
medical team and taking pa-
tient-oriented approaches.

How much do state poli-
cies in the field of medicine
help your development?

As is known, the majority
of the population is included in
the universal healthcare pro-
gramme. As for our profile, neo-
natal infants are 100% funded
from the state programme. In

this regard, the state is a strong
and important partner.

What innovations will
you offer your patients in
the near future?

Our main direction of de-
velopment is the establish-
ment of a perinatal service at
our clinic, which will make us
a multi-profile medical insti-
tution. As we have experienced
and highly qualified staff in
both medicine and manage-
ment, and the clinic equipped
with high tech medical equip-
ment, which is contiually re-
newed with the latest models,
we are hopeful of achieving
this goal in 2018.

with us.
What kind of social

projects do you conduct,
and for whom?

We offer free consulta-
tions every month, which can
be enjoyed by any person are
not just for specific benefi-
ciaries. For instance, we pro-
vided free oncology consul-
tations for a fortnight. Pro-
fessor Archil Aladashili of-
fered these and many took ad-
vantage of them.

How far does state poli-
cy in the field of medicine
assist your development?

The universal insurance
policy, launched in 2013, has
helped all medical institutions
across Georgia to develop. The
majority of patients, those
who could not afford to visit a
doctor due to lack of material
resources, can now visit a clin-
ic. This is a big stride forward,
because previously, when a
patient could not visit a doc-
tor due to lack of funds, he
might never have seen a quali-
fied doctor. This situation also
meant that the majority of
doctors had to go abroad to
work, but now these profes-
sional doctors are working here
in Georgia because they have
acceptable remunerations.

As a result of the univer-
sal insurance programme nu-
merous new clinic have
opened as demand has in-
creased. We are actively in-
volved in the universal insur-
ance programme and will con-
tinue to be so. We can say that
the state is a most reliable
partner today.
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Black Sea University Seeks
to Partner With the World

Black Sea University has
maintained its place amongst
Georgia’s leading higher edu-
cational institutions for many
years through its modern teach-
ing methods, accredited pro-
grammes, highly qualified lo-
cal and international staff,
high quality education and
high graduate employment
rates.

Both Georgian and English
language educational programmes
are available. Over 200 interna-
tional students from 27 countries
receive a quality education along-
side Georgian students.

Black Sea University has been
a partner of the Georgian Times
and GORBI Business Awards
for several years. This year it has
won three awards in the partners
category - for innovative educa-
tional standards, qualified staff
and student choice. Here the
Georgian Times interviews its
Rector, Professor Ilyas Ciloglu.

What do these awards mean
to you?

These awards are very im-
portant for us, and we are hap-
py to be included amongst the
best companies of 2017. This is
a stimulus for us to continue
achieving our goals with redou-
bled strength.

Black Sea University was
founded in 1995 and soon be-
came a successful university.
But there are many higher
educational institutions in
Georgia, so what makes your
university different from oth-
ers?

Black Sea International Uni-
versity was the first educational
institution in Georgia to develop
an English language curriculum.
Teaching in English has played a
significant role in the internation-
alization of the university. We
have been using international
teaching methods and foreign lan-
guage literature for a number of
years, and working with differ-
ent universities worldwide since
the day of establishment.

A wide choice of exchange
programmes enables our students
to receive education in the lead-
ing universities of Europe, the
USA and Asia. Our multicultural
environment (students from 27
countries) and foreign language
professors help students make

Lali Moroshkina: Today I can
proudly say that Le Garage is the

favourite haunt of foreign visitors to
Kutaisi and the whole of Imereti

Glamorous restaurant,
ice bar, night club, gallery,
quality entertainment and ec-
centric parties - all these are
available at Le Garage
Group. Le Garage Group was
opened at 40 King Tamar
Street in Kutaisi just a while
ago, and has already gained
wide traction, pampering the
residents of West Georgia
with eccentric parties and
events.  This despite the fact
that the building the club is
based in is included in the
list of UNESCO heritage
sites.

Having moved from jour-
nalism to politics and then
into business, she attended
this year's event as a business-
woman and honoured guest.

Le Garage Group won an
award for regional lobbying
for business. Here the Geor-
gian Times interviews Lali
Moroshkina, co-owner and
project author of the club.

Although Le Garage
opened just a while ago it is
already very popular and has
been named was amongst the
best Georgian companies of
2016-2017. How important is
such recognition for you?

It is very important, and I
will tell you why: Le Garage
is a regional development
project which employs young
people from Kutaisi: painters,
musicians, managers, cooks,
bartenders and service person-
nel. It goes without saying that
it is easier to run a business in
the capital city,  so it requires
great effort and hard work to
involve local residents in such
a project. This award is a mat-
ter of great encouragement!

The club combines four
entertainment areas de-
signed for different age
groups. What kind of nov-
elties would visitors find
which make it different
from other entertainment
venues?

In the first place, our res-
taurant-gallery hosts exhibi-
tions all year round. For the
opening it showed the works

of Guga Kakabadze,  and at
present the paintings of vari-
ous talented Georgians are on
display. The creations of
Georgian Artists Union mem-
bers Giorgi Gamtenadze,
Romeo Lekveishvili, Aslan
Mushkudiani and Giorgi Kva-
vadze can be viewed with a
cup of coffee and delicious
food.

In the evenings, the art-
ists' creations are accompa-
nied by musical aesthetics.
Visitors can attend virtual per-
formances by talented young
musicians Ketevan Svanidze
(violin) and Giga Gigolashvili
(piano).

The Ice Bar - is intended
for fans of chilly and snowy
landscapes, while our night
club is the first in the Imereti
region. Those who are aware
of the "Berlin"-type night
clubs, with their 11 metre bars
and two dancing areas will
definitely appreciate this
place. Its blend of classicism
and modernity, sophisticated
design and harmonious music
has already made it the favou-
rite place for Kutaisi nightlife.

This club was your idea.
Why did you decide to open
such a facility, and why in
Kutaisi?

I particularly like work-
ing in the regions. I have been
giving lectures in the univer-
sities of Akhaltsikhe, Batumi,

contact with all parts of the
world. The university offers dif-
ferent language courses as sup-
plementary subjects to its stu-
dents (English, Chinese, German,
French, Spanish, Russian, Pol-
ish, Turkish).

Our Career Planning Service
has been operating since 2000,
with the aim of securing the em-
ployment-internship of students
and graduates. We cooperate with
leading local and international
companies. Joint projects are
planned, and students selected by
the companies are employed suc-
cessfully.

A two day seminar organ-
ised by the German Institute
for Foreign Cultural Rela-
tions was recently held. What
was the aforesaid seminar
about and why was it held?

Representatives of the Civic
Institute visited the university
with the financial support of the
Ministry of Foreign Affairs of
Germany. During this event, a
training seminar for students on
the issues of democracy, public
involvement and pluralism was
held.

Similar activities are often held
in the university. For instance,
during the current academic year,
we hosted foreign specialists
from The Netherlands, Germa-
ny, Italy, Portugal, Poland, the
United States of America, Hun-
gary, the United Kingdom and
Spain.

These events help students
expand their international knowl-
edge and experience. Lecturers
and students share their experi-
ence and views.

Student exchange pro-
grammes are available at your

university and you have mem-
oranda of mutual understand-
ing with leading higher edu-
cational institutions in more
than 90 countries. How many
students have already benefit-
ed from such exchange pro-
grammes?

Approximately 80 students
each year benefit from these ex-
change programmes. They allow
students to receive a multifacet-
ed international education and
improve their professional skills.
Both Georgian and foreign stu-
dents enjoy student exchange
programmes – we have hosted
more than 100 international stu-
dents from our partner universi-
ties.

What are your future
plans?

The University intends to
strengthen its research compo-
nent, with the support of the
Ministry of Education and Sci-
ence of Georgia. We have gained
access to the scientific database
of Clarivate Analytics which will
help students perform qualified
research works. We also plan to
implement joint programs with
the world’s leading universities;
we are going to increase number
of student exchange programmes,
add new programmes, strength-
en our partnerships with local and
international companies and en-
hance our existing programmes
through the participation of for-
eign professors.

We also plan to complete
building the campus and renew
the material-technical base of the
university. This will allow us to
further increase number of stu-
dents and enhance quality edu-
cation even further.

Gori and Kutaisi for 15 years.
I am well aware of the fact
that young people feel thee
is a lack of tasteful entertain-
ment options. The new adult
generation is innovative, tal-
ented and creative, so they
should not need to go to Tbili-
si for entertainment. This
building is a historic one in
the centre of Kutaisi, every-
one calls it the Lion House. It
was a dirty, unattractive place
before, but now it has gained
new life!

Investors have expressed
a desire to finance the project
and help renovate the city. I
hope other cities will pursue
our path and revive their aban-
doned historic buildings.

As the population of
Georgia is not used to en-
tertainment amenities out-
side Tbilisi, how have lo-
cal residents accepted the
club?

Today I can proudly say
that Le Garage is the favou-
rite haunt of foreign visitors
to Kutaisi and the whole of
of Imereti.

Do you plan to add
some more features, and
can you expand on future
plans?

I am planning to organise
a big festival in spring, when
Kutaisi is sunk in the scent
of roses, but its content is
secret for now...
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“UNDERWHEEL” club (1200 sq.m) 
is situated at the highest point in Tbilisi, under the "Giant Wheel" ride. 
The club has a beautiful terrace, which opens a picturesque view of 
Tbilisi city.
„UNDERWHEEL” club is a perfect venue for: private parties, corporate 
events, concerts , exhibitions, festivals and  weddings
For more detailed information call us : 599888584; 591492323
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OMEGA GROUP -
ZAZA OKUASHVILI

GEORGIAN CARRIAGE BUILDING
HOLDING - BADRI TSILOSANIAVERSI  - PAATA KURTANIDZE

GEOPLANT (GURIELI)-
MIKHEIL CHKUASELI

BASISBANK - DAVID TSAAVA

DUGLADZE WINE COMPANY -
ZVIAD DUGLADZE

NCC - GEGI KELBAKIANI

GEORGIAN INDUSTRIAL GROUP -
ZURAB GELENIDZE

ANAKLIA DEVELOPMENT
CONSORTIUM - MERAB ADEISHVILI

CAUCASUS AUTO IMPORT -
GIORGI SURGULADZE

GAA HOLDING -
GIA ALIKHANASHVILI

GEORGIAN BEER COMPANY -
ZEDAZENI - KAKHABER KOTRIKADZE

GEORGIAN PRODUCTS -
DAVID BARDAVELIDZE

HYUNDAI AUTO GEORGIA -
DAVID GIORGOBIANI

NIKORA SUPERMARKET -
DAVID URUSHADZE

MG -ZURAB KIKNADZE

PSP GROUP-
GOCHA GOGILASHVILI

NEOGAS - ZURAB GOZALISHVILI

SCHUCHMANN WINES GEORGIA -
NUTSA ABRAMISHVILI

NEWTIME - MALKHAZ BERIDZE

SOCAR GEORGIA GAS -
AZER MAMMADOV

ORBI BATUMI -
IRAKLI KVERGHELIDZE

SAQNAKHSHIRI  GIG
- JAMBUL JAKELI WENDY'S - KOTE KARSILIDI

ZARAPXANA-
 KETEVAN GOGNADZE

GIUAANI - GIORGI SURGULADZE

DREAMLAND OASIS -
NIKOLOZ GEGUCHADZE GEOPARS - LASHA KORIDZE GEOSTEEL - JASPAL SING

LISI DEVELOPMENT -
NODAR ADEISHVILI

KULA - IVANE GOGLIDZE

Top CompaniesTop Companies

GIEC - MALKHAZ IASESHVILI

MTKVARI ENERGY -
MALKHAZ IASESHVILI

SOCAR  GEORGIA PETROLEUM -
LEVAN GIORGADZE

GULF - IVANE NAKAIDZE


