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The twenty-second Georgian
Times Media Holding Georgian
National Business Awards cere-
mony was held on June 29 2022 at
the elite Sevsamora Resort and
Spa in Saguramo. This time 26
successful companies participat-
ed in the gala event, which is an
established Georgian tradition.

The evening was attended by
representatives of the participating
companies, the legislative and ex-
ecutive authorities, a wide range of
other business representatives, the
diplomatic corps, political scientists,
commentators, the media and other
honoured guests. To reflect the his-
toric location of Sevsamora Resort
and Spa, the ceremony was also
attended by actors portraying na-
tional heroes of various ages, in-
cluding Queen Medea of Kolkheti,
Queen Gurandukhti, Ilia Chavcha-
vadze, Elon Musk and others.

Malkhaz Gulashvili, Founder
and President of The Georgian
Times Media Holding and organ-
iser of the awards, opened the cer-
emony with a welcome speech and
wished success to all participat-
ing companies. As he later men-
tioned in an interview with The
Georgian Times, such awards aim
to identify, express appreciation
of and encourage the best com-
panies in the country: “The con-
tribution companies make in terms
of creating investments, improv-
ing export and import potential,
jobs and prosperity and paying
taxes to the country’s budget
should be properly appreciated.
The main aim of our awards cere-
mony to reveal and encourage

such companies, and  The Geor-
gian Times is holding it for the
twenty-second time this year.

“Today we are here to bring
the government, media and diplo-
mats together to support the de-
velopment of the business sector.
I believe today we have shown
everyone that Georgians can do
everything, and better than oth-
ers have done. We definitelly
know how to do business well,
and the future is ours. This is the
foundation of our aspiration to-
wards the European Union,”

ly awarded unique compositions
created by Zarapxana – gold lion
badges, certificates and other
symbolic gifts.

The evaluation criteria of the
companies participating in the
event included:

Protection of entrepreneurs’
interests, public image, charity/
philanthropy, new jobs, stability
of activities, corporate social re-
sponsibility, company growth and
success, international recogni-
tion, public relations, effective
marketing, financial transparency,

attraction of investment, contribu-
tion to exports, innovative
projects, professionalism of team,
promotion of small and medium-
sized businesses, ongoing
progress and new technologies
and quality guarantees.

The leading companies of the
year received the following
awards:

Askaneli  and Irakli Uglava -
Continuance of Ancient Tradi-
tions, Successful Georgian Brand
on the International Market

Malkhaz Gulashvili said.
At the gala evening, the best

of the best companies is identi-
fied by secret ballot. A competent
jury identifies the best investor of
the year, the largest taxpayer to
the budget, the best employer, the
corporate social responsibility
champion of the year and the larg-
est exporter and importer. The
media names its favourite busi-
ness, and business in turn names
its favourite media outlet.

The twenty-six winners of the
Business Awards are traditional-

MALKHAZ GULASHVILI, FOUNDER AND PRESIDENT OF THE GEORGIAN TIMES MEDIA HOLDING
GELA KHANISHVILI, FIRST DEPUTY MINISTER OF ENVIRONMENTAL PROTECTION AND AGRICULTURE

ALUDA GUDUSHAURI, MP GD
MIKHEIL DUNDUA, THE  DEPUTY MINISTER OF FINANCE

The Georgian TIMES
# 1 English-Language Newspaper in Georgia

DIRECTOR: KAKHA MASKHARASHVILI
TEL: (+995) 551 501 313
E-MAIL: DIRECTOR@GEOTIMES.GE

First published in 1993.
The Georgian Times Media Holding.
59, Kostava str, Tbilisi, Georgia.
E-mail: office@geotimes.ge;
http://www.geotimes.ge

EXECUTIVE EDITOR: MARIAM TOIDZE
TEL: (+995) 577 727 207
E-MAIL: EDITOR@GEOTIMES.GE

COPY EDITOR RUMWOLD LEIGH
TEL: (+995) 599 501 452
E-MAIL: RUMWOLDLEIGH@NETSCAPE.NET

FOUNDER AND PRESIDENT
OF THE GEORGIAN TIMES MEDIA HOLDING
MALKHAZ GULASHVILI
E-MAIL: MALKHAZ.GULASHVILI@GMAIL.COM
TEL: (+995) 32  934405

FOUNDER, VICE-PRESIDENT,
PUBLISHER OF THE GEORGIAN
TIMES MEDIA HOLDING
NANA GAGUA
E-MAIL: EDITOR@GEOTIMES.GE

FOUNDER  OF THE
GEORGIAN TIMES MEDIA
HOLDING
PAPUNA GULASHVILI
E-MAIL: EDITOR@GEOTIMES.GE



SPECIAL  EDITION

SPECIAL  EDITION

SPECIAL  EDITION

SPECIAL  EDITION

SPECIAL  EDITION

3

 XXII  BUSINESS RATINGWinner WinnerWinner

Aversi and Paata Kurtanidze
- Ultra-Modern Technologies,
Contribution to Employment, Pil-
lar of Georgian Economy

Badagoni Winery and Mari
Giorgadze - Ambassador of Geor-
gia to the World, Protection of
Cultural Heritage

Caucasus Auto Import and
Giorgi Surguladze - Variety of
Models and Sustainable Warranty
Services, Direct Import Services

Dankin and Giorgi Msh-
vildadze - Consumer Choice, High
Tech Enterprise, Using Georgian
Raw Materials of International
Standard

Dugladze Wine Company and
Davit Dugladze - Diversity of
Georgian Products, High Tech
Enterprise, Leading Exporter

Georgian Carriage Building
Holding and Badri Tsilosani -
Professionalism of Team, Contri-
bution to Manufacturing

Georgian International Ener-
gy Corporation and   Olexy
Vilkhovoy

 Contribution to Georgia’s En-
ergy Security, Contribution to the
State Budget

Georgian Products and Davit
Bardavelidze - International Mar-
ket Leader, Innovative Products,
Professionalism of Team

GULF and Craig Kramer -
Guarantee of Quality and Western-
type Services, Largest Employer

Imposti MEP Engineering
Company and Vladimir Kuvshinov
- Adopting International Stan-
dards, Reliable and Stable Partner

International Black Sea Uni-
versity and Ekrem Dindarol - Pro-
fessional Education, Internation-
al Standard Education

Kass Land and Ekaterine
Tordia - Diamond Investor, Pro-
motion of the Country

Leader Credit and Murman
Mirtskhulava - Professionalism
of Team, Contribution to Small
Business

Lisi Development and Nodar
Adeishvili - Contribution to Green
Construction

Medical World and Levan
Kobalia - Introduction of Ad-
vanced Medical Technologies

Petrocas Energy Group and Iv-
ane Nakaidze - Largest Network
of Petrol Stations, Favourite of the
World’s Leading Airlines, Contri-
bution to the Economy

PSP and Vazha Okriashvili -
Large Employer, Consumer Choice,
European Standard Services

Qalaquri and Murad Ghog-
hadze - Local Production, Industry
Leader and Guarantee of Quality

RMG and Tornike Lipartia -

Zarapxana and Nikoloz Nako-
pia - Sustainable Production,
Combining Traditional and Mod-
ern Design, Discovery and Promo-
tion of Georgia’s Cultural Heritage

This year the coveted Grand
Prize went to Petrocas Energy
Group  and Ivane Nakaidze, who
were selected by the businessmen
present at the ceremony by secret
ballot. The winning company was
awarded a hand-made, exclusive
composition - a golden Bolnisi cross
made of precious metals and stones:
gold, silver, diamond, blue sapphire,
turquoise, zircon and green sap-
phire. Such awards are now owned
by 22 Best Businessmen.

Petrocas Energy Georgia repre-
sentative Davit Nakaidze spoke
about the importance of the awards:

“I would like to express my grat-
itude to The Georgian Times Media
Holding for today’s event. The or-
ganisation of such an important
event, which promotes the develop-
ment of business in the country, is to

the credit of The Georgian Times.
“As for the grand prize we

have gained, I would like to say
that it was very much unexpect-
ed. Therefore, I want to thank all
the employees of our company.
The fact that we are celebrating
victory in the Business Awards
is due to their hard work. Our re-
sponsibility as a company has in-
creased even further with this rec-
ognition”, said Davit Nakaidze.

A jury named the best compa-
nies in various individual catego-
ries. Wondernet Express Invest-
ment Group was named the best
exporter, and Petrocas and Cau-
casus Auto Import the best im-
porters.

NANA GAGUA, FOUNDER, VICE-PRESIDENT,
PUBLISHER AND EDITOR-IN-CHIEF OF THE GEORGIAN TIMES

Largest Investment Group, High
Environmental Responsibility,
Largest Employer in the Region

Sevsamora Winery (Marani)
and Giorgi Gagua - Combining
Ancient and Modern Traditions,
Creating High Ecological Stan-
dard Production of National Im-
portance

SOCAR and Mahir Mamedov
- Large Employer, Development of
Georgia’s Energy Resources

TAM Management and Panti-
ko Tordia - Using Innovative and
Modern Technologies, Unchal-
lenged Leader of Aviation Industry

Universe Centre for Repro-
ductive Medicine and Teimuraz
Gagnidze - Leader in its Field, Pro-
fessionalism of Team

NODAR DUMBADZE PROFESSIONAL STATE YOUTH THEATRE  -
DIALOGUE OF CIVILIZATIONS

Wondernet Express Invest-
ment Group and Mamuka Mur-
jikneli - High Tech Enterprise,
Successful Investment

PAPUNA GULASHVILI, FOUNDER  OF
THE GEORGIAN TIMES MEDIA HOLDINGMALKHAZ GULASHVILI
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RMG was this year’s top cor-
porate social responsibility com-
pany. It was also named largest
employer in the region and the
best for environmental responsi-
bility. Aleksandre Devidze became
Mr. Charm, chosen by journalists,
and RMG was also the media’s
favourite business. The business
sector named Public Broadcaster
as its favourite media outlet.

Giorgi Chkheidze, Deputy
Director of RMG for HR issues,
told us: RMG has been in Georgia
ten years. We are the leader of the
Georgian mining sector, which to-
day employs nearly 3,700 people,
and more than 100 contracting
companies are connected to our
company. Since 2020 the compa-
ny has employed 740 new people,
and this contributes to strength-
ening the region’s economy and
sustainable development despite
the challenging pandemic years.

“Along with employment pro-
motion, environmental protection
is our main challenge and priority.
In order to minimise environmen-
tal impacts during mining opera-
tions and to ensure the best bal-
ance, RMG has undertaken an
environmental programme since
2018, under which about 100 en-
vironmental projects or mitigation
measures have already been car-
ried out”.

SOCAR won jury awards for
making the largest contribution to

Aluda Ghudushauri, a member
of the ruling Georgian Dream coa-
lition, spoke about the importance
of government support for busi-
ness sector, and stated that the
purpose of this was to ensure
business could conduct its activ-
ities in a peaceful and stable envi-
ronment:

“The main task of our govern-
ment support for the business
sector. Business, first and fore-
most, requires peace and stable
development. I promise you, on
behalf of my team, that we will do
our best to create such a business
environment, which will ultimate-
ly be the key to success. In gen-
eral, business really needs to be
encouraged, which is proved by
today’s ceremony”.

Supporters of the XXII Geor-
gian National Business Awards
were:

• Tbilisi City Hall;• The Minis-
try of Economy and Sustainable
Development;• The Ministry of
Environment Protection and Ag-
riculture;• The Ministry of Fi-
nance.

Sponsors of the Georgian Na-
tional Business Awards were:

• Gold sponsor - Petrocas En-
ergy Group; Diamond sponsor -
Zarapxana; General sponsor - SO-
CAR; Official partner – RMG Sil-
ver sponsors of the event were:
Wondernet Express Investment
Group; Georgian Products; Cau-
casus Auto Import;  Georgian Car-
riage Building Holding; Sevsamo-
ra Winery (Marani) (official sup-
porter).

The ceremony was broadcast
live by The Georgian Times TV
Station. It was also streamed by
the following media outlets: Pub-
lic Broadcaster, Rustavi 2, Imedi
TV, PosTV,  Fortuna Radio, The
Georgian Times TV and Radio
Company,  GT Media

The first Georgian Times Busi-
ness Awards ceremony was held
in 1995. Since then, the event has
consistently attracted great media
and public interest due to its high
reputation.

The objective of the project is
not only to determine the most
successful sectors in national
business but to support dialogue
between business, government
and society.

The slogan of The Georgian
Times Business Awards is un-
changed: “Let us do what we
know and live in a wealthy coun-
try.” See you next year!

the budget and being the best
employer. Irakli Zubitashvili,
head of corporate communications
of SOCAR Energy Georgia, had
this to say about the awards cere-
mony:

“As you know, SOCAR Ener-
gy is a global company which has
been positioning itself in Georgia
since 2016. Therefore, any appre-
ciation is a matter of great impor-
tance to us, especially at such an
event as The Georgian Times Ge-
orgian National Business Awards.
Today we are celebrating the 22nd
awards, and I think events like this
encourage the development of the
business sector”.

Wondernet Express Invest-
ment Group and Kass Land were
named the best investors of the
year by the jury and received
“Meridian”, another exclusive
Zarapkhana composition. Ekater-
ine Tordia, CEO of the company,
told us:

“We are very grateful to The
Georgian Times for bestowing
such a generous award upon Kass
Land. Our project is large-scale
and unique, and we are very
proud of it. It is Georgia’s visiting
card worldwide, and has been
called the diamond of Georgian
tourism.

“I am happy with the status
the project has already acquired,
and today we have received an
award for this. Another pleasant
occurrence is our popularity
amongst journalists. The Georgian

Times has given us an award as
the company of their choice.

“Additionally, we were named
the best investor of the year and
thus won a transitional award.
Kass Land is devising a lot of in-
novative, interesting and unique
projects which our team will im-
plement in the near future”.

Georgian Times TV and radio
presenters also named their favou-
rite companies at the event. San-
dro Vepkhvadze, anchor of the TV
programme Capital, gave an
award to Bakur Khundadze and

the Autoban Company. The Tele-
gram TV programme gave its
award to Kass Land, and this was
presented by Papuna Gulashvili,
Director General of The Georgian
Times Media Holding.

The Georgian Times Radio
Station and Nana Gagua, Vice
President of The Georgian Times,
bestowed an award on Fortuna
Radio Holding and its Director
General Tamar Chigogidze for the
development and promotion of
the radio sector. This was a new
award.

IRAKLI LEKVINADZE,
CHAIRMAN  OF THE COMPETITION AGENCY

MIKHEIL DUNDUA,
THE  DEPUTY MINISTER OF FINANCE

NANA GAGUA, FOUNDER OF THE GEORGIAN TIMES MEDIA
HOLDING AND BONDO MDZINARASHVILI, MEMBER OF

BOARD OF TRUSTEES (GPB)
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Petrocas Energy Group –
Everything To Do With Oil

Petrocas Energy Group is a
transnational multifunctional hold-
ing company involved in the trad-
ing, transportation and storage of
oil products. It is the owner of Gulf,
the largest petrol station network
in Georgia.

Gulf is distinguished by its qual-
ity fuel and prominent level of ser-
vices. It is committed to making the
high-quality European fuel and
Western-type services available for
Georgian car owners. All Gulf fuels
meet the Euro 5 standard.

Both Petrocas Energy Group
and Gulf are traditional winners of
The Georgian Times Business
Awards. This year, Petrocas and Iv-
ane Nakaidze have won the main
award, the Grand Prize. They have
also won awards for owning the
Largest Network of Petrol Stations,
being the Favourite of the World’s
Leading Airlines in Georgia and for
their Contribution to the Georgian
Economy. Gulf and the company’s

General Manager Mr. Craig Kramer
have also won awards in their own
right, for being the Guarantee of
Quality and Western-type Servic-
es and being the Largest Employer
in this country. Here GT talks to Iv-
ane Nakaidze, CEO of Petrocas.

Petrocas has won the Grand
Prize for 2022. What lies behind
your success? What was the last
year like, and what challenges did
you overcome?

It wouldn’t be an exaggeration
to say that the past year has been
full of challenges, not only for our
country but for the rest of the world:
pandemics, currency fluctuations,
ever changing logistics solutions
and oil industry related challenges
have repeatedly affected the busi-
ness kaleidoscope. Petrocas is the
largest company operating in inter-
national shipping and trading of oil
products in the Caspian, Black Sea

and Mediterranean regions, and
has been a market leader for years.
Gulf is a well-known network of
petrol stations and convenience
stores in Georgia.

At the initial stage, it was the
hardest thing to make even elemen-
tary predictions or shrewdly fore-
see the right steps. However, I am
proud to say that despite every-
thing, we managed to do the most
important thing – we have not sus-
pended the development of our
business within the frames of our
planned projects! Not only have we
managed to protect hundreds of
jobs but we have added new facili-
ties to the Gulf station network –
the Gulf Express stations – a state-
of-the-art type of service stations,
already well familiar to our custom-
ers.

Gulf convenience stores, with
their distinguished design, have
become a daily companion for so
many. I am happy that, together

with our team, we have achieved
significant success even in this
challenging year. The Grand Prize
that we have been given is the ac-
knowledgement of that very suc-
cess.

What is the company’s strate-
gic development plan in the light
of the new reality?

I believe, business should al-
ways be focused on development,
innovation and novelty. Each com-
pany in our group has a specific
vision and mission. We own the
largest network of petrol stations
in Georgia, which is a great respon-
sibility – not only in front of each
of our customers, but also the mem-
bers of our team who work commit-
tedly every day. I can assert now
that we will end the current year
with dozens of new renovated fa-
cilities, and this construction and
rehabilitation investment portfolio

will amount to around 20 million
GEL. Therefore, the number of our
employees will also increase and
new jobs will be added to the exist-
ing almost 2,000 jobs.

What new services or products
will you be offering your custom-
ers?

Customers are the most impor-
tant members of our team. It’s been
years that we’ve been observing
and accounting for the wishes and
opinions of our customers. As a
result, we have attained a core de-
cision to create a completely dif-
ferent concept of service – the Gulf
Express, which I have already
mentioned earlier. At this type of
petrol stations, everything’s dif-
ferent: the type of service (there is
no station attendant), the prices
of the offered oil products (they

are significantly cheaper), the safe-
ty standards and even the assort-
ment of products in the conve-
nience stores. Together with the
number of this type of petrol sta-
tions, the palette of services and
various promotional campaigns
will also grow.

What does the company’s cor-
porate social responsibility port-
folio look like?

In this regards, we try to be as
engaging as possible, and take
equal care of promoting a healthy
lifestyle and maintaining a clean
environment. This concept of ours
is expressed through the activities
we arrange: throughout Georgia,
we gradually set up basketball
courts named after Zaza Pachulia,
a prominent Georgian NBA cham-
pion; during the Christmas and
Easter seasonal promotional cam-
paigns, out of each litre of petrol
sold, we allocate 0.03-0.05 GEL to
help socially vulnerable families;
each year, at Gulf initiative, large-
scale environment clean-up cam-
paigns are held in the tourist zones
of Georgia; in this year alone, ten
students from Georgia were sent
to study in the USA with the sup-
port of Gulf; within the framework
of the project “Literacy”, a joint
initiative of Gulf and the National
Library of Georgia, children’s librar-
ies have been established in more
than 200 villages; and we also take
care of our four-legged friends as
we provide shelter to nearly 200
dogs, who live in special dog hous-
es at Gulf stations, whose food and
veterinary services are also cov-
ered by us. It is important that so-
cial responsibility remains an inte-
gral part of our daily life, – says
the founder, managing partner and
Chief Executive Officer of Petro-
cas Energy Group Mr. Ivane Na-
kaidze.
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Kass Land is the most re-
cent and innovative project in
the field of Georgian tourism,
and takes the form of a multi-
faceted diamond on Tsalki Can-
yon. A 240-metre glass bridge,
a protected area, a visitor cen-
ter, open air and indoor restau-
rants, panoramic views, a cas-
cading waterfall, villas, an ex-
treme bike zip line, a swing and
a unique diamond-shaped hang-
ing cafe-bar reflect the 120 mil-
lion investment which has made
this possible. All this is just an
hour's drive from Tbilisi.

At the 2022 Georgian
Timees Busines Awards Kass
Land and Ekaterine Tordia were
named the Diamond Investor
and recognised for their Pro-
motion of the Country. Here
Ekaterine Tordia, CEO of
Kass Land, talks about how
this happened.

Kass Land has been
named the best investor of
the year and emerged as a
market leader in a short
time. How does if feel to win
our awards?

In the aftermath of the
stress related to the pandemic,
we are proud and happy to feel
appreciated by the Georgian
Times Media Holding Geor-
gian National Business Awards.
This is a great incentive for us.

How did you come up
with the idea of creating
such an amazing tourist at-
traction in Tsalka?

We devised it in 2014. This
is when demand for ecotour-
ism increased significantly
across the world. Our investor
wanted to create an exclusive
ecotourism project in Georgia,
so we immediately started
working on this idea.

We studied different loca-
tions, together with the Pro-
tected Areas Agency. When we
arrived at Tsalka canyon, which
is very close to Tbilisi on con-
venient road routes, and saw
such unique, beautiful nature,
we decided to implement this
project right here.

Initially, only the access road
to the canyon was planned to be
used, so we leased this area for
45 years. However nature gave
us a new inspiration, and we de-
cided to create a tourist space of
outstanding architecture.

Who is the architect of
this space?

We have implemented the
architectural project in coop-
eration with Elita Burji LLC.
They offered us a couple of
options, and we settled for the
glass bridge and the diamond-
shaped structure.

The project was designed
and realized by Elita Burji.
That company did their utmost
to create this unique structure,
together with their foreign part-
ners.

Special efforts have been
made to ensure the safety of
the project through its engi-
neering, geological and environ-
mental aspects. We invited in-
ternational experts to partici-
pate in it for this purpose.

Is it true that 120 mil-
lion GEL have been invested
in this project?

Yes… The project consists
of a glass bridge, visitor center
and open air and indoor res-
taurants. We laid the entrance
paths to the canyon, created
panoramic views, greened the
area and organized its infra-
structure. We have 62 villas, a
bike zip line and a swing. A
hotel with the capacity of 52
people is under construction.
The project will be completed
next year. We plan to increase
the investment, and build an
indoor water park and tourist
cottages.

Our investor is the largest
Israeli development company.
They have built the largest mall
in Israel near Jerusalem, chil-
dren's entertainment centers
and attractions. Initially they
purchased several hotels in
Georgia, then decided to imple-
ment this large-scale and inno-
vative project. We are proud
of the project that has become
the center of attention of the
world's media and the new vis-
iting card of the country.

It is mainly women who
are involved in the manage-
ment of the company. Is it
difficult for you to manage
such a large project?

Basically, women are in all
the managerial positions and
we are proud of this. Our ex-
perience in business allows us
to make the right decisions. I
am a lawyer by profession, and
I have been providing legal ser-
vices to large Israeli companies
for 15 years. I have worked
with development companies,

Kass Land - Tourism
of  Tomorrow

and, by the way, I am the wom-
an who bought the Goris Dila
football club on behalf of Is-
raelis. I was a shareholder and
director, and managed the club
for a while.

You know how tight knit
the Jewish diaspora is, every-
one knows Yitzhak Moshe's
activities. Trust is the founda-
tion of partnership with them.

Trust is truly important,
but the investors probably as-
sessed the investment climate
of Georgia before implement-
ing such a large project. How
far does the government help
and support you?

Certainly, we enjoy sup-
port. We work closely with
Tsalka City Hall to organize
communications. We are now
implementing a big project to
provide an uninterrupted wa-
ter supply to the district. We
have repaired the reservoirs,
and now together with City
Hall we will finally solve the
water problem.

However we try not to dis-
turb the authorities too often,
and we solve problems by our
own efforts if possible. We
have revitalized this place so
much that other business
groups have also decided to
become active, and have start-
ed investing in the Birtvisi for-
tress. Thus, we have given an
incentive to others.

Kvemo Kartli will become
the new tourist hub of the
country. We will soon compete
with Kakheti too. We already
have 2,500 visitors at week-
ends, and this is just the begin-
ning.

We will do our best to at-
tract people from all over the
world, especially for weddings
and parties in Tsalka. Our chef
is ready for this challenge. He
creates new dishes, promotes
local dishes and products and
searches for foreign and inter-
esting flavors. I can assure you
that our cuisine will satisfy
any taste.

85 percent of our employ-
ees are locals who we have re-
trained. The company will do
its utmost to make Tsalka par-
ticularly comfortable and at-
tractive for visitors, and to ful-
ly utilise the tourist potential
of this area. This is our modest
contribution to the economic
development of the country.

Wondernet Express
Investment Group -

Partners For Progress

Wondernet Express In-
vestment Group is a large
company created by a part-
nership between Georgia,
Uzbekistan and the United
States of America. It was
founded by Georgian and
Uzbek businessmen in part-
nership with the global Amer-
ican Trading Company -
Trammo, Inc.

It has already attracted 25
million USD in foreign direct
investment to build a mineral
fertilizer terminal in Batumi.
The company has also devel-
oped a unique logistics corri-
dor to transport mineral fer-
tilizers from Central Asian
countries to the West, which
is a modern alternative to the
famous Silk Road.

At the 2022 Georgian
Times Media Holding Geor-
gian National Business
Awards Wondernet Express
Investment Group and Ma-
muka Murjikneli won awards
for being a High Tech Enter-
prise and for Successful In-
vestment. They were alsao
named Investor of the Year.
Here Mamuka Murjikneli,
General Director of the com-
pany, talks about its plans and
strategic development.

Your company has been
named the best investor of
2022. What is the reason for
your success? How did the
last year develop for the
company and what chal-
lenges did you overcome?

Wondernet Express In-
vestment Group is a logistics
company which owns a min-
eral fertilizer terminal in Ba-
tumi Port. Our company has
attracted direct American in-
vestment of 25 million USD
for the construction and op-
eration of this terminal, and
employs up to 150 local res-
idents. Our partner, and one
of the co-founders, alongside
the Georgian company
ADIA, is the well-known

American company Trammo,
Inc. which is a prominent trad-
er of mineral fertilizers. The
fact that Trammo partners
with us is a matter of great
pride and high responsibility.

Our success was mainly
determined by our experience
in logistics and the attractive-
ness of our transport corridor.
The past year was definitely
a positive one. Our terminal
got its license of operation to
ship mineral fertilizers in April
2021, and the pace of works
done was faster than we had
anticipated.

What is the company's
strategic development
plan?

The successful past year
and quantity of transshipped
cargo have enabled us to start
working on the expansion of
our business, which will be a
precondition for further in-
creasing the capacity of our
terminal. This will be posi-
tive not only for the compa-

ny but for our transit corridor
too, and will further increase
its importance.

What innovations do
you plan to offer your cus-
tomers?

Our terminal is equipped
with the latest technologies,
conveyor belts, ship loader,
fire extinguishing systems, fire
sensors. All these enable us to
transship 2 million tons of fer-
tilizers per year quickly and
safely.

What is the company's
corporate social responsi-
bility portfolio like?

As I have already men-
tioned, our company has been
fully operational for just a
year, and therefore it is too
early to talk about such a port-
folio, but we are working on
developing a corporate social
responsibility dimension. We
believe education is the most
important sector, and our main
goal will be focused on educa-
tion.
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Caucasus Auto Import  has
been a leading auto importer
company in the region for 18
years. It has imported 300,000
cars in that time. The compa-
ny is famous for its high sense
of social responsibility. In the
aftermath of the recent devel-
opments in Ukraine, Caucasus
Auto Import has helped the
Ukrainian people on an ongo-
ing basis by providing neces-
sary products and medications.
Despite the sea transportation
obstacles created by the situa-
tion, it continues to efficiently
manage the logistics processes
without any interruption.

Caucasus Auto Import and
Giorgi Surguladze are tradition-
al winners of Georgian Times
Georgian National Business
Awards. This time they have
been recognised for their Vari-
ety of Models, Sustainable
Warranty Services and Direct
Import Services, and for their
premium contribution to the
auto import sector.

Here, Aleksandre Vekua,
Head of the company, tells us
about its future plans and stra-
tegic development. 

What has this year been
like for your company and
what difficulties have you
overcame?

In 2022 our company and
employees had to face lots of
challenges. Firstly, logistic
processes were complicated in
the post-pandemic period. Sec-
ondly, the war between Russia
and Ukraine was a great shock
for the whole world, and espe-
cially for companies offering
international logistics services.
Due to the above-mentioned
events, a large quantity of un-
scheduled cargo disrupted al-
most all the shipping lines, and
in some cases created their
complete paralysis. 

We had taken on a respon-
sibility for our customers’
goods and had to ensure the
safe transportation of their
vehicles to their desired desti-
nations. Fortunately, we suc-
cessfully overcame all these
challenges, and I believe our 18
years experience in this field
played the biggest role in this.

What are the company’s
short term plans and devel-
opment strategy? What in-
novations do you plan to of-
fer your customers?

We have a number of
plans, however our main and
most important priority is the
further development of the
company in Central Asia and
Africa. We also plan to simpli-
fy import procedures not only
for our Georgian customers,
but customers in any country
in which our company is rep-
resented. There will also be
innovations in the Caucasus
Auto Market, where offers will

Caucasus Auto Import
– We'll Sort It Out

be even more customized for
both local and re-export cus-
tomers and fully adapted to
online services. 

What is the company’s
corporate social responsibil-
ity portfolio like?

Given the leading position
our company holds in the re-
gion and the world, the level of
corporate social responsibili-
ty we embrace is much higher.
We can’t let our customers
down. At the same time, we
must always be ready to meet
the challenges that follow all
kinds of business activities to-
day.

RMG is the leader of Geor-
gia's mining industry and the
country's largest investment
group. RMG Group has made
foreign direct investments worth
US 300 million since 2012.
RMG has an important corpo-
rate social responsibility pro-
gramme which includes caring
for more than 3,700 people it
employs and promoting the re-
gion's sustainable development
as a whole. Throughout the min-
ing process RMG pays great
attention to complying with ex-
isting international standards of
environmental protection. For
the aforementioned purposes
RMG has invested 30 million
GEL in environmental pro-
grammes. Rich Metals Group
and it's executive director Torni-
ke Lipartia are traditional favor-
ites of The Georgian Times
Georgian National Business
Awards. This year they became
winners of three significant nom-
inations: for having High Envi-
ronmental and Corporate Social
Responsibility and being the
Largest Employer in the Region.
Deputy Executive Director of
HR Affairs, Giorgi Chkheidze,
discusses the company's future
plans and development strate-
gy.

Your company is one of
the top nominees of the
2022 Awards. In which ar-
eas did you receive awards
this time, and what areas of
your activities did the ex-
perts focus on?

For the last four consecu-
tive years our company has
been nominated for National
Business Award, where sec-
tor experts select the nomi-
nees. It is a great success for
our company, that our activi-
ties and positive results are
seen and appreciated by the
country as a whole.

This time we won awards
for being the largest employer
in the region and having high
environmental responsibility.
The evening of the Georgian
Times Media Holding business
awards is traditionally full of
surprises, and one of these is
that RMG was additionally giv-
en a transitional award for high
corporate social responsibility.
We received our first such tran-
sitional award in 2019, and we
are very proud of this. Further-

more, our company has become
the media choice for a second
consecutive year through secret
voting, which is a matter of
great happiness for us.

Each new award is a mat-
ter of great honor for us. It re-
flects the responsibility we
take for our employees, their
families, the entire region and
our country. Our goal is to fo-
cus on continuous develop-
ment, which involves conduct-
ing Georgian mining according
to internationally recognized
labour safety and environmen-
tal standards. It is important
that more than 3,700 profes-
sional employees stand behind
the management of the mining
industry - these being the Min-
ers, with whom we share these
awards with a great pride.

What are your future
plans? What new projects are
you planning to carry out?
Do you intend to expand
your investment portfolio?

Our activities are con-
ducted on the principles of
sustainable development. Our
goal is to do our job with high
social responsibility, which
combines care for people, the
environment and our econom-
ic development.

Production refurbishment
began in 2018, and is being con-
ducted with the active partici-
pation of our international part-
ners. The large-scale refurbish-
ment of the RMG Copper en-
richment ore plant is nearing
completion, and this will ensure
the complete replacement of the
plant's old equipment, installed
in the 70-80s, with modern,
energy-efficient and eco-friend-
ly equipment with low environ-
mental impacts.

An automated flotation
process will soon be possible
with the help of modern
equipment installed in
RMG's copper plant. So far,
the company has invested 40
million US dollars in this
project. Our priorities include
respecting environmental and
labour safety issues within the
refurbishment process, which
is  following the best interna-
tional practices.

RMG is outstanding for its
corporate social responsibili-
ty projects. What are the com-
pany's plans in this regard?

Corporate social respon-
sibility is a matter of strategic
importance for RMG. Since
2012 the Group has spent
more than 20 million US dol-
lars on the implementation of
hundreds of projects, such as
art projects, support of ath-
letes and sports teams, cre-
ative youth collectives, the
construction of the Bolnisi
Museum, sponsorship of var-
ious local and international
conferences and preservation
of cultural heritage.

The high social responsi-
bility of our company obligates
us to create a decent, engaging
and development-oriented
working environment for our
employees. The company car-
ries out a number of projects
supporting employees, which,
in addition to high-quality
health insurance, free transpor-
tation and meals, are aimed at
stimulating employees and their
professional development.

The list of social respon-
sibility activities conducted by
the company is very long. We
will mention here only a cou-
ple. We support sportsmen
and successful athletes from
Georgia, as well as athletes
throughout the Bolnisi region.
We are especially happy with
the success of our famous ju-
dokas. Recently, Georgian ju-
doka Lasha Shavdatuashvili
competed in Grand Slam Hun-
gary 2022 and returned with a
silver medal, whilst Beka Gh-
viniashvili returned with a
bronze medal.

The success of fencer
Sandro Bazadze is also worth
noting - he became the Euro-
pean champion in 2022. We
would also like to celebrate the
historic victory of Georgian
national rugby team against
the Italy, whose longtime fans
and supporters we are.

Other activities involve
the implementation of educa-
tional projects for the next
generation in the regions, sup-
port of local creative collec-
tives, support of Bolnisi wine-
makers, sponsorship of vari-
ous local and international in-
dustry conferences, imple-
mentation of a large-scale stu-
dent programme in coopera-
tion with Georgian Technical
University and etc…

RMG - Largest Employer in
the Region, Operating with

High Environmental Standards
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Georgian Products is a pet
furniture manufacturer which
has been successfully export-
ing its products to EU coun-
tries and the USA for the past
seven years. Despite the pan-
demic situation, the company
has continued to produce and
deliver over 150 different prod-
ucts to international markets.

Georgian Products is the first
Georgian company to manufac-
ture pet furniture and foods.
Thanks to its work, products
labelled MADE IN GEORGIA
have become symbols of quali-
ty in the households of numer-
ous European customers.

Georgian Products and
David Bardavelidze are tradi-
tional winners of Georgian
Times business awards. This
year they have won awards for
being an International Market
Leader, having Innovative
Products and for the Profes-
sionalism of their Team. Here
David Bardavelidze,  CEO
and Founder of Georgian Prod-
ucts, tells us about recent de-
velopments in the company.

What is the secret of your
success? What have you
achieved over the past seven
years?

Our company was found-
ed in 2014, but launched its
first products in March 2015,
after the Association Agree-
ment with the European Union
was signed. This gave us an
advantage over our competi-
tors, as we could exports our
products to the EU without
customs duty.

Since 2015 our pet furni-
ture has been sold in the EU. In
2018 we expanded our product
range, with pet food being a
notable addition. The enterprise
currently employs 600 people.

This award emphasises
once again that our success is
also that of our country, as we
operate on the international
market and popularise Georgia.

How did this year affect
the company? What difficul-
ties did the company have to
overcome?

Despite the pandemic and
accompanying challenges,
2021 was pretty successful and
we have continued exporting
our products without inter-
ruption. The most difficult
challenge was simply to con-
tinue operating, to obtain a
consistent supply of raw ma-
terials and to get our products
delivered to our European and
American partners.

Unfortunately, the demand
of European customers de-
creased due to the pandemic.
The delivery of products to the
USA is complicated due to the
recent developments in
Ukraine. However we do ev-
erything to resolve this prob-
lem — we create new market-
oriented products, use new
technologies and optimise raw
materials and logistics.

Which countries do your

export your products to?
Our products are exported

to EU countries. They are
stocked in warehouses in Ger-
many, the Netherlands, Bel-
gium, Spain, Italy, Poland and
the UK, but are sold from there
throughout the EU market. We
have added another warehouse
in Hungary.  We also export
products to the USA. At
present we have already entered
two regions, the Midwest and
Northeastern region of Ameri-
ca. Our goal is to cover all sev-
en regions by next years.

What innovations can
customers expect in the
year future?

Innovative pet toys and
accessories are amongst the
most important novelties we
offer our customers. We also
introduced the first trademark
(brand) on the market.

We are planning to manu-
facture toys for dogs made of
natural rubber, or its substitute
thermo-elastin. There is only
one big manufacturer of such
toys on the market today, and
we want to compete with it.
We are already negotiating with
customers on the sort of prod-
ucts and quantities they are
interested in.

What does your work
bring to the country?

We create jobs. We pro-
mote the country as a symbol
of quality. We convey the mes-
sage that products made in
Georgia can be high quality and
competitive, which we hope
will persuade more investors
and manufacturers to shift their
production to Georgia.We gen-

Georgian Products – Your
Pet Can Be Kartvelian

erate huge inflows of funds for
the country, which are eco-
nomically beneficial.

What is the company’s
corporate social responsibil-
ity portfolio like?

First of all, the well-being
and progress of our employ-
ees is important. We also have
a great responsibility to pro-
tect the environment and our
natural resources.

This is why our enterprise
is equipped with European
standard production facilities
and machines, in which all safe-
ty norms are observed. Our
employees are given the oppor-
tunity to complete different
trainings to improve their skills
or master additional profes-
sions. We use ecologically clean
and certified raw materials, and
waste is completely recycled.

What are the company’s
future plans and develop-
ment strategy?

Our company had a lot of
ambitious plans before the ar-
rival of the pandemic, and al-
though we had to implement
them a little bit late we still
managed to do so. We have ex-
panded and upgraded our pro-
duction infrastructure and ma-
chinery. We have introduced a
well-known German company
to the region, as this has great
experience in the field of auto-
mation and innovation across
the world and impressive cus-
tomers such as BMW and Volk-
swagen. Most importantly we
remain loyal to our core strat-
egy of being export-oriented
and expanding in different ar-
eas of the market.

Zarapxana – The Gold
Standard of Jewelry

Zarapxana Jewelry House
preserves the Georgian jew-
elry heritage and engenders its
further development. Zarapx-
ana creates its own unique
products by practicing the
best goldsmithing traditions.

The principle of sustain-
able production is important
for Zarapxana. The company
uses only natural stones in its
production, obtained ethical-
ly without depleting stocks.

All 130 employees of the
company work together to en-
sure that the products creat-
ed by Zarapxana astonish cus-
tomers and maintain the com-
pany’s position as an eternal
market leader.

Zarapxana and Nikoloz
Nakopia are traditional win-
ners of Georgian Times Me-
dia Holding Business Awards.
This year their awards are:
Sustainable Production, Com-
bining Traditional and Mod-
ern Design and the Discovery
and Promotion of Georgia’s
Cultural Heritage. Here
Tornike Samkharadze ,
CEO of Zarapxana, tells us
more about the company.

What was the last year
like for the company? What
types of difficulties did you
overcome?

2021 saw a revival of our
business. In 2021 we got our
energy back. We couldn’t
achieve the results of the pre-
pandemic period, but we end-
ed the year with better results
than expected.

In 2020, our sales almost
halved. We had to close our
shops for several months due
to the COVID-19 regulations.
However, we were able to live
with the regulations and
switch to e-commerce. This
now enables us to deliver our
products to our customers
throughout Georgia and
abroad.

What is the company’s
strategic development plan
in the face of the new real-
ity?

The new reality has made
us understand that it is essen-
tial to be more flexible, and
we have undertaken a number
of reforms. Today we own
three shops in Tbilisi and one
in Batumi. We are planning to
open a showroom in Dubai by
2023. We have positive expec-

tations. We remain focused on
customer satisfaction and the
delivery of high-quality prod-
ucts.

What innovations will
you be offering your cus-
tomers?

We presented a complete-
ly new line of jewelry to our
customers in spring 2021- a
collection of knives based on
Georgian history. These are
made of super hard steel, set
with precious stones and
unique Georgian details, coat-
ed in silver. We created a chess
set in 2021, The Battle of
Didgori, to celebrate the 900th
anniversary of that battle. It
is a very valuable souvenir, of-
ten given as a gift. It has 12
unique brass gilded pieces.
The costumes and characters
of the chessmen reflect Geor-
gian history. Precious stones
are also used in the pieces:
ruby, emerald, turquoise and
sapphire.

The key priority of
Zarapxana has been the pres-
ervation and development of
the national jewelry heritage.
We have done this for more
than 83 years. We also seek
to create the highest quality
products based on the best
goldsmithing traditions, and
this is always expected of us.
However, despite our fruitful
utilization of traditions and
loyalty to our national histo-
ry and professional experi-
ence, we try not to fall behind

modernity, and offer trendy
collections to our customers.

Zarapxana pledges to
pamper its customers with
many innovations in the fu-
ture. We are currently work-
ing on a new collection on the
theme of Georgia, which we
will present in the near future.

What is the company’s
corporate social responsi-
bility portfolio like?

Social responsibility is a
matter of great importance for
this company, which is why
we work in accordance with
the principles of sustainable
production. We are particular-
ly happy to be recognized for
this at the Business Awards.
Zarapxana creates its gold, sil-
ver and brass products using
natural and precious stones,
and only ethically sourced
natural stones are used in its
products.

In 2022 we created a
brooch on the theme of the
Ukrainian symbol Trident in
order to support Ukraine in
its present difficulties. This
is available in our chain of
shops, and 50% of the profit
is transferred to the charity
fund which supports victims
of the war. Zarapxana  is also
a supporter of various Geor-
gian cultural activities, peri-
odically engages in environ-
mental protection campaigns
and participates in campaigns
for children with oncological
diseases.
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“WE DO WHAT WE KNOW”
XXII National Business Awards

Investment Awards
The Winners of Various Prizes

23. TAM Management and Pantiko Tordia
Using Innovative and Modern Technologies
Unchallenged Leader of Aviation Industry

24. Universe Centre for Reproductive Medicine and
Teimuraz Gagnidze
Leader in its Field
Professionalism of Team

25. Wondernet Express Investment Group and Mamuka
Murjikneli
High Tech Enterprise
Successful Investment

26. Zarapxana and Nikoloz Nakopia
Sustainable Production
Combining Traditional and Modern Design
Discovery and Promotion of Georgia’s Cultural Heritage

SPECIAL  AWARDS

Grand Prize: Petrocas Energy Group

Top Investor: Kass Land and Wondernet Express Invest-
ment Group

Biggest Contributor to the budget: SOCAR

Corporate Social Responsibility Champion: RMG

Biggest Exporter: Wondernet Express Investment Group

Largest Employer: SOCAR

Biggest Importer: Petrocas Energy Group

Favourite Media Outlet of Georgian Business: Georgian
Public Broadcaster

Favourite Business/Businessman of Media Companies:
RMG

Mr. Charm: Sandro Devidze (RMG)

Favourite Company of Nana Gagua, Vice President of The
Georgian Times: RADIO FORTUNA

Favourite Company of TV Programme Capitali: Avtobani
and Bakur Khundadze

MAIN AWARDS

1. Askaneli and Irakli Uglava
Continuance of Ancient Traditions
Successful Georgian Brand on the International Market

2. Aversi and Paata Kurtanidze
Ultra-Modern Technologies
Contribution to Employment
Pillar of Georgian Economy

3. Badagoni Winery and Mari Giorgadze
Ambassador of Georgia to the World
Protection of Cultural Heritage

4. Caucasus Auto Import and Giorgi Surguladze
Variety of Models and Sustainable Warranty Services
Direct Import Services

5. Dunkin and Giorgi Mshvildadze
Consumer Choice
High Tech Enterprise
Using Georgian Raw Materials of International Standard

6. Dugladze Wine Company and David Dugladze
Diversity of Georgian Character
High Tech Enterprise
Leading Exporter

7.  Georgian Carriage Building Holding and Badri
Tsilosani
Professionalism of Team
Contribution to Manufacturing

8. Georgian International Energy Corporation and Olexy
Vilkhovoy
Contribution to Georgia’s Energy Security
Contribution to the State Budget

9. Georgian Products and David Bardavelidze
International Market Leader
Innovative Products
Professionalism of Team

10. GULF and Craig Kramer
Guarantee of Quality and Western-type Services
Largest Employer

11. Imposti MEP Engineering Company and Vladimir
Kuvshinov
Adopting International Standards
Reliable and Stable Partner

12. International Black Sea University and Ekrem
Dindarol
Professional Education
International Standard Education

13. Qalaquri and Murad Ghoghadze
Local Production
Industry Leader and Guarantee of Quality

14. Kass Land and Ekaterine Tordia
Diamond Investor
Promotion of the Country

15. Leader Credit and Murman Mirtskhulava
Professionalism of Team
Contribution to Small Business

16. Lisi Development and Nodar Adeishvili
Contribution to Green Construction

17. Medical World and Levan Kobalia
Introduction of Advanced Medical Technologies

18. Petrocas Energy Group and Ivane Nakaidze
Largest Network of Petrol Stations
Favourite of the World’s Leading Airlines
Contribution to the Economy

19. PSP and Vazha Okriashvili
Large Employer
Consumer Choice
European Standard Services

20. RMG and Tornike Lipartia
Largest Investment Group
High Environmental Responsibility
Largest Employer in the Region

21. Sevsamora Winery (Marani) and Giorgi Gagua
Combining Ancient and Modern Traditions
Creating High Ecological Standard Production of National
Importance

22. SOCAR and Mahir Mammedov
Large Employer
Development of Georgia’s Energy Resources

SUPPORTERS
MEDIA

SUPPORTERS

OFFICIAL SUPPORTER

NATIONAL BUSINESS AWARDS
2021-2022
BEST

COMPANY
BUSINESSMAN
INVESTORXXII

GOLD
SPONSOR

BRILLIANT
SPONSOR

GENERAL
SPONSOR

OFFICIAL
PARTNER

SILVER
SPONSOR

SILVER
SPONSOR

SILVER
SPONSOR

SILVER
SPONSOR
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Aversi  has been part of
Georgia for 28 years. It has
over 300 modern pharmacies
spread throughout the country,
30 ultra-modern clinics and
10,000 employees.

Of its various projects,
Aversi Rational is a large Euro-
pean standard pharmaceutical
enterprise and the Alfa compa-
ny one of the leaders of the in-
surance market. Aversi contrib-
utes to Georgia’s European in-
tegration by introducing Euro-
pean standard services.

Aversi and Paata Kurtanidze
are traditional winners of Geor-
gian Times business awards.
This time they have won awards
for having Ultra-Modern Tech-
nologies, their Contribution to
Employment and being a Pillar
of the Georgian Economy. Here
Irakli Ksovreli, Managing Di-
rector of Aversi, talks about the
company’s plans and develop-
ment strategy.

How did the last year go
for the company? What dif-
ficulties did you overcome?

The past year was full of
challenges, but was a successful
one. The main challenges we
faced were caused by the pan-
demic, and were related to: a)
process management and main-
tenance of business stability
despite the illness of our em-
ployees; b) ensuring proper
management of the logistics and
supply chain under difficult cir-
cumstances; c) ensuring the im-
port of products in demand
worldwide and necessary for
our country; d) achieving low
prices as much as possible  de-
spite the unstable exchange rate;
e) ensuring the highest level of
social responsibility and, ulti-
mately, readiness to overcome
any difficulties in accordance
with the nature of our activities.

What are the company’s
future plans?

Both ongoing activities and
future plans and development
are focused on providing full
customer satisfaction through
the best prices and promotions,
a full range of products, friendly
staff, visually attractive and
comfortable pharmacy areas and

technological innovations. Our
development strategy is mainly
based around these elements.

 What innovations are
you planning to offer your
customers in 2022?

We are planning to increase
the range of medications, cos-
metics, personal care and baby
care products and special pro-
motions. We intend to open
pharmacies at all locations
where we are not yet represent-
ed. We want to add pharmacies
and new premium class phar-
macy areas in order to ensure
the ultimate convenience and
simplified and accelerated pur-
chases through self-checkout
machines and online shopping.

What is the company’s
corporate social responsibil-
ity portfolio like?

Aversi is one of the compa-
nies with the highest level of
social responsibility. We conduct
numerous projects of this nature.
Due to the war currently under-
way in Ukraine, support of the
Ukrainian people is a matter of
great importance. Aversi has dis-
tributed 100 GEL vouchers for
Ukrainian citizens, which en-
abled them to buy both medica-
tions and cosmetics and self-care
products available in the phar-
macies. Products worth 700,000
GEL were donated to the bene-
ficiaries by Aversi pharmacies.

Aversi – The Ever-
Present Pharmacy

Aversi Rational and Aversi prod-
ucts were sent to Ukraine in sev-
eral stages, and the value of these
amounted to several hundred
thousand Georgian Lari.

Apart from these, we un-
dertake a range of ongoing social
projects, including family allow-
ance programme. Large families
with five or more children are
given products of a certain value
as a gift. We have helped 4,424
families with products worth
2,495,770 GEL so far. A Mem-
orandum of Understanding has
also been signed with the Geor-
gian National Olympic Commit-
tee, under which every active or
veteran athlete is provided with
medical treatment and any oth-
er healthcare services.
2,275,505.11 GEL has been
spent on this so far.

Our social projects also
include provision of assistance
to children deprived of paren-
tal care, nursing homes for the
elderly, environmental protec-
tion and planting trees, clean-
ing, funding of students’ edu-
cation fees, assistance to needy
individuals through medical
services and medications, as-
sistance to different organisa-
tions, assistance to citizens
during the pandemic and assis-
tance to disabled persons and
organizations which take care
of them.

The two-century success
story of Askaneli began with the
legendary Chkhaidze indige-
nous clay vessels and the excel-
lent grains of Chkhaveri which
were vinified in them. The work
begun by Anthimos Askaneli in
1880 was made into a success
story of the whole country by
his descendants.

Despite the challenges
faced by the company, sever-
al new and significant projects
have been carried out includ-
ing a new brandy factory, suc-
cessful completion of the re-
tooling process and an export
sales increase of 35 percent.

Askaneli and Irakli Ugla-
va are traditional winners of
The Georgian Times Geor-
gian National Business
Awards. This year they won
awards for Continuance of
Ancient Traditions and being
a Successful Georgian Brand
on the International Market.
Here Gocha Chkhaidze, the
company's CEO, talks about
its successful history and fu-
ture plans.

How has the past year
developed for you?

The company began 2022
with big plans for expansion.
Once we overcame the challeng-
es caused by the pandemic and
the virus recoiled, more oppor-
tunities and prospects emerged.

Last year the company
achieved 37% growth, and con-
sequently planned to develop
at the same speed in 2022.
Opening the new brandy fac-
tory has been the most out-
standing achievement of 2022,
as this doubled and accelerated
the production process. It
gives Askaneli an opportunity
to expand further, create more
jobs and develop its positions.

The company began a re-
tooling process alongside the
Windforce team two years
ago. As part of this process
our chacha and wine have been
relaunched with an updated
design. The retooling of bran-
dy took a relatively long time,
because we have created an
exclusive bottle for all seg-

Askaneli - Georgian
Tradition in the Modern

Global Market

ments. The new brandy will
be launched in September.

What are the company's
future plans and develop-
ment strategy? What inno-
vations do you plan to offer
your customers?

When it comes to future
plans, we actually introduce in-
novations every year. Since the
world constantly sets us new
challenges, we also try our best
to adapt to the existing reality.

We have a couple of new
projects, parts of which have
already been completed, and
mass production will begin
soon. We are also supplement-
ing our portfolio with new
trademarks, and working thor-
oughly on the concept of in-
dividual designs.

In order to enhance the
brand we are developing var-
ious projects in the Horeca
sector. Special emphasis is
being placed on wine tourism.
In this regard, I must single
out the construction of the
Askaneli hotel and spa centre
in Kvareli, which we have big
plans for. Even though the
construction works have
been lengthened by constant
innovations and modifica-
tions, we are moving forward.

We intend to participate
in the amateur golf tourna-
ment Taste and Play. The
Askaneli company will be

one of the official tournament
partners. Taste and Play is
important for us due to its
promotion of a healthy and
active lifestyle.

The development of the
Askaneli restaurant chain has
been a great success, and this
will promote not only the com-
pany but also Georgian wine
and culture. We have opened
an Askaneli restaurant in Mi-
ami, and a similar one is planned
for Dubai. We are hoping to
establish a chain of such res-
taurants in European countries.

What is your corporate
social responsibility port-
folio like?

Corporate social respon-
sibility is an important value
for our company. Our port-
folio will definitely include
the support of small family
wineries, including consul-
tancy, sharing our experience
and many other activities. We
believe this is particularly im-
portant for the development
and promotion of Georgian
winemaking in the local and
international markets.

We initiated the Askaneli
Award this year. This is be-
stowed on persons for their
special achievements in the
field of culture. The award will
be made annually, and the win-
ner selected by the company
in accordance with the concept.
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Dugladze Wine Company -
Diversity of Georgian Charachter

Dugladze Wine Company
is one of the leading alcoholic
beverage companies in Geor-
gia. Its portfolio includes a full
range of grape spirits: wine,
sparkling wine, wine brandy
and chacha.

Dugladze Wine Company
exports its products to more
than 30 countries and has its
own branch offices in Shang-
hai and New York. The enter-
prise is equipped with the lat-
est model machinery and cer-
tified according to FSSC
22000 standards.

Dugladze Wine Company
is another frequent contender
at The Georgian Times Geor-
gian National Business
Awards. This year it won in
the categories of  Diversity
of Georgian Products, High
Tech Enterprise and Leading
Exporter. Here owner David
Dugladze talks about the
plans and development strat-
egy of the company.

What was the past year
like for the company? What
difficulties did the compa-
ny overcome?

We are particularly hap-
py that our company has

been ranked among the nomi-
nees in 2022. Dugladze Wine
Company was founded in
2004, and produces wine,
sparkling wine, wine brandy
and chacha. Our products are
available in more than 30 coun-
tries in Asia, Europe and
North America.

2022, like other recent
years, was full of significant
challenges for not only our
company but the industry as a
whole. Despite these, the com-
pany is continually evolving
and moving forward. Our high-
ly professional team is always
developing short and long-term
strategies and adjusting them to
new challenges. We can say that
this year has also been success-
ful, and the company has been
steadily moving towards its set
goals.

What are your short
term plans and development
strategy? What innovations
do you plan to offer your
customers?

We believe Georgian wine
has huge potential, and we
want to bring consumers the
highest quality products and
inform them about the unique

Georgian winemaking tech-
niques, which have been
granted the status of intangi-
ble cultural heritage by
UNESCO. This status is a
very powerful message to the
world, and contributes to the
global promotion of Georgian
wine.

Since the day of its estab-
lishment, our company has
been actively developing and
expanding its vineyard area,
production capacity and ex-
ploring new markets. It
should be noted that the com-
pany is dealing strategically
with the issue of diversifying
markets, and constantly ac-
quiring new export markets.
As a result of active coopera-
tion within existing markets,
brand awareness is increasing
and so does the geographical
coverage and sales volumes.

The company continu-
ously meets the needs of its
customers. We always offer
only the highest quality prod-
ucts; we increase the range of
our portfolio based on the
customer preferences and add
wines made from unique en-
demic grape varieties.
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The Georgian Carriage
Building Holding is the largest
enterprise in the Caucasus
which works according to his-
toric manufacturing traditions.
It incorporates the Carriage
Building Company, the
Rustavi Steel Plant and the
Electrical Car Repair Plant. It
renders services to the rail-
ways of Georgia, Russia, Ar-
menia, Azerbaijan, Kazakhstan
and the Baltic States.

The main activities of the
Georgian Carriage Building
Holding are the construction of
new freight wagons, electrical
trains and locomotives, the
overhaul of existing equipment
and the production of spare
parts and nodes for the railway
rolling stock.

At this year"s Georgian
Times Georgian National Busi-
ness Awards the Carriage Build-
ing Company and Badri Tsi-
losani won awards for the Pro-
fessionalism of their Team and
their Contribution to Manu-
facturing. Here Guram Ra-
tiani, General Director of the
Carriage Building Company,
talks about its achievements.

The Carriage Building
Company is a regular win-
ner of these awards. What
did this year bring for your
company? What challenges
did you face and how did you
overcome them?

The pandemic years were
rather challenging for both our
company and the rest of the
business sector. Although pro-
duction didn't stop for a single
day, it became rather difficult
to supply the factory with the
necessary foreign materials and
components for carriage pro-
duction. The situation was co-
mplicated by a shortage of the-
se materials, which created a
sudden increase in their pric-
es.

However, the main pur-
pose of the Holding's manage-
ment has always been to prop-
erly address such challenges.
We were obliged to select new
suppliers in the shortest peri-
od of time, and I believe we
did this successfully.

Another challenge was to
find new customers. Our main
buyers include foreign private
companies. However, we still
managed to keep the factory

Modernized Low-Flying
SU-25 fighting jets, MI Type
Helicopters, Air-to-air mis-
siles, Business jets in the near
future  And of course, the man-
ufacture and launching of un-
manned aerial vehicles. All this
can be found in one place - the
famous TAM Management.

At the 2022 Georgian
Times Media Holding Geor-
gian National Business Awards
TAM Management and Pant-
iko Tordia were recognised for
using Innovative and Modern
Technologies and being an
Unchallenged Leader of the
Aviation Industry. Here Ka-
kha Zhghenti, Deputy Di-
rector of TAM Management,
talks about the future plans
and development strategy of
the company.

How you assess the
Company activities in 2021?
What challenges did you
overcome?

We were not surprised to
win the awards this evening. We
are truly unrivalled leaders in
the field of aviation. Our com-
pany has 80-year aircraft man-
ufacturing tradition. We are to-
day at the forefront of advanced
trends in the development of
the sector, including the intro-
duction of innovative and state-
of-the-art technologies.

Vazha Tordia and TAM
Management implement im-
portant projects in aircraft
manufacturing. Thanks to his
efforts, aviation manufactur-
ing, which was completely
stopped in the country in ear-
ly 90s, began operating again
and returned to the interna-
tional markets. We work in
accordance with the require-
ments of the ISO 9001 Quali-
ty Management System and
EN 9100 Air Quality Manage-
ment Standards.

How was the last year like
for the company? I can confi-
dently say that it was a suc-
cessful one. We signed con-
tracts with several countries
for the repair and modernisa-
tion of basic products, aircraft
and helicopters, and the repair
of air-to-air missiles. We are
implementing contract for
more than ten millions of US

dollars. All this happens, un-
der the conditions of difficul-
ties the whole world is facing.

The war between Russia
and Ukraine has created many
obstacles, as we have been
working with Ukrainian com-
panies on manufacturing spe-
cific parts and developing tech-
nical specifications. That said,
we have begun looking for part-
ners in other countries and
have done a lot of work to find
alternative suppliers.

The positive results of the
current year are visible: we
have signed multi-million dol-
lar contracts, which accelerat-
ed the growth of the company
and created new jobs. We are
stable taxpayers, and make a
significant contribution to the
country's export potential by
creating high-tech products
and services.

What are your future
plans and development
strategy?

TAM Management is fo-
cused on the repair and mod-
ernisation of primary produc-
tion, and also plans to launch
a nine-seater business jet and
unmanned aerial vehicles. We
are cooperating with a foreign
company on the creation of
two types of military-intelli-
gence unmanned aerial vehi-
cles. By the end of the year,
testing aircraft will be manu-
factured and test flights will
be performed. If successful,

operating as before.
From this perspective, we

can evaluate the past year as
full of challenges which were
successfully overcome. "Some-
thing that does not kill us makes
us stronger."

What kind of innova-
tions will the company be
offering in the near future?

We are going to gradually
abandon the production of tra-
ditional freight cars with stan-
dard load capacity. We will be
replacing them with new, in-
novative, increased load capac-
ity cars. This process began
two years ago, and our factory
has already been able to obtain
an international license for the
construction of three innova-
tive cars: a closed wagon, a
semi-wagon and a wheat-car-
rying wagon. We are currently
working on the development of
other types of innovative wag-
on, and we plan to develop two
additional types of wagons per
year.

Georgian Carriage Building
Holding Remains at the Forefront

TAM Management -
The Sky Is the Limit

We have also decided to try
our luck at the production of
metal structures. We have made
quite solid investments in this
direction, and therefore expect
a number of orders by the end
of the year.

2021 was special for the
company because we began the
fundamental transformation
and renewal of our metallurgi-
cal branches. Developments in
the region have created a new
reality in which exports from
one of the largest producers of
metallurgical products in the
post-Soviet area stopped com-
pletely. This created a serious
shortage at the market.

The same can be said of the
construction of new carriages.
The suspension of exports
from Ukraine was also compli-
cated by the sharp devaluation
of the ruble, which made Rus-
sian production uncompeti-
tive. This generates a serious
outlook for our factory and for
Georgia in general.

serial production of (Un-
manned Aerial Vehicles)
"drones" will begin. To this
end, it is planned to create a
special area equipped with rel-
evant machinery and facilities.

How would you describe
your corporate social re-
sponsibility activities?

Almost all companies are
active in the field of corporate
social responsibility in the
modern world. TAM Manage-
ment is no exception. We sup-
ported creation of Aircraft
building Faculty at the Geor-
gian Technical University. Our
company supports Georgian
students by providing access
to laboratories, installing spe-
cial stands and providing ma-
terials and technical base with
appropriate facilities.

Our company is open for
students who wish to perform
practical works at our base.
TAM Management is an air-
craft manufacturing company
based on innovative and mod-
ern technologies, with highly
qualified engineer-technical
personnel and aircraft design-
ers, a leader in Georgian air-
craft manufacturing.

Victory in these awards
gives us great incentive. We
hope that the dialogue between
the government and private
businesses will deepen further
in order to promote the devel-
opment and success of national
production!
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Leader Credit is a leading
company in the field of small
business crediting.

It offers modern and sim-
plified services to customers
and enables them to fulfill their
business plans quickly and
smoothly. Leader Credit is a
modern company tailored to
customer interests.

Leader Credit and Murman
Mirtskhulava have won Geor-
gian Times business awards for
the first time in 2022. They have
been recognised for Profession-
alism of Team and Contribution
to Small Business. Here Mur-
man Mirtskhulava, General
Director of Leader Credit, talks
about its emergence.

What was the current
year like for the company?
What difficulties did the
company overcome?

First of all, we would like
to thank THE GEORGIAN
TIMES for bestowing these
important awards upon us.
The previous year was quite
fruitful for Leader Credit. One
of the important develop-
ments was that numerous pro-
fessionals joined our highly
qualified team. This enabled us
to start working on new
projects with joint energy.

The goal we set in 2021
was the widest diversification
of our credit portfolio to pro-
vide a greater concentration on
funding small businesses. This
goal was achieved, and contin-
ues to be to the present day.

We had a successful year
in terms of portfolio growth.
We increased sales of specific
products by 60% in compari-
son with the previous year.
Effective steps were taken in
terms of business loans as well.

As a result, Leader Credit
has become a leading brand for
its contribution to the devel-
opment of small business.
This area is particularly impor-
tant for us, as the main chal-

lenge of our organisation is to
support small businesses,
whose development is very
important for the country’s
interests and the diversity of
the business environment. The
goals and interests of all com-
panies should be directed to-
wards them as much as possi-
ble, and this means creating
simplified procedures for ac-
cess to funds and correct iden-
tification of business needs.

What are the company’s
future plans? What innova-
tions will you be offering
your customers?

Leader Credit’s vision is to
approach the needs of each cli-
ent individually and offer them
the most customised condi-
tions. This is quite possibly

Leader Credit – Lending for Leaders

one of the main features which
sets us apart from our rivals.

We have many plans for
the future, but our highest
priority is to offer digital
products which will make ac-
cess to financial products
more affordable and save cus-
tomers a lot of time. We also
sincerely believe that team-
work is key to the success of
the company, and therefore
we try our best to create a
comfortable, friendly working
environment where each em-
ployee will have an opportu-
nity to develop. Personnel
training and retraining is part
of our company’s daily rou-
tine, because we believe that
a professional team creates a
successful company.

Lisi Development - Green
environment improves quality of life

Lisi Development is lead-
ing Georgian real estate mar-
ket for last 10 years. The com-
pany develops 350 ha land
plot in Tbilisi, that includes
one of the largest recreational
areas near Lisi lake and the
state-of-the-art Lisi Green
Town project consisting of
several residential and villa
districts. Lisi development
also has projects with unique
locations in Kokha-Mitarbi
and on the Black sea coast in
Buknari.

At the core of the com-
pany is its commitment to
ESG and green concept. From
the very beginning Lisi devel-
opment embraced unique 80/
20 concept whereby 80% is
allocated for parks, squares,
pools, children’s playgrounds
and additional infrastructure
and only 20% of its territory
is devoted to residential build-
ings. Lisi Green Town’s resi-
dents enjoy 150 m2 public
space per capita, out of which
70 m2 is greenery. Green
space per capital is 7.7 times
higher than the WHO (World
Health Organization) mini-
mum standard and 1.4 higher
than the recommended stan-
dard.

Lisi Development has
won multiple Georgian Times
business award over the years.
This year it has been recog-
nized for its Contribution to
Green Construction. Here
company’s CEO, Nodar Ade-
ishvili, talks about the com-

pany’s future plans and devel-
opment strategy.

What has the current
year been like for the com-
pany? What difficulties the
company had to overcome?

Lisi Green Town residents
find that after moving to Lisi
their quality of life improves
significantly. They enjoy
unique green environment, se-
curity and tranquility, and high
quality of construction and
general infrastructure.

Our 80/20 approach,
turned out to be extremely
valuable during pandemic. Peo-
ple started to appreciate low
density living environment and
the green concept. As a result,
we finished 2021 with record
sales.

We certainly faced chal-
lenges during the pandemic, ba-
sically in terms of operational
area, additional security mea-
sures and etc. We also worked
remotely for some time, but all
challenges were soon over-
come.

What are the company’s
future plans and develop-
ment strategy?

Today, Lisi Development
includes three residential dis-
tricts, villa districts and the one
of the city’s largest recreation-
al zone, the Lisi Lake. The
company continues develop-
ing its projects with green con-
cepts, in the Lisi Green Town,
the Kokhta-Mitarbi and
Buknari resorts.

What innovations will

you be offering to your cus-
tomers?

We have collaborated with
foreign architects in Lisi Green
Town’s different projects, in-
cluding Ricardo Bofill, UN
Studio and Architect of Inven-
tion. The company plans to
continue working with inter-
nationally-known architectur-
al studios in order to establish
higher living standards on the
Georgian real estate market.

What is the company’s
green policy?

The Lisi Green Town has
had green principles as a pri-
ority from the very first day.
Lisi Development has planted
up to 50,000 trees and seed-
ings in the Lisi Green Town
and its surrounding areas.
There are seven parks, squares
and much greenery in the area.
We are continuing Lisi Green
Town’s development, and of
course will be maintaining the
balance between greenery, new
blocks and residents.

What is the company’s
corporate social responsibil-
ity portfolio like?

Lisi Development is con-
tinually involved in social re-
sponsibility projects. We were
actively involved in the fight
against the pandemic, by trans-
ferring funds to the common
foundation and assisting spe-
cific hospitals. For instance,
we helped Gali hospital by
buying respirators, etc. This
year we are actively assisting
Ukraine.
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Sevsamora Winery, Where
the Ancient Wins Today

Sevsamora winery (Mara-
ni) creates high-quality, export
wine of premium class, which
has won 20 medals and gained
the highest evaluations from
sommeliers at international ex-
hibitions. This is a cellar where
modern winemaking technolo-
gy and centuries-old tradition-
al methods of winemaking are
combined harmoniously.

The company produces
bio-organic wines in qvevri,
using traditional methods,
alongside classical wines. It
promotes the development of
bio-organic production and
wine tourism in the region, cre-
ates additional jobs and takes
special care of ecology.

Sevsamora winery (Mara-
ni) and Giorgi Gagua were rec-
ognised at the 2022 Georgian
Times business awards for
Combining Ancient and Mod-
ern Traditions and Creating
High Ecological Standard Pro-
duction of National Impor-
tance. Here Giorgi Gagua,
Founder of the company, tells
us more about the company.

What is the secret of your
company's success? What
was the current year like
and what challenges did you
overcome?

The pandemic situation
across the world and in our
country has forced the busi-
ness sector to face a new reali-
ty. Thus, new challenges and
difficulties have emerged.

The year was particularly
difficult for small and medium-
sized enterprises, and our com-
pany was no exception. The
company is also involved in the
hospitality industry, in the field
of wine tourism, in addition to
wine production. The spread of
the coronavirus rubbed out the
company's tourism dimension,
and the share of wine sales in
the domestic market has sharp-
ly reduced.

However, the company has
successfully overcome such
challenges as employee reten-
tion during the covid pandemic
and maintaining production
without suffering a complete
shutdown. This year the com-
pany quickly returned to pre-
covid pandemic levels and man-
aged to increase both produc-
tion and sales in a short period
of time.

It is worth noting that de-
spite all this, the wine produced
by Sevsamora has received the
highest evaluations and about
twenty awards of different cat-
egories at prestigious local and
international exhibitions
throughout the past 2 years.

What are the company's
future plans and develop-
ment strategy?

The company's mission is
to produce high-quality prod-
ucts and to promote the devel-
opment of bio-organic wine-
making in the region. We are
planning to increase export vol-

umes and seize new internation-
al markets in the near future.

Our plans also include the
promotion and awareness rais-
ing of Georgian wine interna-
tionally through the introduc-
tion of high-quality products.
In order to fulfill these plans,
the company constantly strives
to produce high-quality wine,
taking into account local and
international standards.

What innovations will
you be offering your custom-
ers?

Sevsamora winery con-
stantly seeks to offer custom-
ers innovations such as diver-
sification of our wine range and
offering wines made from rare
grape varieties, interesting ex-
perimental products and a flex-
ible pricing system.

What does the company's
corporate social responsibil-
ity portfolio look like?

The corporate social re-
sponsibility portfolio of our
company includes activities
and campaigns that contribute
to the development of the eco-
nomic, social and environmen-
tal conditions of the people and
places linked to the company.
The company is involved in
environmental protection and
the improvement of ecology,
ensures the social protection of
employees with health insur-
ance and tries to participate in
various social projects and ac-
tivities within its competence.

Medical World – EXPERIENCE
BUILDS QUALITY

Medical World is a medi-
cal equipment importing com-
pany which has been operat-
ing in Georgia for 19 years and
has maintained a leading posi-
tion.

Medical World Spa & Well-
ness is the division of the com-
pany importing high quality
spa and wellness equipment.
The company provides cus-
tomers with complete and high-
quality services in accordance
with the requirements of the
modern medical market. It also
owns one of the largest net-
work of laboratories, which
operate in 12 big cities.

At the 2022 Georgian
Times Media Holding Geor-
gian National Business Awards
Medical World and Levan
Kobalia were recognised in the
category of Introduction of
Advanced Medical Technolo-
gies. Here Levan Kobalia,
CEO and Founder of Medical
World, tells us more about the
company.

This is your first Geor-
gian Times business award.
What is the secret of your
success?

Medical World has almost
20 years experience. During
this period, it has implement-
ed a number of successful
projects in the fields of medi-
cine, health and spas. Further-
more, we have made a number
of innovations in the field of
healthcare. We set up as a fam-
ily business in 2003, and have
been systematically trying to
develop and introduce innova-
tions to Georgia since then.

Medical World Spa & Well-
ness is focused on importing
high-quality spa and wellness
equipment. This includes the
full equipping and servicing of
hotel, wellness, recreation, bal-
neological and resort complex-
es. The company’s mission is
to render full and high-quality
services that meet the demands
of the modern medical market.
Our work is carried out by a
team of highly qualified, con-
stantly developing engineers
who fully meet customer de-

mand. Medical World also
owns one of the largest labora-
tory networks in Georgia,
which we founded in 2017, and
we have made a contribution
to the fight against the pandem-
ic. We have 14 such laborato-
ries in 12 large cities and offer
high-standard laboratory re-
search to customers.

Our on-call service plays
an important role in the provi-
sion of laboratory services.
Anyone can call a laboratory
anywhere in Georgia without
leaving home and receive high-
quality services.

This first award is very
important for us.

What innovations and
new services will you be of-
fering to your customers?

Our company will contin-
iously implement new equip-
ments in spa and wellness, as
well as in medical direction.

What exclusive lab tests
are conducted in your labo-
ratories?

More than 800 types of
lab tests are performed in
Medical World laboratories, in
the following areas: hematolo-
gy, biochemistry, coagulation,
immunology, serology, bacte-
riology, cytology, molecular di-
agnostics and morphology. A

certain number of lab tests of
types which are not yet con-
ducted in Georgia are sent to
European countries in compli-
ance with the relevant proto-
cols.

Some of the most innova-
tive lab testing is carried out
by the Spanish Research and
Innovation Scientific Centre
CRES. This focuses on genet-
ic research, regenerative medi-
cine and stem cell work.

Another interesting area is
genetic nutritionology, which
concerns appetite control, obe-
sity risk, physical activity, nu-
trient metabolism, food intol-
erance (lactose, gluten, fruc-
tose, histamine intolerance),
microelements, vitamin D, folic
acid, salt, caffeine, and pathol-
ogies caused by metabolic dis-
orders (cardiovascular prob-
lems, type II diabetes).

The test for these is a per-
sonalised and preventive test
tailored to the specific patient.
The results allow doctors to give
nutritional advice tailored to the
individual, as well as advice on
other influencing factors.

Here I would like to note
that a genetic nutritionology
test is carried out once in a life-
time, and is a genetic passport
of human nutrition.
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The Badagoni Wine Com-
pany is a guarantee of quality,
success, and the recognition of
Georgian wine. It produces the
best quality wine, made only
from Georgian grape varieties.

Badagoni wine is an am-
bassador of Georgia to more
than 30 countries. It has huge
potential for continuous devel-
opment in the areas of wine-
making, tourism and hospital-
ity.

Si Certo Badagoni -  yes,
of course, Badagoni!

Badagoni Wine Company
and Mari Giorgadze are once
again winners of the Georgian
Times Media Holding business
awards. This time they have
been honored for being an
Ambassador of Georgia to the
World and for Protection of
Cultural Heritage. Here Mari
Giorgadze, General Director
of Badagoni Wine Company,
talks about future plans and
development strategy.

What has the current
year been like for your com-
pany? What difficulties have
you overcome?

The fact that Badagoni
Wine Company has once again
won Georgian Times business
awards is a matter of great
pride for us. Badagoni Wine
Company is 16 years old. Dur-
ing that short period of time,
Badagoni has become a brand
with a huge potential for con-
tinuous development.

The Badagoni brand is
present in the areas of wine-
making, tourism and hospital-
ity. We share our history, cen-
turies-old traditions, heritage,
experience and unforgettable
emotions with customers
around the world through a
bottle of wine. We introduce
visitors to Georgia, where the
history of winemaking began,
has been preserved and contin-
ues to the present day.

The country and its 8,000-
year old tradition of winemak-
ing have turned Georgian hos-
pitality into a legend. We are
introducing winemaking
equipped with the latest tech-
nological achievements in the

PSP has made a great con-
tribution to the establishment
and development of the phar-
maceutical industry in Geor-
gia, and has firmly maintained
its position as a pharmacy
market leader throughout its
existence.

PSP has always focused
on quality, its customers and
its employees. Since the day
of its establishment in 1994,
the company has aimed to sim-
plify health and beauty care
for its customers, and re-
sponded to numerous challeng-
es step by step.

The first challenge was to
import quality medications
into the post-war Georgia of
the 1990s. In 1996, PSP be-
came the exclusive local dis-
tributor of about 100 leading
pharmaceutical companies.
The second challenge was to
ensure geographical accessibil-
ity. The process of expanding
the sales network continues to
the present day, with the aim
of ensuring that every citizen
of our country can easily ac-
cess pharmaceutical and me-
dicinal cosmetics, baby care
and nutrition and health and
beauty products produced by
the world's leading companies.

The third challenge is to
ensure the financial affordabil-
ity of our products, an ongo-
ing concern. The relevant de-
partments are in constant
communication with suppliers
with the intention of reducing
prices. In addition to the dis-
counts offered 3 days a week,
the company meets the needs
of people of all ages and tastes
via various promotions, the
My Family Card and vouch-
ers, brand days and various
offers.

PSP and Vazha Okriashvili
have as usual taken home some
Georgian Times Georgian Na-
tonal Business Awards in 2022.
This time it has been recognid-
sed for being a Large Employ-
er, offering Consumer Choice
and providing European Stan-
dard Services. Here Natia Kha-
beishvili, public relations man-
ager of the company, talks about
its future plans.

PSP has been the tradi-
tional favourite of The Ge-
orgian Times Business Rat-
ing Awards. What the previ-
ous year was? What chal-
lenges did the company over-
come?

The COVID-19 situation
created new challenges and
demands. Despite the pan-
demic, PSP did not go a day
without showing support and
care for customers. Notwith-
standing the unfavourable cir-
cumstances, we continually
generate interesting offers of
new products and global
brands.

We have strengthened the
PSP online pharmacy, and in
every respect increase custom-
ers' access to famous brands,
medications and baby care

products, at the most afford-
able prices, in 300 PSP phar-
macies across Georgia.

PSP continues to be the
guarantee of quality products
and services for customers. As
part of our network expansion,
35 new PSP pharmacies were
opened in 2021, 18 were re-
furbished, and now 300 phar-
macies render services to cus-
tomers across Georgia.

Following an amendment
by the Government of Geor-
gia to Resolution N188, the of-
ficial import of Turkish medi-
cations is now allowed, so we
can offer European brand med-
ications produced in Turkey
at 60-70% cheaper. The list of
Turkish produced medications
includes more than 200 drugs
which we can offer at very af-
fordable prices. We continual-
ly work to increase financial
accessibility.

PSP is constantly expand-
ing its range by introducing glo-
bal medicine innovations and
dermatology brands. In 2021,
we introduced the two largest
brands of dermatological cos-
metics, the French SVR and
Polish Pharmaceric, to the
Georgian publiuc. We also of-
fer the world-fanous Italian hair
care brand Echosline, which has
a wide variety of hair care prod-
ucts and standard and ammo-
nia-free hair dyes; we have also
diversified our range of oral
health and dental care products
with another Italian brand, Cu-
racept, and thus we offer the
widest range of oral health and
dental care products to our cus-
tomers.

What innovations are
you planning to offer your
customers?

Network and product line
expansion are continuing in
2022. We also offer online
pharmacy services and an up-
dated mobile application. PSP
offered its first online pharma-
cy in 2007, and in 2017 the
application services were fur-
ther improved.

However, the challenges
of 2020 pushed us to expand
our online pharmacy services
beyond the capital city. Resi-
dents of Kutaisi, Batumi, Zug-
didi, Rustavi and Telavi have
been using the online pharma-
cy services since March 2020,

wine industry to the world,
winemaking which has re-
stored the historic cellar of the
eleventh century Alaverdi
Monastery and given custom-
ers the opportunity to taste
traditional qvevri wines from
this cellar. This is why we have
been honored as an Ambassa-
dor of Georgia to the world and
for our contribution to the
protection of cultural heritage,
for which I would like to thank
you once again.

What are your compa-
ny's future plans and devel-
opment strategy? What in-
novations do you plan to of-
fer your customers?

We are constantly working
on new projects, and 2022 has
been no exception. Another
Badagoni restaurant - Badago-
ni House Shuamta Information
Gate - has been established near
Shuamti Monastery.

Shuamta Tourist Gate, a
joint venture of Badagoni, Ala-
verdi Diocese and USAID, has
begun to operate in this amaz-
ing place alongside the restau-
rant. The purpose of this

and can thus order necessary
medications, baby food and
care products remotely with-
out leaving home or work. A
courier delivers them to the
desired address.

Consumers are already
used to receiving novelties and
innovations from PSP. During
the current year, we will intro-
duce a number of pleasant and
essential innovations.

What is the company's
corporate social responsibil-
ity portfolio like?

PSP is actively involved in
environmental protection
projects, education, social en-
terprise support and the intro-
duction and promotion of a
healthy lifestyle, especially
amongst the younger genera-
tion. The company also creates
new jobs, and at present has
approximately 5,000 employ-
ees. A friendly working envi-
ronment, employee welfare
programmes, a focus on human
rights and gender equality and
equal opportunities for profes-
sional and career development
create a sound corporate envi-
ronment and engender ethical
business management.

In addition to the support
provided to various social pro-
grammes, it is worth mention-
ing that 88% of our employees
are women.

PSP has supported differ-
ent types of sports through the
years: rugby, judo, boxing, bas-
ketball. It sets its own exam-
ple with successful teams in
futsal, mountaineering, rafting
and bowling, and supports the
promotion of a healthy life-
style in the younger generation.

The Futsal School League,
which began in 2019, has his-
torically involved students of
all public and private schools
in Tbilisi. In 2022 the students
from Rustavi and the Adjara
region were also included.
School league championships
were also held in handball and
sport shooting. Within the
framework of this project, the
Georgian youth futsal team
took part in the futsal youth
world championship in 2021,
for the first time.

PSP makes a significant
contribution to social welfare
and economic growth through
its business activities.

Badagoni - Georgian Wine
Made The Georgian Way

PSP - Guaranteed Quality
For Less Price

project is to promote the local
historical sites and cultural her-
itage to both local and foreign
visitors. Shuamta Gate will
offer interesting tours through-
out Kakheti, which is impor-
tant for the economic develop-
ment of the region.

What is the company's
corporate social responsibil-
ity portfolio like?

For us, one form of social
responsibility is to produce the
highest quality Georgian wine,
to make the impression of vis-
iting us unforgettable for for-
eign and Georgian guests. An-
other is to create a safe, secure,
pleasant working environment
for our employees and take
care of them.

At present, the company
employs about 1,000 people.
We understand that these 1,000
families have improved their
living conditions due to our
contribution. In addition, it is
a pleasant responsibility for
each Badagoni employee to be
involved in a number of social
projects, sponsorships and
charities.
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Imposti MEP is one of the
fastest growing engineering
company in Georgia. It is com-
mitted to make our lives safer
and more comfortable. Impos-
ti MEP performs high-quality
engineering - mechanical, elec-
trical and plumbing works. It
provides a guarantee of a safe
and comfortable life with its
timely and quality services.

At the 2022 Georgian
Times Georgian National Busi-
ness Awards Imposti MEP and
Vako Kuvshinov took home
prizes for the first time. They
were recognized for Adopting
International Standards and
being a Reliable and Stable
Partner. Here Vako Kuvshi-
nov, its Chief Executive Offic-
er talks about its future plans
and development strategy.

How has the current
year been for your compa-
ny? What difficulties did
you overcome?

The previous year has
taught us a lot. Our services
and team have developed
quickly. It is a great honour for
us that our company has won
these awards and is amongst
the leading companies in the

country.
Imposti MEP is the first

company in Georgia to be de-
clared the best company in the
category of fire protection
systems. This certainly places
both a great responsibility and
motivation upon us, and we
will endeavour to continually
maintain the status of a lead-
ing company in the field of
mechanical, electrical and
plumbing engineering.

We have become the lead-
ing company in the field of fire
protection systems largely due
to the fact that we are part of a
construction company. This
means we know exactly how
to serve general contracting
organisations in the most ap-
propriate way. Despite the
challenges facing the world,
Imposti MEP has successful-
ly performed several projects
throughout Georgia over the
current year.

What are the company's
future plans and develop-
ment strategy? What inno-
vations do you plan to offer
your customers?

The policy of our organi-
zation is to implanting inno-

Imposti MEP - Making it Happen

vations. We believe that with a
customer-oriented strategy and
constant technological
progress, we will develop the
entire engineering industry and,
accordingly, our company.

Imposti MEP is a partner
of numerous high-tech produc-
tion organisations. We are plan-
ning to expand our number of
partner companies and offer a
wide range of products to the
Georgian market.

Imposti MEP installs fire
protection services and devis-
es such systems. We also in-
stall and plan heating/cooling
and ventilation systems,
plumbing systems and electri-
cal and low current electricity
systems. Our goal is to further
develop all the various disci-
plines within this sector and
gain the status of the best com-
pany of this kind.

What is the company's
corporate social responsibil-
ity portfolio like?

Our slogan is - let's create
a safe environment for our chil-
dren and our country. I think
we have fully answered your
question.

Universe - For Your Healthy
and Harmonious Future

The Universe Centre for
Reproductive Medicine is a
reliable, high-tech, multi-pro-
file network of medical clin-
ics staffed with a team of
professional and highly qual-
ified physicians. Infertility
diagnoses, numerous cured
patients, special humanitari-
an programmes and interna-
tional scientific recognition in
reproductive medicine are
amongst its achievements.

At the 2022 Georgian
Times Media Holding Geor-
gian National Business
Awards Universe and Teimu-
raz Gagnidze were recognised
as a Leader in their Field and
for Professionalism of Team.

Here Jenara Kristesash-
vili, Doctor of Medical Sci-
ences, Academician and Dep-
uty Director of Universe,
talks about the successful his-
tory of the company.

Universe was founded in
2007, and has already
achieved significant results in
a short period of time. It might
be said that the Centre is a
unique medical institution,
which provides all types of
ongoing medical services in the
field of reproductive health:
preparation for pregnancy,
monitoring of pregnancy and
childbirth.

The main mission of the
Centre is the prevention, ear-
ly and precise diagnosis and
adequate treatment of all types
of reproductive disorders,
which ensures the achievement
of the ultimate goal - the birth
of a healthy child.

Special attention should be
drawn to the fact that not only
in Georgia, but possibly
worldwide, there are very few
institutions in which males
and females have an equal
possibility to receive compre-
hensive and complex services
for the testing and treatment
of reproductive disorders in
compliance with advanced
modern standards. Such op-
portunities are offered by our
out-patient and in-patient
care departments for the sur-
gical and non-surgical treat-
ment of reproductive disor-

ders in patients of both sexes
(from childhood through cli-
macteric).

A comfortable environ-
ment, the latest world-class
equipment, advanced testing
and treatment methods (in-
cluding IVF) and the friendly,
experienced, authoritative and
highly qualified staff of the
Centre ensure high quality
medical services and patient
satisfaction and trust.

In addition to the practi-
cal activities of the Universe
Centre for Reproductive
Medicine,  great attention is
paid to scientific and educa-
tional work. The Staff of the
clinic are actively involved in
scientific research, the devel-
opment of medical guidelines
and protocols, international
congresses, conferences and
seminars, and in continuous
medical education. This is a
guarantee that the services
provided to patients remain
in line with contemporary glo-
bal standards and are con-
stantly updated.

Infertility and recurrent
pregnancy losses are both
practical and academic priori-
ties. Universe has exclusive
experience in this direction.
The results of the scientific
research we have conducted in
this field spark special inter-
est, not only in Georgia but
beyond its borders. This was
proved by the awards be-
stowed on several research
papers delivered by our em-
ployees at international scien-
tific congresses in recent years.

Special algorithms and
guidelines have been devel-
oped for managing the practi-
cal and academic activities of
the Centre, based on the lat-
est global standards, utilising
robust data sets, the vast ex-
perience of the Clinic and the
environment of the country
(including its healthcare sys-
tem). In managing reproduc-
tive disorders, he main empha-
sis is placed on a complex,
comprehensive approach to
diagnosis and treatment, dur-
ing which a thorough exami-
nation of each patient is per-

formed based on the identifi-
cation of cause-and-effect re-
lationships, determining the
causes of problems with the
greatest accuracy and select-
ing an individual, optimal
scheme of further treatment to
obtain the best, most effective
results in the diagnosis and
treatment of patients.

In addition to regular (hor-
monal, genetic, radiological,
etc.) methods for diagnosis and
treatment, Universe uses con-
temporary, highly effective
methods such as determina-
tion of the DNA fragmenta-
tion index of sperm, emboli-
sation treatment for varico-
cele, Hysterosalpingography
in dynamics via digital X-ray,
immunological studies, etc.

Our personalised, com-
plex approach and wide range
of methods create a high effi-
ciency of patient treatment.
These include the selection of
adequate methods of ancillary
reproductive technology for
infertile couples - intrauterine
insemination, in vitro fertili-
sation, blastocyst cultivation,
cryopreservation (freezing of
sperm and embryos, cryo cy-
cles, etc.), and donation-sur-
rogacy.

Entirely unique corporate
social responsibility pro-
grammes are conducted by
Universe. They include:

Full funding of primary
diagnosis of infertility

* Full funding of primary
diagnosis of recurrent preg-
nancy loss

* Full funding of primary
diagnosis of male reproductive
disorders

* Full funding of primary
diagnosis of cervical patholo-
gies

* Co-funding of in-vitro
fertilisation

We believe that the above-
mentioned programmes will
help their participants over-
come psychological and eco-
nomic obstacles and contrib-
ute to the birth of more long-
awaited children in childless
families and improve the re-
productive health of the pop-
ulation.
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Georgian International En-
ergy Corporation, the flagship
of the national energy sector,
is a guarantee of the country’s
energy security.

Large international energy
projects implemented by the
corporation in order to create
energy independence open a
window of additional oppor-
tunities for Georgia to become
fully part of Europe.

GIEC and Olexy Vilkho-
voy are traditional winners of
Georgian Times Media Hold-
ing Business Awards. This
year they have been recognised
for their Contribution to Geor-
gia’s Energy Security and their
Contribution to the State Bud-
get. Here Olexy Vilkhovoy,
Director General of the Geor-
gian International Energy Cor-
poration, talks about the com-
pany’s latest achievements and
development strategy.

How did the past year
pan out for the company?

2021 was a tough year for
GIEC, as it was for the whole
country. The impact of the
pandemic damaged the econo-
my in general and the energy
sector in particular. However,
GIEC managed to avoid dilut-

Georgian International Energy
Corporation - If It Moves, It Needs GIEC

facilities in Kutaisi (the Kutai-
si auto mechanical plant) and
our head office in GIG Plaza.
This is our first step in dis-
tributed generation in Georgia,
but we believe that this is a
significant sphere which can
seriously improve the energy
security of the country. Sever-
al utility scale solar projects
will also be implemented on the
sites of existing hydropower
plants.

We remain active in the
traditional power generation
sector too, and are continuing
to develop a project to create a
combined cycle gas fired pow-
er plant of 205MW capacity.
We are negotiating with the
Government about this. Hydro

ing its social responsibility to
its employees and even man-
aged to increase the salaries of
the most vulnerable amongst
them.

What projects is the com-
pany implementing to improve
energy security and energy in-
dependence in Georgia?

The company is currently
focused on renewable energy
projects and so-called “distrib-
uted generation”, in which en-
ergy is generated from renew-
able sources at the point of
consumption. In particular we
are currently implementing
several solar projects which
will replace the electricity con-
sumption of the European
School in Tbilisi, production

and wind projects are also part
of GIEC’s portfolio, and we
continue to invest in these
fields.

GIEC is responsible for
the most important solar
panel projects in both Geor-
gia and Ukraine.  What fur-
ther innovations will you be
offering?

We operate a solar power
plant in the north of Ukraine,
in the Sumy region. The area
where the plant is located was
under Russian occupation for
more than a month, but liber-
ated by the Ukrainian Armed
Forces in April 2022. Despite
the invasion and heavy com-

bat, our staff continued to op-
erate the plant and ensured
there was not a single day of
interruption to the electricity
supply to the national grid.

This is one, but definitely
not the only, contribution we
have made to victory against
this brutal aggression against a
sovereign European country.
The war has obviously had a
serious negative impact on our
plans to develop more green
energy projects in Ukraine, as
we were forced to freeze our
projects in the Kherson region
and Sumy region, where some
sites are occupied and the rest
near places of combat. But we

are sure that we will continue
these and other projects as soon
as the war ends with victory.

What is GIEC’s green
energy policy?

We all understand that there
is no alternative to green ener-
gy in the long run. Our target is
to invest in and develop renew-
able energy sources in the coun-
tries we are active in. At the
same time we understand the
challenges inherent in creating a
complete green economy, and
we also target energy storage
and achieving the most efficient
gas generation, which will sup-
port the energy system in its
transitional period.
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The International Black
Sea University is the first
English-language higher educa-
tion institution in Georgia. It
aims to provide professional
and quality education to its
students. IBSU's success is
confirmed by the high em-
ployment rate of its graduates
locally and internationally. At
present, 39 English and Geor-
gian language accredited edu-
cation programs are available
at the university. The univer-
sity publishes six scientific
journals annually.

The International Black
Sea University and Mr. Ekrem
Dindarol have won awards for
providing Professional and
International Standard Educa-
tion at the 2022 Geoirgian
Times National Business
Awards. Here, Chancellor
Ekrem Dindarol talks about
the university's future plans.

International Black Sea
University is a traditional
partner of the Business
Awards. What was the last
year like for the institution?
What sort of difficulties did
you have to overcome?

The pandemic and the re-
strictions imposed as a result,
were the main challenges for
the university last year. How-
ever, despite this, the Interna-
tional Black Sea University
was one of the first universi-
ties to adopt online learning,
and managed to provide quali-
ty education to students with-
out any interruption. Further-
more, international exchange
programs were not suspend-
ed. Our students were able to
take part in exchange programs
online and participate remote-
ly in the programs of various
universities around the world.
Four academic conferences
were held online, in which pro-
fessors and researchers from
14 different countries partici-
pated.

What is your strategic
development plan?

International Black Sea
University is constantly fo-
cused on development, which
is reflected in our strategic de-
velopment plan. Our goal is

to create an environment for
students and staff which will
contribute to the fulfillment of
the university's mission, par-
ticularly, provision of quality
education focused on profes-
sionalism, promotion of ap-
plied research, innovation, in-
ternationalization and contin-
uous education.

What innovations is In-
ternational Black Sea Uni-
versity planning to offer its
students?

We traditionally offer a lot
of innovations to the students
who have chosen Internation-
al Black Sea University as a
place of education. We offer
them new accredited programs
focused on the provision of
practical skills alongside the-
oretical knowledge. All these
programs are greatly support-
ed and positively evaluated by
employers, which is a guaran-
tee of the successful future
employment of our students.

Moreover, we offer exclu-
sive programs such as BA pro-
grams in architecture, Ameri-
can Studies and English Phi-
lology, which are the only En-
glish-language programs and
are unique in Georgia. Our
Faculty of Business and Tech-
nology students have won the
Harvard Business School
Case Competition for the sec-
ond consecutive year, which
is a great honor for us as it
underlines the quality of our

International Black Sea
University - The Place

Where Knowledge Wins

business education programs.
We also offer students a wide
range of activities and a lively
student life, which is provid-
ed by the student clubs, self-
government and seasonal
schools. Each student is given
an opportunity to show his/
her skills to the full, develop
those skills and prepare for a
successful professional career.

What is your corporate
social responsibility portfo-
lio like?

Corporate social respon-
sibility is one of the main com-
ponents of our strategic devel-
opment plan. Our administra-
tive and academic staff, as well
as students are actively in-
volved in environmental is-
sues. Tbilisi City Hall has
made us responsible for a land
terrain near Tbilisi Sea, which
we clean, plant trees on and
take care of, and we are hop-
ing to arrange a park there
named after IBSU.

We conduct numerous ac-
tivities within the framework
of social responsibility. For
example, a summer camp based
at our university is currently
assisting about 300 pupils of
the IX-XII grades in terms of
professional orientation. The
camp has ten sections based
around different professions.
Students gain the opportuni-
ty to learn about professions
through fun activities and plan
their future.
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Qalaquri –
A Guarantee of Quality

The 15-year success sto-
ry of Georgian natural dried
fruit and nut production be-
gan on a 100 square metre
plot with capital of only
$100. It now includes nut
plantations and processing
plants in Kakheti and Tbilisi
and a dried fruit factory in
Tserovani.

Qalaquri and Murad
Ghoghadze took home
awards for Local Production,
being an

Industry Leader and be-
ing a Guarantee of Quality at
the 2022 Georgian Times
Georgian Naional Business
Awards. Here Murad
Ghoghadze, Head of the
company, talks about its fu-
ture plans.

What was this year like
for the company? What
challenges did you over-
come?

2022 has been particular-
ly important and successful
for our company. In the face
of the pandemic, we managed
to build a new dried fruit fac-
tory, where we produce up to
10 varieties of dried fruits at
different seasons of the year.
It is noteworthy that we have
employed up to 20 people.

When we talk about suc-
cess, we must mention our
victory in the most important
nominations of The Georgian
Times National Business
Awards,  “Local production,
Industry Leader and Guaran-
tee of Quality”. Such appre-
ciation from the media is a
matter of great importance
for Georgian companies, and
we are grateful to the team of
The Georgian Times.

What are the compa-
ny’s future plans and de-
velopment strategy?

The company has been
operating successfully for 15
years and is a leader in its sec-

tor. This is because we, to-
gether with our team, try to
introduce innovations regu-
larly and thus keep up with
the dynamics of the market.

Our development strate-
gy is focused on maintaining
and improving quality. There-
fore, we intend to introduce
international quality stan-
dards in our production. We
spare no effort for this, and
are proceeding successfully.

Future plans includde im-
proving exports, which unfor-
tunately stopped due to the
pandemic. We are currently
negotiating with the USA and
several European countries to
put our products on interna-
tional markets.

What innovations are
you planning to offer cus-
tomers?

Qalaquri constantly offers
innovations to its customers.
It should be noted that the
company has created a new
premium line of products,
such as dried fruits and nuts,
with a distinctive design and
modern packaging. We have

also updated the packaging of
the children’s line, popcorn
and corn snacks. The new
packages are already available
in stores. It is planned to in-
crease the range soon; in this
regard we will offer innova-
tive and healthy products to
our customers.

We would like to thank
our loyal customers. Their
contribution to the stability
of our company and its focus
on continuous development is
of paramount importance.

 What is the company’s
corporate social responsi-
bility portfolio like?

Qalaquri is a company
with a high sense of social re-
sponsibility. We periodically
carry out charity campaigns
together with partner organi-
sations. We donate our prod-
ucts to children in boarding
schools, those who are social-
ly vulnerable and displaced
families. We believe that such
philanthropy is the respon-
sibility of any business, es-
pecially in developing coun-
tries like Georgia.
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SEVSAMORA WINERY (MARANI) -
GIORGI GAGUA

SOCAR -
 MAHIR MAMMEDOV

TAM MANAGEMENT -
 PANTIKO TORDIA

UNIVERSE -
TEIMURAZ GAGNIDZE

LEADER CREDIT -
MURMAN MIRTSKHULAVA

LISI DEVELOPMENT -
NODAR ADEISHVILI

MEDICAL WORLD -
 LEVAN KOBALIA

PSP -
 VAZHA OKRIASHVILI

RMG -
 TORNIKE LIPARTIA

GEORGIAN INTERNATIONAL ENERGY
CORPORATION - OLEXY VILKHOVOY

GEORGIAN PRODUCTS -
 DAVID BARDAVELIDZE

IMPOSTI MEP -
VLADIMIR KUVSHINOV

IBSU -
EKREM DINDAROL

QALAQURI -
 MURAD GHOGHADZE

BADAGONI WINERY -
MARI GIORGADZE

CAUCASUS AUTO IMPORT -
GIORGI SURGULADZE

DUNKIN -
 GIORGI MSHVILDADZE

DUGLADZE WINE COMPANY -
DAVID DUGLADZE

GEORGIAN CARRIAGE BUILDING
HOLDING - BADRI TSILOSANI

PETROCAS ENERGY GROUPP -
IVANE NAKAIDZE

ASKANELI -
GOCHA CHKHAIDZE

AVERSI -
PAATA KURTANIDZE

ZARAPXANA -
NIKOLOZ NAKOPIA

SUPPORTERS
MEDIA
SUPPORTERS

OFFICIAL SUPPORTER

KASS LAND -
EKATERINE TORDIA

WONDERNET EXPRESS
INVESTMENT GROUP -
MAMUKA MURJIKNELI

NATIONAL BUSINESS AWARDS
2021-2022
BEST

COMPANY
BUSINESSMAN
INVESTORXXII

GOLD
SPONSOR

BRILLIANT
SPONSOR

GENERAL
SPONSOR

OFFICIAL
PARTNER

SILVER
SPONSOR

SILVER
SPONSOR

SILVER
SPONSOR

SILVER
SPONSOR
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